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Abstract

This research aims to 1) study the travelers’ attitudes towards Y-series actors, which have contributed to the
phenomenon of Y-series-induced tourism in Thailand; 2) examine the decision-making process behind such
tourism; and 3) propose guidelines for promoting tourism based on the soft power concept, inspired by Y-series
actors in Thailand. This qualitative research applied phenomenological methodology, using in-depth interviews and
documentary research to explain the phenomenon. The key informants were 30 fans who were members of six
Y-series fan groups on social media. The snowball sampling method was applied. The findings revealed that
1) the appearance and performance of Y-series actors significantly influence fans’ feelings of love and their desire
to participate in the same activities, including traveling to the same locations as the actors; 2) fans’ loyalty, support
for the actor’s work, and active participation in fan club activities play a crucial role in their decision-making and
travel behavior inspired by the series; and 3) to promote Y-series-induced tourism in Thailand, producers of Y-series
should prioritize production quality, and all involved participants, including producers, scriptwriters, directors, and
tourism stakeholders, should integrate positive tourism-related content into the series. This approach will help

create lasting impressions, encouraging fans to visit the destinations featured in the series.
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