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Abstract

This research aimed to study 1) demographic characteristics affecting the decision to purchase
cosmetic products via online media, 2) behavior in selecting and using cosmetic products via online media,
3) marketing mix factors affecting consumers’ decision to purchase and use cosmetics, and 4) decision to
purchase cosmetic products via online media. Data were collected using a questionnaire from teenagers
aged 13-22 who were studying, working, or living in Phuket province. A simple random sampling of 400
samples was used. Data were analyzed using descriptive statistics and hypothesis testing using t-statistics,
One-way analysis of variance, and pairwise difference analysis. The results of the study revealed that the
demographic characteristics of the sample group affecting the decision to purchase cosmetic products via

online media of teenagers in Phuket province were mostly female, single, aged 21, with a bachelor’s degree,
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student, with a monthly income of less than 10,000, had previously purchased cosmetics via online media,
decided to purchase cosmetics based on their own needs, purchased for self-care, and the most popular
purchase channel was the Shopee application. They purchased lipstick products. The cost of purchasing
most cosmetic products was less than 1,000 baht. The main reasons for purchasing products were
convenience and availability 24 hours a day. The dangers/damages from using cosmetics purchased online
were allergies to cosmetics, and protecting rights from harm/damage by notifying the seller. The marketing
mix factor of distribution channels had the most impact on purchasing decisions, followed by sales
promotion factors and price factors, respectively. Most people decided to purchase because they could
order products 24 hours a day. Demographic characteristics with different levels of education and income
significantly impacted the purchasing and usage of cosmetics of teenagers via online media in Phuket
province at a statistical level of .05. The obtained data can be used to develop the process of purchasing

and using cosmetics via online media to improve it.

Keywords: Behavior, Purchasing of Cosmetics, Online Media
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