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Abstract
This research aims to investigate the factors influencing the acceptance of using chatbots
for providing room and Food information services at The Gallery Hotel in Han, employing a
quantitative research methodology. The study began by consulting stakeholders to develop a
chatbot prototype that offers 24/7 information on hotel Room and Food. Data were collected

through questionnaires to examine technology acceptance factors under the framework of the
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Technology Acceptance Model (TAM). The findings revealed that females showed greater interest
in or acceptance of the chatbot technology for room and Food information. In terms of age, the
primary users of the chatbot were in the 31-40 age group. Regarding income, the target group
with the highest potential was those earning between 15,000-30,000 baht. Additionally, the
factor of prior chatbot usage experience indicated that users with previous experience had a
higher proportion, reflecting greater familiarity and confidence in chatbot technology among
experienced users. The Structural Equation Modeling (SEM) analysis highlighted that Perceived
Ease of Use (PEOU) played the most significant role, influencing Perceived Usefulness (PU),

Attitude Toward Using (ATU), and Intention to Use (ITU).
Keywords : TAM, Chatbot, Artificial Intelligence (Al), Structural Equation Modelling (SEM)
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0.228, B = 0.187 wag p = 0.002 Fauansliiiuinauazmnlunsldnunenuen Wy Sumesined

WrladenaznisnaumauinsIUseiiu dnadanisasrsanadlunisidanuwsauenluszazen

A15199 1 NNTIASITIRUUANNTIATIESN9 (SME)

95% Confidence

Intervals

Dep Pred @ Estimate SE Lower  Upper 6 V4 p

ITU ATU 0.618 0.0724  0.4760 0.760 0.510 8.54 <.001
ITU PEOU 0.228 0.0729  0.0850 0.371 0.187 3.12 0.002
ATU PU 0.382 0.0615  0.2620 0.503 0.384 6.22 <.001
ATU PEOU 0.349 0.0621  0.2269 0.470 0.346 5.61 <.001

PU PEOU 0.662 0.0475  0.5693 0.756 0.655 13.94 <.001

ANNITIATIES SEM TuuSunaudfed nuinanudnesansidanu (PEOU) Wuladenaniidana

(%
(% [V %

sovenusuitaselev (PU) iruaisonslda (ATU) wag lwaadlunislda (TU) lnslamzeg
fdlunguandriivesmanuagmnauisuazarumalunsdumdeyarosinuazens uenani
Vimuadsonisldanu (ATU) Adutladeddnfidmanaanailunisldou (TU) Faaeiouianudify
vaanIseanuuunTavenliiuszans amuaznevland anudesnisvesldau i olaTuaing

Uszaunsainawazsivdlaonialunisesusumalulaglulsasunesknasd tuvu feedulseansuanns

WATILANLAALATIASI9ENNTT (SEM) AIR1519 LAY @1U1T0LERINaNIE Path Analysis fanIW
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a ° Y v o & \ ) a ¢ v .
AT 2 LUUIABILFUNILARIANUANNUDTEWINEILUINITIATIEMAUNS (Path Analysis)

FR150iKa

naddoiAnunisldusmueslunguiiogie 258 au nuuwandgaiidndrunsldganitneye
naueny 31-40 Tiflunguvdnldamanniian iesanduestumelulad Tuvaiingueny 41 33uly
Tiforas onamsgldazmnuiolifuag dusield nauiifiseld 15,000-30,000 vidunguitmane
vdn (48.10%) Wesanildneamlunmsihianelulad dudiduszaunmsalldussuonuniouiidndiu

49N (171 au) avviounuduaslazaelulumalulad n1slsigrianudadunuingn

Cronbach's @ uag McDonald's W g4 (0.956 wag 0.957) uansnnuaennieenieluvesdiay @unis

'
LY o w ‘:l

ATz SEM Fiviuaiisenistde (ATU) WudededAyngaiidmaneanadlunisldau (TU)
lneulunainuivagauuaziede

ANPNUMLNTaNvalUlAa (Model Fit) Iﬂaiwaq%mmsﬁﬁmmzau TagwnigAn CFl(0.977),
TLI (0.920), RNI (0.977) waz GFI (1) Feuanslmiiuilumaiinauaiuisolunisesuisnnnunlsusiuaes
Toualdd og1elsfinu A1 RMSEA (0.88) Feganinnmusinnsgiu (< 0.06-0.08) 919Uad faaauilal
wizauuUsensiulassaiiaveding 1wy anuduiusseninsdlsuidenalilasunisesuiy

989ATUNIU BeARshTUNIIATIRARULAEUSUU TR luMWITeouAn

dyuna
ToyardeaifneiuusennsineukuvasuauieInumsldusnuenlideyarasinuaze1ms

WUIRABULUUABUAMETINIUEY 258 AW inAnds 31U 143 Ay Ayt (M) 331171 105 AY
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'
A o

Aumerseldazainlunisldurnuen uwaslleduungneunuuasuaiuaungusels wuin ndusiela
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Wewad (36%) nauelanindi 15,000 v wae nquselagndi 45,001 v Idnadudeeuazenalaly

! ) = Y o o v Y oA A& a Y | Y%
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Y
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Y
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