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Abstract
This study aims to investigate: 1) the repeat purchase behavior of bakery products through social media,
2) the significance of marketing mix factors on repeat purchase decisions of bakery products through social

media, and 3) consumer decision-making processes regarding repeat purchases of bakery products through
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social media. The sample consisted of adolescents aged 20-30 years who are currently studying, working, or
residing in Phuket province. Non-probability accidental sampling was employed for data collection, with a
questionnaire as research instrument. The data were analyzed using descriptive statistics and hypothesis testing,
including t-tests, One-way ANOVA, and pairwise comparisons.

The results revealed that most respondents were female, aged between 20-30 years, single, and
undergraduate students. The majority had a monthly income of less than 10,000 THB and preferred purchasing
bakery products via the Lineman application, citing convenience as the main reason. They typically used the
service once a week, ordered bread between 10:00-12:00, and spent an average of 101-200 THB per transaction.
The primary decision-maker was the consumer themselves.

The overall opinion on marketing mix factors was rated highest for distribution channels, followed by
pricing. Regarding repeat purchases of bakery products through social media, the most significant factor
influencing their decision was a reasonable price relative to product quality, followed by concerns about
damage to bakery products purchased online. Differences in gender, age, education level, and occupation
significantly influenced repeat purchase decisions in Phuket province at the .05 significance level. Additionally,
perceptions of marketing mix factors affecting repeat purchases of bakery products through social media differed
significantly at the .05 level. These findings can serve as guidelines for entrepreneurs to improve the efficiency

of bakery businesses and attract potential customers.

Keywords: Marketing Mix, Repeat Purchase Decision, Bakery Products, Social Media, Phuket Province
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