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Abstract

This research aimed to study 1) the service usage behavior of 7-Eleven convenience stores,
2) satisfaction with the services of 7-Eleven services, and 3) factors influencing the decision to use 7-Eleven
convenience stores among students of Phuket Rajabhat University. A quantitative research method was
used, employing questionnaires as the data collection instrument. The sample consisted of 382 students
from Phuket Rajabhat University, selected using stratified random sampling. Data were analyzed using
descriptive statistics.

The research results revealed the following: 1. The majority of students were male, under 20 years old,
and first-year students in the Faculty of Management Science. They visited convenience stores 1-3 times

a week, between 10:01 AM and 2:00 PM, spending 6-10 minutes per visit. Their primary reasons for using
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the store were convenience and proximity to their residences. The most popular item purchased was
ready-to-eat meals/lunch boxes. The main motivation was forgetting to buy essential items. The average
expenditure per visit was approximately 51-100 baht, and most students used the service alone. 2.
Overall satisfaction with convenience stores was at a moderate level, with students most satisfied with
the product variety. This data can be used as a guidelines for improving service provision and effectively
responding to consumer behavior. 3. Factors influencing the decision to use the service were overall at a
moderate level. Location and store environment showed the greatest influence, followed by time and
convenience, and promotions and payment methods. The study results can be applied to the
management and improvement of convenience store services to enhance efficiency and convenience for

students.

Keywords: Service Usage Behavior, Convenience Store, Customer Satisfaction, Students, Phuket Rajabhat University
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