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Abstract

This independent study is a quantitative research aiming to: (1) examine the image of mass media that
influences information perception during the COVID-19 pandemic, and (2) analyze the relationship between the
media image and information perception during the COVID-19 pandemic. Data was collected from 400
individuals aged 18 and above residing in Phuket Province using a questionnaire. The data was analyzed using

descriptive statistics and inferential statistics, specifically standard multiple regression analysis.

The findings revealed that various aspects of the media's image including executives, employees, products,
business operations, social activities, and organizational tools affected public perception of information during
the COVID-19 pandemic in Phuket. Moreover, the study found that the media image, particularly in the areas of
executive leadership, office equipment, business operations, and products, had a statistically significant positive
relationship with the perception of information during the COVID-19 outbreak.

The results of this research can be used to develop and improve media communication strategies to build
public trust and enhance the credibility of media organizations in the long term.

Keywords: Mass Media Image, News Perception, Outbreak of Coronavirus 2019 in Phuket province
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