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Abstract

The research aims to study the behavior of students in purchasing branded shoes, to examine the
marketing mix factors that influence students' purchasing decisions for branded shoes, and to investigate
the satisfaction of students with their branded shoes purchases. Data were gathered using questionnaires

from 400 Phuket Rajabhat University students, selected through stratified random sampling. The data were
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analyzed using descriptive statistics, hypothesis testing with t-tests, One-way ANOVA, and pairwise
comparison analysis.

The finding revealed that: 1) in terms of branded shoe purchasing behavior, the majority of
respondents preferred to buy shoes online through the Shopee application and offline at Adidas stores.
These purchases were made for school use, with students buying more than 1 pair per year. They made
their purchasing decisions independently, with Adidas being the most popular brand. Their choice was
based on the aesthetic appeal of the shoes, and the typical spending per purchase ranged from 2,000 -
3,000 baht. Information about shoes was sourced from the internet and websites. 2) The marketing mix
factors that influence students' decisions to purchase branded shoes were found to have a high impact
(X = 4.41,S.D. = .209). The four marketing mix factors including product, price, distribution channels, and
promotion were all influential, with the product factor having the greatest impact on purchasing decisions
(X = 4.52,S.D. = .337). This was followed by the price factor (X = 4.51, S.D. = .496), distribution channels,
(X = 4.34, S.D. = .320) and promotion (X = 4.24, S.D. = .324), respectively. 3) The students’ satisfaction with
purchasing branded shoes was rated high (X = 4.21,S.D. =.373) Satisfaction with the product was the
highest (X = 4.38, S.D. = .390), followed by satisfaction with the distribution channels (X = 4.30, S.D. = .401),
promotion (X = 4.27,S.D. = .470), and price (X = 3.90, S.D. = .712), respectively. The findings from this
research can be applied to enhance the effectiveness of businesses in responding to consumer needs and

behaviors.
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