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Abstract

This research aimed to examine the demographic characteristics, purchasing decision behavior, and
the marketing mix factors (4P) that influence the decisions to purchase products via the Shopee application
in Phuket province and the decision to purchase products via the Shopee application in Phuket province.
The sample consisted of residents in Phuket province, selected using simple random sampling, with a total
of 400 respondents. Data were collected through questionnaires and analyzed using descriptive statistics.
Hypothesis testing was performed using t-tests, One-way ANOVA, and pairwise comparison analysis. The
results revealed that the majority of respondents were female, single, aged between 20 and 30 years, with

a bachelor's degree, primarily students, and had a monthly income of less than 10,000 baht. Most
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respondents learned about the Shopee application through social media and tended to purchase clothes
and apparel. On average, they made purchases 2-3 times per week, typically between 6.01 p.m. - 10.00
p.m., with an average spending of less than 1,000 baht per order. Cash on delivery was the preferred
payment method. The factors influencing purchasing decisions included the availability of desired products,
with promotional discounts being the main reason for choosing to purchase. Among the marketing mix
factors, distribution channels had the most significant influence on purchase decisions via the Shopee
application, followed by product, price, and promotion. Overall, consumers exhibited a high level of
purchasing intent, with the ability to search for and compare product prices independently, which was the
most influential factor in their purchasing decisions, followed by the ability to shop 24 hours with customer
reviews. Differences in education levels and income had a significant effect on purchasing decisions via the
Shopee application at the 0.05 level. Variations in education and income also influenced the marketing mix
factors in purchasing decisions via the Shopee application, with statistical significance at the .05 level. These

findings can be used to further improve the effectiveness of the Shopee application.

Keywords: Purchasing Decisions, Shopee Application, Phuket Province
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