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A Study of Purchase Decision Behavior toward LYN Brand Handbags among
Students of the Faculty of Management Sciences at Phuket Rajabhat University
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Abstract

The objectives of this research were to investigate (1) purchase decision behavior toward LYN brand
handbags, (2) usage behavior of LYN brand handbags, and (3) factors influencing purchase decision behavior
toward LYN brand handbags among students of the Faculty of Management Science, Phuket Rajabhat
University. Data were collected using a questionnaire administered to 350 respondents, selected through
stratified random sampling. The data were analyzed using descriptive statistics, including frequency,

percentage, mean, and standard deviation.
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The results revealed that 1) most students purchased LYN brand handbags 1-2 times per year and
owned an average of 3-4 handbags. The handbags were primarily used for travel or shopping occasions.
the most frequently used type was handheld bags. The main reason for purchasing was the attractive and
fashionable design aligned with current trends. Students tended to follow product information during
promotional campaigns or discount periods. They compared product quality and consulted reviews before
making purchase decisions, typically spending 1-2 days deciding, and preferred purchasing through online

channels. 2) The overall usage behavior of LYN brand handbags was at a high level (X = 3.82). Product-related

behavior was rated the highest (X = 3.96), followed by promotional factors (X = 3.83) and price factors
(X=3.81), respectively. And 3) Overall factors influencing purchase decision behavior toward LYN brand
handbags were at a high level (X = 3.68). Innovation and technology factors were rated the highest (X = 3.79),
followed by convenience and time management factor (X = 3.67), image and social status factor (X = 3.66),
and warranty and after-sales service factor (X = 3.62). The findings of this study can serve as guidelines for
product development and marketing strategy formulation to better meet the needs of university students.

They may also be used as fundamental information for teaching and future research in consumer behavior.

Keywords: Consumer Behavior, Purchasing Decision, LYN Brand Handbags, Marketing Factors
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