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Abstract

This research aimed to investigate the demographic characteristics, decision-making behavior in
selecting services, and the marketing mix factors (7Ps) that influence the decision to use the service of Café
Amazon, and the decision to use the service of Café Amazon at Phuket Rajabhat University. The sample
consisted of 400 students of Phuket Rajabhat University, selected through simple random sampling. A
questionnaire was used as the data collection tool. Data were analyzed using descriptive statistics, t-tests,
One-way ANOVA, and LSD multiple comparison. The study revealed that the majority of the participants
were female, aged 20-22 years, in their third year of a bachelor’s degree program in the Faculty of

Management Science, 3rd year bachelor's degree, with an average monthly income of 3,000-4,000
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baht/month. The main purpose of choosing Café Amazon was the delicious taste. They preferred cold
drinks, especially tea, and typically used the service 1-2 times per week, between 12.31 to 15.00.
On average, they spent 30 minutes to 1 hour per visit, usually with friends, and purchased 1 drink per visit,
40-60 baht each time. They chose Café Amazon because they believed its service was superior to that of
competitors. The key factors influencing their decision included the reasonable price for the quality received
and their intention to return. The marketing mix factor with the greatest impact on the decision to use Café
Amazon was distribution channels. The highest-rated factors were the rich taste and quality of the drinks,
followed by the store’s amenities, the price-to-quantity ratio, attractive promotions, the variety of drink
options, and the relaxing ambiance with surrounding greenery. Furthermore, age and income were found
to significantly influence the decision to use Café Amazon services at the .05 level. Similarly, age, academic
year, and income significantly affected the marketing mix factors influencing service usage, also at the .05

level. The findings can be used to enhance the efficiency of customer attraction of Café Amazon.

Keywords: Decision Making, Service Selection, Café Amazon, Phuket Rajabhat University
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