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A Study of the Potential for Developing Community-Based Tourism
Routes and Activities: A Case Study of Koh Maphrao Community,

Mueang District, Phuket Province

Hiranya Klangnurak*, Prutthiyaporn Maneerat*, Kittipong Krootsong*,

Jitsupa Maungman*,Phattamon Polrong*,and Pawika Kunchan*

Abstract

This study aimed to examine the potential of Koh Maphrao Community in
Phuket Province for developing community-based tourism (CBT) routes and activities,
and to design tourism models that align with the local context. A qualitative case study
methodology was employed, using in-depth interviews, participant observation, and
content analysis. Data were collected from 17 key informants who were stakeholders
in the local tourism sector. The findings revealed that Koh Maphrao Community
possesses strong potential in various aspects, including geography, natural resources,
local way of life, cultural heritage, and active community participation, all of which
support the development of sustainable community-based tourism. Two tourism
routes were proposed: (1) Coconut Island: Way of Life, focusing on learning about
traditional livelihoods such as fishing, rubber tapping, and integrated farming; and (2)
Coconut Sweet, which emphasizes the cultural heritage of local dessert-making, such
as khanom kho, khanom chak, and roti. The study highlights the community's capacity
to leverage its cultural capital, traditional lifestyle, and local wisdom to create
meaningful tourism experiences that promote grassroots economic development and

long-term sustainability.

Keywords: Potential, Community-Based Tourism, Coconut Island, Tourism Routes
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1ATeas19W ugIU wazdag1ulgauaraIn Wy auinisinvieni ea Jieuennig

Y
a = 14

LarnsIANIsveE tieensefuUstaunisaivesinvieniodlifiddfu wasduianssunis
viealen (Activities) quvuiinisdafanssufivainvats 017 nisvhemnsiutu n1sFeud
Aty iesiu wWu msdneene uusglemansia wazvUsyas aevaussetnviondien
mjuﬁmqm "UsEAUNII0luTaze" (Authentic Experience) PAULUINUBINTHR LT ITS
Useaunsal (Pine & Gilmore, 1999)

nsefusemuingUszasdden 2 sanuuugUuuudumatazianssunisvisuiienlag
YU ZAUAUUTUN YD YUY

wag Coconut Sweet @gnaudIN1sioIndInvuvuus1ulUNITWAILILEUNI9N1TNB N

o«

N59NWUULEUNIINITTDUAYY 2 LdUNe lawn Coconut Island “Way of Life”
!
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FanouauserowwIAnves Scheyvens (1999) Auiunisadeanuduudslifugusuriunisd
drusimresaulun un lunssuaun1swaul laoldunis “Way of Life” Walontalw

Ly 1 a 1

Unvieuiiealaddiusulufanssuingingss wu n15n3aen9 N15V0AWN WazN13YAeY

=

FaildnuzvesnaifeusannisasiioujiRate (Experiential Learning) vivliiinvioaiiien
isuuszaunsaiifianaumaneuazideslosiuiamsssuviesiu uagtdumns “Coconut
Sweet” WumsdsuiFiuennsiud [udniwewsanmefausssuiiasadienon
wazadrsrandlalusnanualyuwuldd Tnslanzuuuviosiu wu vusla yunain uaslsd

[y

ligsusidudunuvesansssuems uidwanafaunumvesimdduynmuiisldiuddny
Iumiaui’ﬂﬁqﬁﬁmtywmaﬁﬁyﬁ Wedendunilgenndeiunuifnves Richards and
Raymond (2000) ﬁizq’iw Avnssuviendiendetmusssufifnisidiusau (Participatory
Cultural Tourism) 13 eafieddnlunisiasuatrsnnudsdunaznurmiaasugiaun
YUY

Tngagunan1sideasioudn yuyunzuznsidnenmasudiuluniswaundu
uwidsrieadiealasyamy sidludiunineins arnmiouvesyuwy wazgULuuAanssuiinoy

'
| =

landinvisaiieagulu agalsin mmé’a'ﬁmaamiﬁaaLﬁammué’aéﬁuagﬁumsdﬁLﬁ'%m
A3 vinwe uazmsuImsiansviesdiu udsnsatuayuanaiauleuisetnasieliles
darauauuglunisiinanisideluly

1. namsidelunaassliidumanisvieniiensds wagiinszsinaiiiotlugnisvin
MImAAYIBaLIE YL

2. hwanideludndavelatuaine “JamAanisdanisveadeilnsyuruinie
ugndn” eghadunieng Wevhmihiuimsdanisianssamieailon Wumevionilen uas
anusanilefuniedetierennnsy tenvu uazanitunsdnm

3. dwamdelvdaasulunisiauiesianuiuasinweliduauluguyuaisiinig
Fnoususunsuinstinvieadien msdnRanssurieniien mawussUndndusiviesdu uay
AwsUszne eliiudnenmaessuvulunissessuinvieaiion Taslamznguiideanis
Usgaun1saliliedn (immersive tourism)

4. ﬂ’@uuﬂmqa%’wﬁugmﬁi’nﬂuLLaz?faUszﬁma"mﬁué Wi d1gusnnig 9auinIg
tivioadien udsnsdnihdeussuduiuslusuuuudivia (9u iuled unamsesuooulat)

\evugIuNseaIaLaznfsiniesiedngutmanelaunauy
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Forauauuslunsiiseafadaly

1. Anyimsidelaglinsidouuunaiuds (Mixed Methods Research) titelilddeya
BadnuazdeyaifesuTunaianunsadinsgsiuuildy waAnssu nSoaufismelaves
tnvieaiienldegraduszuu mslduvuasunuaug funisdunivalidsdnenalsina
ATOUAGUB I

2. MTIRElUWIANAITBBNKUUITUUNITAAMINKE (Monitoring & Evaluation) ves
dumaieaiuazAnsaiithluldeisluguuy Weussidiueudide Usuusianssy uay

iESuasdnenmyNYUeE1aiiles
v a
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