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Abstract

This research aimed to study the behavior of tourists in choosing accommodation services in Phuket
province. The population and sample consisted of 400 tourists who used accommodation services in Phuket
Province, selected through purposively selected. The data collection tool was a questionnaire, and the
data were analyzed using descriptive statistics. Hypotheses were tested using t- statistics, One-way ANOVA,
and pairwise analysis of differences. The results of the study showed that most respondents were female,
with @ monthly income of less than 10,000 baht, worked as general employees, and held a bachelor's
degree. Most had visited Phuket Province more than once. The primary reason for visiting Phuket Province
was to relax and unwind. They planned their trip to Phuket Province 1-2 weeks before traveling, typically
traveling between October-December. The type of accommodation was a hotel, and the average length of

stay was 2 nights, with room prices ranging from 500 to 800 baht. Most tourists traveled to Phuket with
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their families and learmed about accommodations from friends, relatives, and acquaintances. They booked
their accommodations through online booking websites. The most influential person in their decision-
making was their family. Issues with booking were the main problems related to the facilities at
accommodations. Marketing mix factors, especially promotions, had the greatest influence on their decision
to choose accommodation. Gender, income, occupation and educational level had different effects on the
quality of service and facilities provided to tourists, with statistically significant differences at level of .05.
Additionally, gender, income, occupation and educational level had different effects on marketing mix
factors at a statistically significant level of .05. This information can be used to improve the efficiency in

responding to consumer needs and behavior effectively.

Keywords: Behavior in Choosing Accommodation Services, Tourists, Phuket Province
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