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Abstract

This article aims to examine the relationship between digital marketing mix factors and
consumer purchase attitude factors that influence purchase decision-making, as well as the
relationship between digital marketing mix factors and purchase attitudes that influence
consumer behavior in purchasing trend-driven products through online channels in Thailand.

The research is quantitative in nature and employs concepts of the digital marketing mix,
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attitudes, behavior, and trend-driven purchasing decisions as its framework. The sample
consisted of 400 consumers in Thailand who use the internet and have previously purchased
trend-driven products online. A purposive sampling method was used, and questionnaires
were employed as the research instrument. Data analysis was conducted using descriptive
statistics and multiple regression analysis.

The research findings revealed that:

1. Digital marketing mix factors and attitudes are significantly related to customers'
purchase decisions.

2. Digital marketing mix factors and attitudes are significantly related to consumer
behaviour influencing purchase decisions.

The findings of this study will benefit both public and private sector entrepreneurs by
providing a deeper understanding of consumer purchasing behavior. These insights can be
applied in developing effective digital marketing strategies and serve as a guide for traditional
entrepreneurs or those looking to transition into the e-commerce market. This will enable

them to develop strategies and adapt effectively to their specific business contexts.

Keywords: Digital Marketing Mix, Attitude, Purchasing Behavior, Purchasing Decision, Trendy
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Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 2.173 0.156 13.927 0.000
vaﬁEJlJ 0.406 0.057 0.446 7.099 0.000%** 0.404 2.476
AsSsuigumadeny 0.105 0.056 0.154 1.863 0.063 0.233 4.295
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Model msinaulede
Unstandardized Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
wimnssuve iy 0.238 0.064 0.332 3.690 0.000%** 0.197 5.071
msBaRnfuwd 0.001 0.053 0.001 0.017 0.987 0.272 3.682
FoiduweansAudn 0.012 0.024 0.023 0.525 0.600 0.829 1.206
R R? Adjusted R? SE (est.) F Sig.
0.610 0.372 0.364 0.560 46.601 0.000

ANuFuwusvesladeduUszaunnsnannnIvanazladeiiauni lunsdeaniianswanelady
a Y al a o dgll b4 a 1 1 < Y al
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Uadengfinssuguilnandnduladedumnunssuatouiuyemisesulatvesjuilnalulssmdlny
Tonansllunnsned 3 - 8
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ANFNNUSVDIEIUUTTAUNITRAIAR VAN RDIIUIUASINTRAUAT UaALITUMI51971 3 du
Uszaun1snainfdviadlmudunusneduiuasiNgedur ot luudAgneaia (p-value < 0.05)
198 @UUTEANNITRANNAINAAINITB5 U8 IUIUASINFodUAT lnTesas 10.1 (Adjusted R? =
0.101) LazilafNa1TUIAIRTTAIUNUNIUL (Tolerance) LazAIATUANNTYIUAIVDIANNLUTUTIU
(VIF) wudn ldidaymannuduiusidadunmansuwse Wedanen VIF 601 10 uagdn Tolerance
89031 0.1 TunnesrAusznay wenanillleiasaunluwsazesdlsenou wudl lngaudiuyanad
AUFURUSITIVINAUTIUIUASTINT oA UA198 19T B AN 19EDH (p-value < 0.05) Tay AudIU
yAAadaNSnanad1uIuATINYoduAIgandn (Beta = 0.115) AU ANHANITANYITILOUTY
auuAgudl 3 wazaguladndiudssaunisnatnfdiadanuduiusaednuiuasigeduaiognall
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A5199 3 ANUAUNUSVRIEIUUTLAUNITHANNAIN ANLADIIUIUASINTDAUAN

Model SruaunSsiigeaudn
Unstandardized | Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance | VIF

(Constant) 3.243 .505 6.424 .000

PUNAR U 101 151 .057 667 .505 0.344 2.905
AUTIAN .078 .160 .043 .485 .628 0.314 3.180
AUNTIRTIMLNY .001 159 .001 .007 995 0.431 2.319
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Model IIUIUATINYDRUA
Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance | VIF
PUALEZNNNTAAA 131 153 .071 .859 391 0.367 2127
AudYAAR 178 134 115 1.928 | .048* 0334 | 2995
sueududusi 073 136 048 538 591 0.321 3.114
R R | Adjusted R? SE (est.) F Sig.
0.322 0.104 0.101 0.969 1.915 0.048*

¥
a o 1 o

AudNTuSvesEILUsTANNSRAARITaTiTite s uIuiuitedud uandlilunisned 4 e
Farsanlunmsan wuin daudszaunisnatnaanaianuduiusaeosuiuiuii s edudiedad
Toddymeadn (pvalue < 0.05 ) Tnsdulssauntsnainnaviaaunsassuiesuuiiuiidedudile
pray 13.1 (Adjusted R? = 0.131) wazilofiansanasuidnnnunumu (Tolerance) wazaduiniy
Y818fIv0sANUNUTUTIU (VIF) wui hifitgpmauduiudiBadunygaguuse ieaaind VIF ¢
N1 10 uazA Tolerance gand 0.1 lunnesdusznay uenaniiiiefasuluusazesdusznoy
wun Tneunsdnsminedeuduiudidaun fusanduiitedudetdidedfayneadn (p-
value < 0.05) Tngdunsdnsweieddvswades uiuduiitodudgeiian (Beta = 0.196) ey a1
NansAnuIsweNsUaNLAgIuR ¢ uazagUliindulszaunsnannadviatienadiiusdediuauiud

a 1% 1

FoduAegelitdAynNana
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a YR | aa Aa 1o a dAd a v
A9 4 ANMUAUNUSVDIAIUUTEEUNITNAIAAINANUFADINUIUNUNGDFUAN

Model Sruruduiizedud
Unstandardized | Standardized t Sig. Collinearity

Coefficients Coefficients Statistics

B Std. Error Beta Tolerance | VIF
(Constant) 4.582 .559 8.196 .000
AUNERS 030 168 015 180 857 344 2.905
AUTIAN .159 178 .078 .892 373 314 3.180
AUNTIRTIMILNE 226 477 196 1.980 .042* 431 2.319
PudLATUNITNAIN .012 169 .006 072 .942 367 2727
é’ﬂuﬁQHQWWa .050 .149 .029 .339 135 .334 2.995
auAnududum .041 .150 .024 274 784 321 3.114
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| 2235
Model Suuiuiizedudn
Unstandardized | Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance VIF
R R® | Adjusted R? SE (est.) F Sig.
0.366 0.134 0.131 0.942 13.130 | 0.005**

1Y o/

puduiuSvesduUTTauNMInanRIalisineUsnafivedudluliazass wandlily ans1
7t 5 Wefansanlunwsin wui dulszaunisaaindsvaiauduiuiseUsnaisedudluudas
ﬂ%’jﬂaemﬁﬁaﬁ'}ﬁzquaaﬁ (p-value < 0.05 ) Tng drulszaunisnainfdsaaiaunsoesueusuiai
Foauirlunrazasilddosas 13.4 (Adjusted R? = 0.134) waziilefiansandrdydaunumiy
(Tolerance) uazAIAwiiAINVEIBFIvIAULUTUTIU (VIF) wuln lulidgmanudunus i dandu
NAQUTULIY Lﬁaamﬂm VIF G?ﬂﬂd'] 10 wazA Tolerance z;umm"] 0.1 Iuﬂqﬂaaﬁﬂizﬂau uaﬂmﬂ‘ﬁLﬁ'a
N5 luLAaLeIAUsENaU WU LAgAUKARUIILALAIUAITINTINUIBHAMUEUNUSITsUINAY
Usinaufigedudluusazaiceteiidodfymieada (pvalue < 0.05) Inesunansasiisninase
U3nauiidodud-luuiazndageiian (Beta = 0.155) uazsosasun Ae dunisdadming (Beta =

'
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0.128) AUY NHANISANYITIaNsUaNNfAgIui 5 wazaguladndiudszaunisnainfavial
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A15199 5 ANUALNUSYRIEIUUTEANNITHANNRIVaNTfaUS L UNTAUAT luLAREAT

Model Winasiizegudnluusazass

Unstandardized Standardized t Sig. Collinearity

Coefficients Coefficients Statistics

B Std. Error Beta Tolerance VIF
(Constant) 1.854 531 3.495 .001
AUNERSTU 293 159 155 1941 | .046* 344 2.905
FUTIAN 132 .169 .069 782 .435 314 3.180
AUNIFINT MU 285 168 128 1.902 .049* 431 2.319
PIUANLEZNNITAAA 111 160 057 695 488 367 2.727
AudUYAAR 080 141 049 570 569 334 2.995
munuLduaIu .048 143 029 336 737 321 3.114

R R’ Adjusted R’ SE (est.) F Sig.
0.371 0.138 0.134 0.828 12.564 0.019*%
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Tunmsiu wuan iauedlunisfeiinnudunusaednuiuassngeduaisg slvudAgyn19ada (p-

value < 0.05 ) TneviruaRlunsdeanansoesunesunuasefizedudladesas 17.3 (Adjusted R2 =

0.173) waziefiorsandrduianununiu (Tolerance) uazAdailanuveefvesnuul sy
(VIF) wudn lifitgmenuduiudiBadunvansunss 1es91nan VIF #1nd1 10 wagen Tolerance
a9nd 0.1 lunnesduszney uendnililefinsuluusazesdusznay nudt Ineduiodeswasns
Audn fumsBainfuuidusasduniauisudsunednienuduiusidauanduiuuedsie
Aufeehaiiteddmean (pvalue < 0.05) Inedufeidswomauiiidninadeswuadeize
dufngefian (Beta = 0.288) warsesasun Ao Mun1sdaRnfuudy (Beta = 0.279) uazd1unis
Wisuiisunisdanu (Beta = 0.258) Aty 9nuan1sAnwFewousvaunfgiud 6 uazaguldin
ruailunsteinuduiusresuundifiveduiegaiituddymeann

aa 1

a o v LY a A d‘d’lj a v
M990 6 F’]’J’]MﬁllWUﬁ‘U@\W]ﬁUQWIUﬂ’]?U@VING]@‘i]’]u'Juﬂﬁﬂ NYvAUAN

Model Sruuassidedudn
Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance VIF

(Constant) 3.071 313 9.810 .000
ingiley 114 115 075 993 321 404 2.476
nMsieuiiisunedany 316 113 258 2.791 .006** 233 4.295
WinnIsuve Uy 029 129 025 226 821 197 5.071
MsBnfafuwmd 320 .106 279 3.018 .003** 272 3.682
FoldesvomAu 251 047 288 5311 .000** 829 1.206

R R’ Adjusted SE (est.) F Sig.

R2
0.430 0.185 0.173 0.824 17.293 | 0.000**

'
a1 o

AMUAUNUSVDIVAUAR IUN15Y BN TF 9T UIURUNTDAUAT andlIly 115199 7 WaRa1sadn
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A5199 7 ANUAUNUSVRIVAUAR LUNISTRNLADIIWIURUNTDEUAN

Model Srunuiduiidedudn
Unstandardized Standardized t Sig. Collinearity
Coefficients Coefficients Statistics
B Std. Error Beta Tolerance VIF

(Constant) 3.306 357 9.260 .000
g fey 124 131 073 947 344 404 2.476
nMsiSeuiisumedeny 466 129 365 3.609 | .000%* 233 4.295
WinNIsuvD Ay 162 147 121 1.099 273 197 5.071
msBnfafuwmd 223 121 192 1.939 .047% 272 3.682
Foidesvansdud 070 054 070 1.308 192 829 1.206

R R? Adjusted SE (est.) F Sig.

RZ
0.401 0.161 0.149 0.832 8.082 | 0.000%*
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Model BGinaiideluusazade

Unstandardized Standardized t Sig. Collinearity

Coefficients Coefficients Statistics

B Std. Error Beta Tolerance VIF
(Constant) 1.649 338 4.877 .000
plZRDEN .084 124 052 682 496 404 2.476
nswseuiiumadeny 054 122 .045 445 656 233 4.295
winnssuveumidy 229 139 181 1.643 101 197 5.071
MsBaRnfuL 204 115 167 1.976 .047* 272 3.682
Foidesansdud 108 051 194 2.118 .035% 829 1.206

R R? Adjusted SE (est.) F Sig.
RZ
0.396 0.157 0.145 0.925 4.773 | 0.000%*
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