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Abstract
The objectives of this research are as follows: 1) To study the demographic factors and

consumer behavior that influence expectations towards the service marketing mix of coffee
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shops. 2) To examine the level of consumer expectations towards the service marketing mix
of coffee shops. 3) To compare the level of consumer expectations towards the service
marketing mix of coffee shops, focusing on coffee shops in the old town area of Mueang
District, Songkhla Province. This research is quantitative in nature. The sample group consists
of 120 individuals who are customers of coffee shops in the old town area of Mueang District,
Songkhla Province. The hypotheses were tested using research statistics, including frequency,
percentage, and mean. The results of the demographic factor research indicate that the
majority of respondents are female, aged 20-30 years old, single, students, with a monthly
income of less than 10,000 Baht. Regarding consumer behavior, the frequency of visiting coffee
shops averages 1-2 times per month, mostly on weekends (Saturday-Sunday), and during the
evening hours (after 4:00 PM). Additionally, customers often visit alone and spend an average
of 101-300 Baht per visit. The primary reason for choosing to patronize coffee shops in the old
town area is the desire to take beautiful photos. Furthermore, regarding the level of consumer
expectations, it was found that consumers generally have high expectations towards the
service marketing mix of coffee shops in the old town area of Mueang District, Songkhla
Province. The results of hypothesis testing indicate that consumers with personal factors such
as age, occupation, income, and marital status, as well as those with behavioral factors such
as frequency of service usage, reasons for usage, and expenditure per visit, have different
expectations towards the service marketing mix of coffee shops in the old city area of Mueang
District, Songkhla Province. The findings of this study can be utilized to develop strategies for
business enhancement, improving competitiveness, and meeting the expectations of

customers patronizing coffee shops in the old city area of Mueang District, Songkhla Province.
Keywords: Expectations, Consumer Behavior, Old Town Café, Service Marketing Mix
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M50 18 WIsuisuAuLANgRTEnite@nvesiiilduInsuarAuAavised U SEaNN 1
A159ANRUINIHes 1 UAMNIUE1ULEIDNN 815189 9.89987 (N=120)

ANANNNI SS df MS F Sig
JENINNGU 0.82 4.00 0.21 1.21 0.31
aelungy 19.53 115.00 0.17
U 20.36 119.00

1
v o aaa

*pdAgynsananszau 0.10
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Menm fiAN Sig 1A 0.10 uansin edwwestiuslaafiuandnety faumavisedudszaunis
nspatnusnsResuA i udenn luunnaesiy tag A1unsEuILNISIAUSAIS fA1 (Sig =0.01)
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grudloanin uansnefu egnsiifedndynisadinisedu 0.10 ety Seufiasauufgind 1.4 o1dnves
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.69787 UANASAY
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MINT 19 WisuWguauwanaeseninswlaveslinlduInsuarauAIniaeduUsEaINNg
nsna1auIn1saesuailugudiaani (N=120)

AIUAINNTY SS df MS F Sig
FEMINNGY 0.40 3.00 0.13 077 051
elungy 19.96 116.00 0.17
it 20.36 119.00
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AR B.1183 283787 WANFANAY
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AN95197 20 LUSEUTABUANULANFAIITENINAMNUDIUNISITUI NS AUANAR IS UAIUUSE AU
A1PANNUINITHBSIUAMNE LB B.4389 9.89987 (N=120)

AUANNRI SS df MS F Sig.
JMININGY 0.07 1.00 0.07 0.12 0.73
nelungy 66.52  118.00 0.56
594 66.59  119.00

1
v o aaa

*pdAgynsananszau 0.10
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LA 9.499 2.89a0

AuNAgIUN 2.2 Peduilduinsvesiuslaaiuansnsiuiinnuaianiswediulssaunianinate
Usnsresuaguilodin 8.4dloe 3.aewan uandaiu

A15199 21 LUSHUEUAINUBLANAIITENINGYITUN LT US NS WAL AINUAIAR TSI UEIUUTLAUNY
A15PANNUINISFBs T UAENUTawNT 9.1399 2.499a1  (N=120)

ATUAIANIY SS df MS F Sig.
FENINNGY 0.91 1.00 0.91 1.76 0.19
nelungy 61.08  118.00 0.52
334 61.99 119.00
*ifudfyvneaRafiseiu 0.10




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

N5 21 anuaanddludiulszaumnenisnainuinisseiuagnuiieadt o.idles
2.a09a1 Yol liuing Suunmutasuiliuinsfiuansnsiu 4 Sig windu 0.19 anninds
wnniseiuTedRadl 0.10 wneaud FaeTuiilduinig Ausnsedauaanivludiuusyannms
msrmavimsseduniguilont eafles v.awan lduansnefu fadu Seufisauuigiuil 2.2
Panailiuinsvesiuilaeiunnssiuiauaavisde dulszamnsaainuinsdei i
BIUIOILAT 918199 2.89787 WANANAUY

AN5197 22 WUSHUMIBUAULANANITEMINYI9IAN US NSHaLANUAIN IS UUSEALNI9NISAANS
USNseas uA g uilaani o.4d09 2.8919a1  (N=120)

AUANARIY SS df MS F Sig.
FENINNGY 1.01 1.00 1.01 0.91 0.34
nelungy 13095 11800  1.11
594 131.97  119.00
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v o w aaa

*dAn1saRanszau 0.10
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ANUANNRI SS df MS F Sig.
FEMINNGY 0.35 1.00 0.35 0.41 0.52
melungu 10057 11800  0.85
394 100.93 119.00

o w a

*ifudfyvneaRafiseiu 0.10
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MIMInaInuINssesualguilaann o.dles 2.499a1 (N=120)

AUAINNTS SS df MS F Sig.
JEMINNGY 38.65 1.00 38.65 20.83 0.00*
elungy 21894  118.00 1.86
39 257.59  119.00

a o

*fifudfyvsaRafiseiu 0.10
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UsZauNIINITRaIAUSNISAasuAiEulan1 815089 9.89987 (N=120)

ANUANNRI SS df MS F Sig.
JMINNGY 0.14 1.00 0.14 0.20 0.65
nelungy 83.32 11800  0.71
594 83.47  119.00

*pdAgynannnszau 0.10
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Abstract

The objective of this research is twofold: firstly, to study the behavior of tourists who
visit the Hat Yai Municipality Public Park, and secondly, to examine the level of expectations
these tourists have when using the services provided by this park. This research is quantitative

in nature, employing a sample group of 120 tourists who visit the Hat Yai Municipality Public
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Park in Koh Hong Subdistrict, Hat Yai District, Songkhla Province. The data collection utilizes
questionnaires as the tool, employing a convenient sampling method, and statistical software
for data analysis, utilizing quantitative statistics such as percentages, means, standard
deviations, and F-test. The findings indicate that, regarding the first objective, the majority of
tourists visit the park primarily for recreational purposes, with the most common duration
being a day trip from morning till evening. Tourists often visit in groups with friends, and many
visit more than four times. The expenditure per visit typically does not exceed 1,000 Baht,
and private cars are the most common mode of transportation. Regarding the second
objective, tourists generally have high to very high expectations of the Hat Yai Municipality
Public Park. They hold the highest expectations for attractiveness, activities, accessibility,

amenities, and tourism service provision.
Keywords: Expectations, Tourist, Use of the service, Park
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Compare Tourism Behaviors that Affect Tourists's Satisfaction with Tourism Logistics

Management in Hat Yai District, Songkhla Province.
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Abstract

This study aims to compare tourism behaviors that affect tourists's satisfaction with
tourism logistics management in Hat Yai District, Songkhla Province. There were 385 individuals
in the sample group that this study employed. The tools utilized to gather data were the
confidence value of the questionnaire is 0.7. The computation of percentage, mean, standard

deviation, and one-way ANOVA are used in data analysis.
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The research results found that most tourists are female, between the ages of 20 and
30, self-employed, earn between 10,000 and 20,000 baht per month, and Bachelor's degree.
Travelers' travel aims are excursions, leisure, and travel, according to their behavior toward
tourism logistics management. Preparedness: the visitors to drive or rent a car, and two to five
people go together. Given the circumstances, we'll decide to travel on Saturday-Sunday.
Interpretation, travelers will independently look up information online and through online
media. When they travel, they typically decide to stay in resorts or hotels. Travelers to pay
using a QR Code or bank transfer. Disappointment led to the decision to travel for value and
cost savings, and the decision to be glad to return the following time. In terms of marketing
and service recommendation, it was shown that visitor satisfaction with logistical management
was the most significant. Products and services, the service environment, the service cost,
service awareness, the service location of providers, and service procedures come next. In this
sense, the happiness of tourists with tourism logistics management is influenced by various

aspects of tourist behavior. All aspects were determined to be not appreciably different.
Keywords: Satisfaction, Compare, Behavior, Tourism Logistics
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Abstract

This academic article studies and analyzes the development of creative digital
marketing communication strategies to promote the identity of cultural tourism destinations.
The objectives are to explore the meaning and significance of digital marketing, creative
marketing communication strategies, cultural identity, and cultural tourism. The aim is to
create a unified approach for marketing communication and public relations concerning
tourism products and services, while understanding the unique characteristics and cultural
importance of these destinations. The research also focuses on devising innovative marketing
methods to effectively communicate these aspects to target audiences, thereby generating

revenue for the tourism sites and enhancing economic, social, and cultural exchanges.
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Moreover, it aims to assist entrepreneurs and public and private agencies in preparing effective
public relations strategies for tourism products and activities to meet the demands of tourists.
Effective communication strategies include the use of social media, storytelling, and
interactive content, which can effectively highlight the identity and cultural heritage of the

tourism destinations.

Keywords: Digital Marketing Strategy, Creative Marketing Communication Strategy, Identity Of
Ethnic Groups,Cultural Tourism
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tnvieaiiafiiuualiunisaianudoinsuluwvasionden domadand1vilininisuay
mhsnuiifsdesdauiuidamuaziinudluneiSnmnssduinvesiiviamsafunaioniion
TFesdanindu q Wildldnelusontnwniiomdn Sedednianisendioniossoniniu
iofnguizasAnszanednnuvesnguinvieaiieuaginamustunisifouSoadndnualueauday
JartaliAnanudanuauaiuisafmuilinatedugavisiiun1sussvduiusianssy wnras
viewilen wazndndnusiviesiuligiivatouaziaula thlugnsnszareseldidingniinnnldodadl
USLANSAIN (3508 LARLLA2,2565)
dndnwalnisvendiendudsiidenlesiuinusssuesuislasianizizossnnguuidnug
Tassadanmsiseiinvesiyud Tuvasiferfumsvisniisinsiausssudnaduiiddyiuanseen
fedndnuaivosmywdfendeegluiuiidy 9 Adeulesiuruvssauion Useind 3830 Sndnwal
yugu Tudifvesarumainvanemsiausssuluniazidesd Saildrudagliinnisiauiunds
vieufvesnuediiamuniauladssanduuasieaiioafifinnmdsdu desuenisfmuiives
uwidsieafenasreuiumnnhauiuiaussadasnulinaiu aaenaunisadseudseivle
wagneliAnnmssndudtniondeafideuduiatunuduguruognedngs rauisdadunsugn
nszfuarudvesytudumntudieliidlawasasevindsnnudugusurosmuiosfiuansds

amaﬂwmﬁlumumq 9 W"memmaamaauu,wimLLavmLUuﬂ'ﬁastmmﬂﬂﬂﬁﬂwLLﬂéuwquuLLMaq

D

a

Aunvesnueslasnaie (Kanoksilapatham et al., 2023) Turagiitauin1sveanisieansnisnaia
L u‘ﬂmwaﬂlﬁﬂumﬂumaaumwgmmwmwmmm luisausazidunisasesglaliiulssine
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<

udwiniy widadunsinuanuduiusseeyeniseninstnveaiieaduyusu Insidadiuniuddny
vosmsnanmdaviaiimaluladiduidudonanslunisiadefuinvieadien vieusinszisnsinun
nagnsmsnInaafiinvionigranunsaitnisldodiadeall ek wnslinnginguiinvienilen
Tutssinalneduazieulfdodsauesulaflunsdumdeyaniafoanissunsuinans uenani
Hadidmaduiaensnanddvialunisdniugsianamvieniion Ssnsfiansanldinnisdiis
nauiinvieaiedldnasanian (wunns dnsuu, 2564)
msvieuflsndsaisassddunidunalnaiiessnuuumvisniie i fuanudesnislu
Hatulildinniian estemaiimaendioataduadunngiuluuauaguuuulvifivhin
Fouloafunsvienilsndeinusssy eduaiuuszaumsalvesinvieadiedifianuaula wieuiy
Msdaeumsivasuilasiiannsafulanemsvesmsviesiienlfegadnauvesnguiinvieaiioaga
Tnizufinsuiudasusuuvumsuilaaanipuaidunisiumaluladidundudunisluns
99nLUUNISTBLTiEn (Galvagno & Giaccone, 2019) ’mezﬁmﬂ%ﬁaﬁ%ﬁaiumiﬁwLﬁuqiﬁa
oufisriuinisiaurszuuiiiiuszdniamnisldnuiiglundiaildseaunsanivauld
Feanunsniluldlunsuiudsudunagrslunsiaseginisnain 8nedsanunsnadianisivg
feyavesuvawisaiienldnasana uazdaudunisineunisndnvalianizen siuizeasnvesymuv
sudanisegsamtuvesnguudiiugiianunsaliutinfgeanuiaulalitunguinveaiioaiu
madnundanuiiviesruisdldtdlunidunssuanisufeunameinsisedinfiudsunasly
p9Auds nsundvangvesdentviatsinlitnviendieafulusznaunninaralnddaduuniy
ihlugnstansmenieidnvieaiisunssiuiivesinedd dwadenelduarad sendwliudauly
gy vusfiiAsusUuUunsAdugsiansiesiinrdulngldmaluladatelmisiauisesen
Woliureanenisadeneld sudsnstaunssuuiasusiveswaisassdiofunisenseduosd
Awd nsadamanunionsndaunalyyimeinunisiondfisiuazinausndndueiliiaig
suasiousidansanuiduendnvalifuvosiiud snszduyeadiiiinwefiavluniswamndnSusil
aonndaafiunuiluyurulaziaiuainssaunsainefun e ndeasassdliduegied
(A3l eswdy, 2564) MInaNaRdvianseUARLARINITIININSAAATITiAdesleldnnsetndvie
sumesidadutosmiinsdoarsnisnann uazivuanagnénisviinismaalifiaausuas
nsnaadavagnienlasldnagniuazdoimiaiianaisuszns ileideunnuduiusiy
dnvioafienldieunniu mstueluladdunideulsstunisnismanrhlvidnvioniierlnddady
WAnSuTINTY fUsgneumsausadsunasiimaiiauenandasivainaiesuuuy e
MInanATTalFRInd AU I AkaE IR R TInvRapunSeuTas Soudmudasnsuas
Pwatiuayunszurunslitnvieadeadniulavilnandndug Sdunidunsnainddtanateiiud
founagdszuumsujiRauiiiussansnmdaau (Kushwaha, 2020)
mstuirdeuirvgiaseiuginalagiamznsuansissndnuniveausias nguundnugldetng
Farau nsldnagnsisiuaioiiieinnndesenfunmsvieadien Aadignsuiuasuiinmmisnns
doansmsnsioianssudiusme q Whusaumadliiudenudusndnvelvesiuiiinaunay
L'ﬁaammaqﬂaummwuﬁmvﬂEﬂmﬂm nsdaounsvienoaluddlv ienseduautalaly
uwdaaaiiien fioguuitugiuvesnisutsunineinssendnadliuinisuasdfuuinianinns
wanudsudszaunsalluinensoudie: Immimﬂaqwﬁmqmwammeuwmmiumﬁ
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%’Um?{auﬂalﬂmaamiviaqLﬁmL%ai’@uuﬁiiﬂﬁmamaﬁqmmmﬁwauﬁiﬁﬁaﬂmLﬁa'mé"qlmal,%’wm
viouien LLammamams}mmaﬂuﬂmmmamuLLa N13A59T3 am/mmwumiamsmammwLﬂu
fAavzimanssufiinanisnuidenardniyan nszuadonnuinanssuvionandusiiuiiodna
A319AUABINITNNNITAAA IALHATNTYBINAYNTNIINITAAIATIAITAUUAYUUNUINNTHBE RN
NARSTuagn1sUInIsIeEIunIsieaiies Sinnsdearsnisnainfaviaiiliussduseneunes
uinnssumeluladiudsundadlumugaatvediainiassd thindnualvosndufnug Sneds
anunsaadradunisuinisnenmsveaiies wieRanssusns 9 iesessuinvieadieafidaivaulaly
mMsviesondeinmsssn TuvaziAeaiusiannsadutesmmidunsimuinasyfuugnisdeas
namRdvialmAnUstlovigean Tugsfauimsuazuvameaiien itethlugnszuiunseydnynme
veadndnualuazusanyneTansssulunsdnadunsieafiondaieassdegneddu

N1INUNIUITIAUNTTY

N1INAINAING

Rietzen (2007) laedunellsnuueinisnainiaa (Digital Marketing) nunefie 35n15aaLa3
mniaula veswdadueinazuinig odegiudeyaseulatl eiihisuilaanisluszeziia
fusimdr 1 faflanmdudniuarnslddunuedeliuszansain luvagil Fenwick (2008) 1l
ATIVILIEYEY NTmaARaTa Ao nsiaumInaaluswAnAnty Wemsdidununianisan
dulngjiudomisdoarsdava Snisunuimdeddradifisfassyimgldauldvinliinnismaia
aansndeansuUTaRsNIe (Two-way Communication) Augiuslneldogsseioaduseynna doya
fldnmstoasiufusinausasamiluutasadndunadouiiuiu oradulsslonitu duslanau
seld fdnwazadiefunsihauressdetnewaduszamdanig dnnsnainanansatihdeyadilaiu
wuuiFealng useuAaiiunssnduilaanldlfAnusslovigaaunguilnaluloniase 4 1
vieusinsznansdaaiundndusiuazuinislae Mmevesmegrudeyaseuladifierdrduslaale
o837 uaglddunuegaiuseaniaim dwmiu ansle sssudniuuv (2557) Anwidesnagns
IAANAHANAATAI IR BININSALUURTTAA NN 51N TNANAR AT ULYDINS
a¥enagnsuazlirnamngvesnsdoasnsnaiaidvia Ae nsdoasensnaaiinam enns
doanstufuilaauiiinasfufosuuutlmiuidndddndnuosnimmandaiy isaudiUdsunasdes
yamsfasiodeanstufuilnawaznafiuioyavesiuslan Snisdadunmsdemslaensilugiuilaa
fifienuaulaluimdnfasiadalasdaviaduihnmsnustuasdimaynaedsiiniiieadestunis
doansrhudesmsidvialugUuuuwilssenils (One To One) Faudunsiasurnudesnsvesiiuslna
T dunandusiilonouaussaufioinsuazeuiiemelavesiuslng dmsuunanues Kotler (2012)
oSunsiiefuieiosdiovesnisnainddviafiaenndesfuruifouagissunssuneuntind Taed
oAUsEnaURil

1. fhuniseaimdaiien (Content Marketing) Wunsnanalaiflasdeansuususdeonany
Taa masvuanagnsdnu Content Wudssnufiazianlalld fannsiauaiion msdivua
nnuazdvensniin nmsdnieaviale nsfndnaiusesazvedlsiinlefidfyedvioninnziui
Content g19glaifinuaula Tnslannznginssuusznnsyalmindst aa. 2019 Wasuluwduduya
wisnsnszmedeya uazuyudiiaumeisniosSeusadniiewmuinues

Y <
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2. fruduled (Website) Wudsilauiiuduinsfunisiou n1saeu wien1sgenan sl
poulatiunndu n1sdiszAndnfusiLazuinisiiutesmisdidnnseiind Seegluduiviniy
Sew 9 nmswauiuled eliaeniuiugauismduddidnnsetndidudadify sdrslsAniunis
FaviuleddudosinnsauntagUsrasduosuusudviogsiafundn nduiatauiuledly
aenndpunzauiungy Whnefitmunuasivledusoondunnanydoslddal

2.1 ulainnensfn vwie (E-commerce) wiunsviendndnsiuasusnisiiuivled
froamamstisziu uwuasuaulutunouden

2.2 Aulediilonisuszunduiudidunisairsnwdnwalliiugsia (Online Public
Relations) wisdayaiinaifugsia udsnasimeutssiavhianssuogls fudmsldsuh Annssu
Tatheitanieuenuaznelugsia

2.3 uledilenn (Content) 1iun1sinausunaiy tielkaiuilaenssiu
nguthmne wu uldusinazdin dulednisquasa duledvioadion duledvieims Wudu

2.4 Fuladfian1sudnseusig 4 wu vSnseesiaadesdu Usniseesiiin uinis
auaze1n Wusu

3. frun1smatndedinu (Social Media Marketing) 1uunanesudilésuainudouveing
wan 9 Jeddaedu laun lail (Line) iwadn (Facebook) Buansunsy (Instagram) 1804 (X) usisiu
fusznounsliideslimnudidyiu 1Bnd () wirilars winoui X viligsiaaansafaundedi
mnuanlminasnian esanduunase fudllunisaunuuanasudoyaifeaiunszsuandn
Aetuludranalanamis Sniedsdinindvinveangugldnuiifisiudenisinisnaiati
wiovnedeaunaulatidng 9 tudestusgfuinguszasslunsiinismatadieaiuisnasunim
TogUszasn bawn 1) Facebook e ansTusTudy, a¥1awusus uwazadseanaiy 2) Instagram
afaLuTUALazaIEenYY 3) X udsimasuarlusludu 4) Line wag Line OA Uan1311e WagCRM

4. fruasmunedidnnsednd (E-mail Marketing) Wunagnsmanismaniidndsnguiuilan
Wmaneluguiuuees E-mail Wilensuszanduiug lawan viewmeunstoyarnasludsiog E-mail
vosffFuimng o19ardsnfarsuautosfvnsnazann alddelunisdndshiung fanung
way wiugrlunisdsluieiuimans assnguidmane saiaduiisunszuauntsdarh E-mail du &
Fupeuiitieninsidelavaniu q fuieterfonnutiunguanindeRananliing W wiusi
Tawandodsiind m1av Fedeudoalddrediuruinuaziliarusansiaaeunisdnisves
ngudvuneg viensneuiudenns o 1¢ luvasiiiedtu E-mail Marketing lunagnsnislawan
Usgrduius viliusnisasnan sawluisaudamng o w'mmﬁﬂszmﬂﬂwaﬁaﬁé’Uﬂ%ﬂazmﬂ 5 %39
wsinsevisdetnansliuilag viefiuauvesinu uaztiesnuguiuslaaiuazaiisguguilan
8 Tl mavsiudadnanslulsiguslan silviguslaaidnindnaenlaldduslnnegiane Tng E-mail
Marketing SUssTend §edl 1) msiiaTenalunisanelduiniy s E-mail Marketing ludnwes
udeRanssudauadunmsvienie duanfivavuszdufou dwmalifinlonalunsviendninsia
Uimslénntu 2) nsaunsadanguineldnssnimehmsaiaussandu q leeamgnnsh
E-mail Marketing anansafaugns1ede E-mail iuussianadifuslaalansendoyaun 3) dmun
sutszinalunislavanlaudueu aunsamuaniuatlavanta Sosaz100 dwalvidlavananinge
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InassRualavanliogndiussansaim 4) mstanalavanliiewazsingisauieds aunsainuas
Aanunale lnewdnlgadiAin E-mail Nddlutuiinsdagiudiua fadu Andudndiuiosas

5. HUNITANDUAUNITAUNINULILTN (Search Engine Optimization: SEQ) #38t38n11 SEO
@ ad o 1 I3 3 [ [y [y cglj a . I a eaa [
JwismsuTuusadules nieuiunisuulsallemuaznisiiiy (Backlink) LUuAsANilnannungs
< s A v & sa [ v o o % P
Auled wieliivledfneglududu usn 9 uu niuaninan1sAun (Search Result Page) tansen
AAUNT (Keyword) 715184n15 WuAesdlonum (Search Engine) 9 9 817 Google, Yahoo!, Bing
Judu wonandl Fuduisnsifivszansamdmsunisiinseadidnvaivlednieluszezenn
= v NYY v | YY) o 2
Wenludagduiigrumdeyaniu Google innilududuusnluvany Usene N3 SEO 1Wunis
biaulesignAuaesiie Keyword 71 Aoudnuameianzas gidivaniulesniu Search Engine gou
= & Yy & =~ 4 & A o o« a < s v
finuaulaly Keyword Wueguds Adeuiilonianavdondnimusiuazuinisaniivleandluyy
wenanuukds nsndfidnan dvledunntu Afllemanasviendndusiuasuins iinaudneae
Tuvaugl Murray et al,, (2011) WUIIAIUANTONNNTAAINAITAUTENOUME 1) AIUAINITANTT
WALHARSUY 2) ANEINIIAtUNISAINUATIAT 3) AUEINNTaluNIsTgTeInIaNIsaeasway &)
Anuansatunisdentdemnimiieseuladiomn duinduilandnivilissialinaUsznaunis
MATW YUUBY Gregory et al., (2007) N&1791 LUUANNAINITOVDIGINY BNITIATIZE Wi
e TIUTINAINTINA 9 iusvuvesulatnnnguiuslaadmneieldlunsimunndndue ns
A951A7 A15E0EAIS wazn1ITRAILIYeWIINITIgesulal Fudunisildsuniud ean1sves
Auslnalinlundnsasiiiensuausianudeniswasaiuiianelavesduslaaluvasi vuideves
Y¥31050 Winsude (2563) WUl N1IREINRIYT NEN8Ee N1IIAIAYRIAUANIEUSNTNLTYRINI9
aa o Y £ YA ! ' [J a § < = 1 Y e A &
Advialunsiintaguslan lnsdnlngagvihruudumesids udswemnsdniidetio (N3 SMS uag
MMS) nMsnansudedens NMsnatnsIuAIsdlieaum kazguuuudy 9 ngussasaraniunisviy
nMIna1ARaTia fie n1slidEeRdvia viededidnvsednd umaunauiuIEn1sINIsRaIaLiadunIs
AUETULUTUATDIAUAIMTOUINIT InelYeaneni1siinIsnaInc udefdvia tawa 1. n1slawun
wuuRaLwad (Display advertising) 2. N15Aa1AN198LNa (Email marketing) 3. A1TMAIAKIUNINED
d3Aw (Social Media Marketing) 4. MIRAIANIUNINLATOINOAUNT (Search engine marketing: SEM)
5. nnslawuluing (In-Game advertising) 6. n1slawuINIUN1I9IAlensulail (Online Video
Advertising) Wag 7. aameaulall (Online marketplace) wianandiaansedn (E-marketplace)

agdlsfimuuAnfeiunsnanAdviadulseualouasedioninsdea ssunsma s il
FTwunisegredeiiiesnefnddagdu Fazdeserduinaianisiaseilyiiaiiuiiaula
BN WS LY eINNNE U Ln A3 ol Suatsldegazainsanisy Medgidearunsaagulen
aadUszNeVvRINIsRAInRRTiawUseandy 5 Aundn lsteaziBunnunnsied 1 deil
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a

m’mqm 1 99AUIZNBUVDINITNAINANA

Y15l
P Kotler Murray et | Gregory et v o
29AUsENBU UANSULY
(2012) al,, (2011) al,, (2007)
(2563)
1. AUN1SRAIALTLHEBNT (Content v v v
Marketing)
2. sudules (Website) v v v
3. @unseanndedenyl (Sodial v v v v
Media Marketing)
4. puInnInedannsaling (E-mail v v
Marketing)
5. AUNISAADUAUNITAUN LGS
(Search Engine Optimization: v 4
SEO)

fiun: nmsdansesivesiide

1nM15197 1 wud msdsggndlduunAauaznguiitisadestiunisnainfivaduluses
anfiuasiUsznaundnTiady 5 sulsznousie 1) dunsaaimdaient (Content Marketing) 1
MspanfiuanIsonisnsiiausrunsaisassAiale unanu saludsgunmeng q et lug
nsnseiulimfnauaulalundadurivazainnsanseiunisiiausinvesduilaald 2) suiuled
(Website) 1unisuszduiuduazarunsadfingoamianisidundeneldlunisvendn s o
fuslaaannsadhfawde fasildieundedu 3) dunisnaindodsau (Social Media Marketing)
Huromsnishasodearsiuduslnaldogvasanauisinndeiu uagldsutoyaosnadeals St
fanunsoasnaimssuiiunisussanduiusudndalldedaiusz@nsan 4) duannnedidnnsetind
(E-mail Marketing) Lﬂuﬁaawwﬂﬁamﬁiaﬁaa’ﬁﬁ’uQJU‘%Imshwdmmﬂ E-mail undn anunsanseane
Pnanslituguslneldadosfusiuaunn Snvsdadutesmamsdnumguanduailiasedfugsia
1A 5) AUNSRAUAUNIAUMNTLTA (Search Engine Optimization: SEO) Wuremenisuaniua
Tumsussanduiusuanfurlvfinduduuan q vesnsuanaiomuunmsdundoya arursedin
wuﬂﬂﬂlﬂﬁmﬁmaﬂ%awammsﬁlmamasmLsammwu

nagnsnisieansnInanaLdeaineasd

nagmd vaneds wwamneiivinligsiauszauanuduse vieadanuldiuTeunsnisudedu
Hitt, Ireland and Hoskisson (2005) 1%A2MuM818U84A131 NAENS AD N1IUABUTINVIANAINIUNTT
n3evi eenuuvLlnasUsyleviaingauds ludunisutstu udludinvesgnms sane (2562)
fnslvaumunelagsanvesdnin “nagns” Wunshadedmilsvdenisiauny telfaunsa
vssaimneauidmualiaudnia mnisunagnéifunisnadimnels sssamnsauie
HANANIA UTNITHUIAILKUININITNANIINALYILA N1 UINITNTeLT 19095593y
vziiugsRavesmuosegluiumidavomain uarlusuiangsiaudesluoglugele Balunindy
nsAeasMImAaIAIINdaRuNUTes Olteanu (2008) B3UNsINMIAAALTsasassAFLuANslawaI
Tugatiagtiumsiunsweunsdeyanansusiuazuinsianunsadndsimionfienlfinunzaufudod




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

tinvieaiisngalmiilniuuasfumdeyasenuios egralsfinm andde Joglsad (2556) na1nin
m’mﬁma%'maisﬁﬂu?ﬁﬁﬁmmﬁﬂL'fluLLavﬁﬂfgmﬁwﬁmaﬂw?}wiaﬁmm Lidnazilunisiinisnann
naoAIUAT ARSI MY 9 aaﬂammmammamaq ANUAnaTeasIATes denulnedednisin
asrsassAdaudaniyal Wusiuaunn dafuniseaaisadneassd (Creative Marketing) LUumimLm
AuARasaTIRIUTTend Wlenieadrenagninanisnaaiiiaruutanininndy sasaiinng
thiengnidunisnaadisianuuvanlminiiguisninauseguiguilan sauisnnuAndisiuuamis
UftRidemstieesAnaiuassanuiuliiiieairenagns silruilaafemnuidndseivle
mnanauanlmiiflesanadafusiismheifongduas wumswaniivsendadunuiioadnsainy
IF3sumsnisudadu msléimaluladiviuaiodrsiomounideyafisiniuaznszaieg
nautsnenniu lussiuniaegnmanlan nanendeu nanglstunniu antadoundnivils
nsnaradadsassddnundunumddyuarsaduedesdiefianunsonevauesnudeinisidedig
Wagay wasviusialranIsaiegnanniia (1A Wewied, 2557; lnsgny YuAa,2554; Isacsson
& Alakoski, 2009) FewmiltinnsnainiinisuuanauiFlsdiauanvaneded
1. Anua1usaluniseanuuukanduaagusn1studenanual (Identity) lunsguiunns
a¥assdliAndaumenulanieu feofanuietngivlunisadieassdnanu oausay
sioamslunsfadinusyi ulifieuasmnauetu viedfeudtlamma uasaenndoafusuuuy
LazAMANURYDNIAAUARY
2. anwanunsolumsaiianusud (Brand) Aaudnisadialald nisadianissud nisadenu
AnfRsuLuTUA miﬁ’]mmLﬁﬁﬂaﬁgﬁimaﬂwaﬁ%ama JunseianIsivanendnduivg 9 annsld
Qﬁﬂmmwﬁanﬁu NauNauUNARSuTivead
3. ANA1H150TUNITTAINIYRINIIN1TARIA 5IUDIN5AS19UTTEINTA (Atmosphere)
fnguszasdlunisnszarendndusiongnanlusafuilan andunuanudeddiiugsia onde
ANNAINTAIUINTRRILITRININITAAIR NioufunnusienIeuenuazneluiy
4. nsfmuasan (Price) fonnasdonsrdndusionalifaouilunsnuzasanfls Tas
dnfasiuiaziinazilasaiauandsiutusgfuruiavesiuslnauasduglunain Snuusves
Aniust aunmAgondwmaliuslnanduindeluaduioly
5. n1sdLEIuN15AaIn (Marketing Promotion) $8n15U5 91 duiusiiudenarnisdn
Aanssufiay 19U dauan uan wan uoy wansarideEmeans Wiy Weldmsnannidsaiisassa

W
W

ATEUARUAINITTIVTINGRYA anansadiunldusslevilunisinauny NMsasiieninay nnsIvdey
NSy wagnsIATIEn

Tuvauzdl Richards & Raymond (2000) n@ndn nagynsnmsnaaLisadaassAmanIsviesiie
\Hunsresennisaineassndndusinazuinnssuvieaiu sULUUTRssYiea e nTeainassd fns
Dunsinfanssusitussnindnveniisuazguruitoairansiidiusiunasuisduduinee
Uszaunsal Sausssy IaTinUszdriudlowsuainendnuallundasuawionilon ileaiisuas
fimunanfasiinsinualnsaiviunnuszaunisainsmosiniesiisuileassdaiurudunds

soll Uszaunsalfifvesinvieniiendudedfy nsasunsspundnsiarivazuinisndaanim iy

Avddnlunishsgadnvieaiisrqunmiiiiddonasiiinoysng Auszneumsuasguvuisiadldla

14
U ¥ a a o
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TamsutaseRanssuniseadien uazngnuing 555u53 (2564) Sandndndt nsdearsnisnan
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Abstract

The purpose of this research article is to study suidelines for developing groups of
local restaurant operators. To support food tourism Aranyaprathet District Sa Kaeo Province
There is a sample group: A group of 10 local restaurant operators, 20 tourists, 5 government
agencies, and 5 private agencies, totaling 40 people. A purposive sampling method was used.
The tool used was a semi-structured interview to conduct in-depth interviews. and analyze
the data by analyzing content analysis. The results of the study found that Aranyaprathet
District is well equipped with food resources, culture and tourist attractions that facilitate the
development of food tourism. But local restaurant operators still lack knowledge, skills, and

support from the government. From the research, it is possible to summarize the development
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guidelines as follows: 1) Skill development Entrepreneurs should receive training on business
principles, services, food hygiene, and marketing. 2) Product development Local food items
should be developed to be diverse, interesting and unique. 3) Development of tourist
attractions Food tourism attractions should be developed. Linked to other tourist attractions
and promote sustainable tourism 4) Government support The government should provide

funding, knowledge, and technology to local restaurant operators.
Keywords: Food tourism Sa Kaeo Province local restaurants Aranyaprathet District

uni

a5nyUseina udunewmewaunenz usananveaussindlng é’?qagﬂu%’wi’mamtﬁa Ay
dunilwesdaminusiuyd dengnyusaufudmiandunsiys aunseislud wa. 2536 danda
aszuildgndasadu esyuszimaiinarsfusinenivesiiminassuin o¥aussma Junum
dmavseiamans Tupuziilosesunuiindefuussmatimy Tuednaadudunisnisiuas
msfndeszrindlveuaz iy e¥uspmaduneduguiiiuveshensstuiguialnglurisasnsm
B o¥yusswe figiusumaluiisuaduifiue Sanmweiniadoutiu ggdousuiu goiudu ng
yumenAduauts guvniadeiegiiuszinu 28 swmieaidea

5yUseina lilaTuioudiissmounuuaznisdmsuuay widudufuwauuianang
MaINMA1EMNSTAUGSIN Inaunaunduoislne Auyn Foauw an Ju Pidunidader Tae
londnwalillansuvesesaUssmane guwu 5 mAwus iusznoulude

ne: aulnedioaslng Wunquuninudnin ordvegilulusineedyussma Usenovordn
VAINYAY LU INEATNTIY A1 U

wns: aulneideaeins ewemnnUsemaduyen doudsenouen@ndnue inunIngaw
fude mwvusdununillifesodoansluguvy

Foauu: aulveileaisienuy onenanainUsswaisauiy deuusznouardndiuns
nunsnsn §ude mwdsaunfunuilifadedeansluguvy

a1 eulngideansam ewgnnanUszvaam Soulsznoveinnuasnisy Sude o
fuanudumuiilifadedeansluyuy

Fu: aulvendoansdu ewevanainUsemeu deuvszneuendndine nwduuddndunm
AdAndedeansluguvy

TIN5 WANUG TAUNaNNGY NaUNaTINLETIIUTEMG] N1 9IS N1TUAINIY
Lishefiu Insusasyanug dwmesnwiendnualvesnuld

anuivionien MAvatestu 5 vidius ldud naialsunde narnmsunuilngiigelu
Uszwrlne wnlumeduenms dudgulnauilaa davindns dainiun Insenmssuundlaenatiaun
gy Usedumnusisieainanglne s vdvuge yuwuwmge nduvidiustes dendnuainniesi
a1 Yseindl n1susianie Usamadnfensy e¥aseve Usamiinlusmadiaituluasiovey
ﬁgﬁ@EJUULSU’WQG vonfiudfirieireuiieceyussnaldogsaesny tianwisla dianasay
yhunanstndennd dhvieadlenannsaduiion wulh susssui

Y <




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

o5 5 wiawug iuendnuallaauvesedyUssing e1vnsiesduiinaunaLTausTTL
wannviane fe mewdienyau dunieny dgnaundes vesaieund lseuthdeuyee 193
winsiflesgasilonunuudiy mudiudinan diuuauetes dalne Wunienuagniadiseadalie
Tarsinln dsen fdas Suemnsiidededldun a3ndides Suemmsioaumidd wyuuzihde
Meifigagau aaudng Suemsine enmeaany medeades Sy mefeZesawdn tgy
Wnty dudnddes dudsadadiu vewnuuusiifeloAnsungiian asudlds Suemnsingiiiun

[ '
= A

Wasnuundt 40 T Huerefwiuemnsidesunuiun Wauuiunit 60 U FuieiFeseimiseses
eRGRIEVIIR
nmsasiuiidsanide fifenuhesylsamadudowisiausssufivarnvareiionis

usiang AW 9nsiuAY uaraniufienfisaneTaussaalus uiliidunddnvesinvionilen
Pnidmiamninetn mnnanisedyussmadminassutn dfiaudiulngnddifiemannlss
ey Fadufiundemefiewnsiudesdtliiduissnlundnvieniien Jadufnvesnuided
fssfnwinuImansimunnguiusznounisiuemnsiiesiu tilesesunisvienilondeems
V999 NNDDTYUTZNA TINTAATZULA? iondnsuliermsituduiiunumlunmsiwinviesiteane
Fusnasradurmanmaviondisudeomnslmduisinudauilluusemelsunng sy
ngUszaA

1. ifiefnwuumnensiaunguusznounisiuemsiiesdiu tiesesfunsvioniionds
91917 S MNOOTYUITTNA TWIAATZL

ANSNUNIUITIUNTTH

N5 0971813981915 (Gastronomy Tourism) A1aslasuaudeuinuinduyalan
@ 1 a a o 1 a a [ a A [ [ s
LﬂugﬂLLUUﬂﬁwmmmwuﬂmaammmumﬂﬂmamwmm LWRANNEUTSAUNITUNINDINNS
Tausssy karIndInviesdu #1UN15TNDIMNT 138UTITNITYII0IMNT katld19IuAINTINAY
MAgITeeiUe1Ms MIvieuig NI mis munghs nsvieaeniuseglanazynsfmunglunisauy
SAYIANNPIUDIMITHAZLAT IR TuvsLRefuTniawiedfaursaamnwaulliunisvie el
NuNlUAIE N5 8UTIDIMITALHANAAUNITYIDWNLAE L UAIN1574

a = a | PN Y o | PN a
M1519N 1 ﬂ'ﬁL‘LJi'EJ"UL‘V]EJUﬂ']TV]ENLV]EJ'JV]'JVLTJﬂUﬂ']ﬁmﬁNLLV]EJ'JLSUQE]TW’W

' a ™ 1 a a
ANsvioaNeIN9 LU N5 N8 YIDINT
Wneeundoula yuan1unvie sl |dusae1ms 3euiIdnN1vhe s
Wviane |, L. v i a dd v e
Sgu3TausTTy LNSIUAINTTUNMNYITBINUBIMNS
~ A ~ a a vaa °
R WIEYUADUNVIDILNEN FoWNT 3EUFITNTINRIMT
nanssy |, & . . v r
YUt Wnnaungaula WISINUNANIADIMNS LHEUTUNISY Hann
Uszaunsal |Hounane aynauu Auiuy duetoy Usevivla Seuidduly

W Lgaunnsal TIugyan (2563)




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

mMsvionfisndeermnsannsouvseenliifunaioUszian 1Wunsvieuiiondaomsds
Faussau wWiunaFousTausssu 38830 dwemns maviesiiendsenadaununs wunsizoud
AIfUNITINYAT UNAIHENDIMT NTVBNTBNTI0MTsquam Wum I IMTIfieguaIn
navienfieandsoadsfeutls wumstevesn vesiisydn (nofiey etfusf wazines qninas,
2563)

nsvieafisndvomnadeinusssy Paelitniesiieldduiassaunmsninavioadieniidns
fatu ilatausssutiesiu Beusidtinvesinu wavassarmssilivilevlas Ysslowdveans
viouflndsemnaideinussy fo duaduasugiariosiu dreadrenoldliiugumuieaiu duady
TnunsnsuaziUsznaunismedesiineldifindu mavieanfiondeemsdsinusssy daelviorms
viosduuazUszindinisiudanteg trsadimnudilaazanenfiseninsiausisy duasunig
viewleaeg9dafu wu msaiuayununansviosdiu wagmslinansaeiviestu (ugivivs 1snadiis
ILAYAY, 2565)

iivaamsvieaiiendienmadeinussu o 1) msldRuassonmsviosiuiiusiads seann
o1nsluduemnsinly emnsviesiuinussieingavanivinuggnia asvieulviviufaendnual
uazimusTINTiesiiu 2) Madsudianusssuriiuens ermsudazviailizessuarlsyiimans
mMsvieafisndaemsidsiausssy Hrelilinveaiiondle3itin Ussindl wazanuBevesgmly
viosdiu 3) msatiuayuyiruviesiu Guilthveadienldaefuemsviesiu snludanunins e
usifn wazgshaviesiiulaense iduaduasugiaviesiu 6) msladudauszaunsaliilimilovlas
mMsveienBsennadeinusssy dnilfanssudivainvans Wy mMsBewhens madeuvumiu
vidonsiirsiumaniae s linvieaitealdduiayszaunsaiiudanlniuazinand,

MNTIBNUYBIBIANIITHeTiBalan (UNWTO) seyinemisuaziaesiunateduiiads
ddnifidvsnarensinaulavesinvieaiien Tnethveadierdlng fnslddnglumnaemsuay

A A

wAnshugeds 1 lu 3 veadnlddnefionun Usznoutunginssuvestineadisaludlagty fiuesm
o sviesduiitinnuuUaniv luuiazanuifidumaly e1wns Jsnaeidudumiwesszaunmsal
Tumaifumaieaiie

nsvisalendeeims WueTesiloddy Tunisiuindouiasugia daasuseld nszans
Tonagyuvy wavaireanudadulidunisveaiion nsiauinisvienfiendsemsediedl
Usgdvsnmaztendnsulisemalng naroifu 9amnedaemansvieaiisndeemssedulan
fegatinvieaiierainshnnyalan sndudatussaunisaimsvioniion Mdulude ddu savd uas
Jausssu suduwendnvalvesing

MnnsAnweisenuitlulssmelnefinuidoiieadestunisvieafisndsemnseguany
1 venuyasIMnssIUATeAedeniunagy Tad

1. Mafinwuagifaunsuuuunmstesiisndsemsuuuanisiadululsamalng (g
ansins, 2560) MuATeTul Anvuagiaunsuuuumseaileandseawuuanisaedu Tulssme
ne siatfuluiinisBeudimusssuriunsiemsiesiu nanisanwinuin dnveaiisafiauauls

an

lugduuunisvieaiieawuuil wazdesnsiseuiinuiuneliuemsing Tausssu uagiidinvesau
e




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

2. sUsuUMIad e mEnvalwawieaflendsennsiiuiuesussmelne (uednual Wivsigsy,
2563) AnwsUuuunisadenmdnvalunawenilsudsemsiiuduvesussmalne Tagldsuuuy
nauNaUIs wansAnwmuinmdnusiveswaweaiivudomnsiuiuresssmdlne Usenaudie
23AUsENOU 4 Usens oA Sai Jwusssu ussennie uasusnis

3. Mavieaendeoms: Anenmuazaulfiuouvesssmelng (afvw ygyes, 2562)
dfetull Anv dnenmuazanuldiuievvessunelne lunisieadiondsems wanisAn
wuin Usemelnesifnenings lunsiagainviesilsndsenns Hosmnfownslnefitudedesanu
0308 Tausssuiivannvans waruvdwiondieafiaa

q. wqaﬂismmi‘vimLﬁml,%qmmmazmmﬁmLﬁuﬁaﬁaé’aduuﬂizau (Wadnwal nedatan
2561) 1§y ng@inssunisvieadisndeenns vesinvieadirrdendludods nan1sinu
wui  nviesiieafinnaulaluemsviesiu uasdesnisiFeusifiufufefuiausssuviosdu
HadeTdvEnasongAnssumevionilsudsemns 1iun sav1d $1A1 AaAmM LaguInTg

5. msdaaiunsvieniienaineassd Ingldlondnuaionnsdaiu dminvouunu ledaasu
nsvieaiflenadsassd (assdld miatan, 2560) vuAdetud Anw wumenisduaiumaviesiien
aseassd agldiendnualomnsdau Yminveuwny nan1sfinymuil emnsauldnenimlunig
fegatinvieaiien msiimsiamnAuiuazuinsiues duadunsnain wazaanietisniny
suile iileduadunmsvieaiienainassn
521U8UIsIY

n9ifeadeiifunsifoinani (Qualitative Research) Tneiismssiiuidesaluil

fvdogananiduifidulfidetunivenisrvesiufisnineesyusema Sminassufi
$1uu 40 AU Usznaudne naudUszneunsiueMsiesiusuIu 10 Ay thviesiisrdiuau 20
AU MUIEIUNIATE 5 AU wagnddgunaenty 5 au laglditnisidenwuuaniziangas
(Purposive Sampling) ka¥N1SAMUIUIUIANGUAIDENAYBY Yamane mn%’auﬂaﬁﬁmum ADINTTEAU
awsiule 95%

in3eaiiefldlun1sade

Fidelduuudunivalialaseains (Semi-structured Interview) Lilovinnnsduniwalidedn
(In-depth Interview) ngugUsznauns3me M sieafiudiuIu 10 Au dnvieaflsrdiuiu 20 au
VIILNUNIATT 5 AU UATVUILIIUNIALNTY 5 AL

msiiusausIutoya

1. msdanauuuladfidauiag avituiidnnoodyussing daiaassui dWolwldmsudoya
U%Uwqmumﬂmiaﬁuﬁﬁq

2. Mmsdunwaldadndunisdunivalluguwuunsaunusuuldidunnenis

nsAATIEVtaYA

el Tnseitoyadailon (Content Analysis) emssiuunUssiiunmslinsigy
foyanuuuimsiidmunlilaglédoyailiannissrunudeya §idedniunisasaaouaii
Udedevestoyaienanin lnsnsnsrvasumiuanysainugnieuazanuasuiiuresdoya
LuUadn (Data Triangulation) ileButiuaisnindetievesdeya fio FuisnisiAusiusindeya




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqm&m 2567

(Method Triangulation) \Junsldvate q Blunsiiusiusiudeya wu mafudeyalulsziuses
WeanuINNauegInRiu Mmedsdunwel Juiindes wazanduiin

#3UNAN3IY

NNanFITenuI uwamamsiaIngugUsEneunsiuemnsviesiu iesesiunis
vioaflsndiomslusneasydsena fifd

1. WuvinwewazAug

Qﬂizﬂaumimﬂé’%m'ﬁausmﬁmﬁ’umiﬂizﬂaummi AITUSAT NNSIANITIIUBINNS
ANNUaAAYDIT LaznI¥IR1UTEINA

daasulvifusznaunisiinsinfanssusiag Wy OuLansdudn sumaniamis e
uandsuiFeus uazUssundtusiuems

2. NAWEUALAZUSAIS

Wawsen1semsiiiaumainuans Yiaula axviewendnvaliiesdu

WanussemesueinsTiassy azenn susu Uils

Wawusnslivsziivle saa57 gnm

3. WAILIYDINNNITAAA

asaiuled Wiamaladeailife Weussoduiusiuemns

Wrsmunanesueeulal Wy weundindudionms Weiiudesenise

N INULEAR LA UANIaIMS WieUssanduiusuemng

4. Wannlassaseiiugiu

Warmnauumrung Wi 1husedn Wasen sia5a Yaensty

Wawraeuiieafifedesiuens wu sana WSy uandne1ms

5. Wamnnsidenles

ﬁ@umﬂ1sL%aaﬂemswiwﬂﬂszﬂaumﬁmmmi MNEPUNIATE NIALBNYU WAL YUY

aunsdeuleafunndmeniioduy Tuitui

anUseNan1sIve
1. WanvinwelarAus

v v Y

NNANISITY Wud1 MaiawinvrsarauiiluddAydududug dmsuiusenauns

o

[y

Sruensviesiu ilesesiunisvioniioandems aenndesfuauideves (Wwunssn neswm,
2562) wuin dnsieaiteandsemsliruddyiusanid ndu sudnwal vesems swluianiug
anudla 1ierfuenns veauszneunts uaraonndosiunuidedes "LuImansimLINIg
viosisndeermslulszinalne’ e aa1tuidouagiauinisieadie (TOR) (2564) seyin
fuszneunImslifuniseusuigafunisUsenousImis Msuinng Msdanmsiiue s A
Uaoafse1m1s waznmdnsUssing Wiesesiuinvieaiisavainuateitewd nisdnaiuli
fUsznoumadnsnAanssudeg 19U uLansdui numaniaoms Wudnuummanidunis
Wanvinwe Aus waraselen1an1egsng aenafeeiunuidevss (Ugaunsal $augan, 2563)
spyi Mfidiusiuvesyuy fuUsznaunts mass Maenvy lunsiaunmsveadioandens v

Y <




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

Junalndrfylunistuirdeuasugiaviesiu msildusmvesusznounslufanssudaaiunis
vioadlen 11U Muuansduf umAnas azaeliinvieaiienldiiniuems evnsviesiu
1N

2. annAuduazuinig meanduduazuing iwiladdglunisigetnviouiends
9113 $ruensviesiulusinesiusziva msianndufuazuinsiausyemsivainuas
faomsiiuidies mnslng 81m1IwIINR SsFUANUFBINITTRsTnieiBanaInngy Wauu
sUnvumsiiaueensitiaula fagaaen d1e5Uady 9nuATeres (Wamnss nesuia,
2562) nuindnvieaienlimnuddyiusand nau sudnval vesems sulluieiinn iFessn uas
ALY LY antuiTbuagiaunisieadien (TORD) (2564) seyin dnvieadienls
ANNAAYIUUTTIINIATILEIMT AVIHETDIN AYINAZAINEUIY

3. WAWIYBIV1IN130aIn N1sHaIIYemIInIsaan Wunagvsdrdglunisdaasunis
vipuflendsonns suneetuszme Yaeliiuemsosiu anmsadnfgndldniieiu dfalena
Tun1s91e waradieaeld aeandostuauidones (gasnsal wisded, 2565) fldvin1sdnw
UsrAvEnmesdeanensmaineoulatdensindulstevesinveafleandiemnslungimmamiuns
WU Unrendiendsemsdidlngldvemenisnainesulatlunisdumiuens wWisuiieu
s wazdndulate uazuiteres (§fen lwns98 wag USaun Shunn, 2564) WU MInanRdva
TuadengAnssunisuilaremsvesinveaiienriing lasinvieaisralivemnenimainidva
TunsAumiuems wWisumeusan wagsinduems

4. Waunlassadreniugiu Wudadeddylunisdaaiunisiendendsenis e Aaga
tnvieaiien nszduiasugia afreneldliiuguy aoandostunuidoves (aunssu neau,
2562) finuininvieaiivadeonslimnudfnyiulassadisiugu Wy auuvunis Wi diuszd
Fsmsazain 10157 Yaenss uazantuddouaziimunnisvieadion (TDRD (2564) szyinnissimun
Tassadreiugiu Tsawizauuvunia ssuuouds wnassensn [udssududmiunissesiuns
vioulonFae e

5. fiannsdenles [Wunagndddylunsiamnnseadiisndiems suneedalssineg
Taosjadiuidenloaseninedusneunmsiiue s wiissunady neenvy wazyuwy sauluds
uwiawiondieadun luiud 1) Waunadeulesssvingusznounisiuemsdaisanauviongy
fUsznoun1siue ms tileduaiuaiiuiinile uanidsuwieud Wau1iue s saufy
Uz rduiiug 4nAanTsusIuiy 1y O1UNANIE0191T NMSLUTUYNeIIT NSBUSH FUNWT WAl
unanvefuoouladl ieldonleaduens dnvienilen uazsfliuinssunsveaiion 2) fawnis
Boulgefumizsauniafy veavativayusuiunu iewmuii1ueims Ineusuyaaing
Ussmnduiiug vemnd deyatfsrfunisvieaiion nguane suleu veruiuiielunsinfanssu
H1 MNANIADIMNT NumansduAn 3) Wannmadeuleafuaaenyu veaudmilonnuIEnrg
vhifnvioaflenumuevniiiu veaudmieandemary Ussnduiusiue s uvdwisadien
¥9A1NIiloaInnIAnsAnw HaundngnsnisiSeunisasuiisafunisviendiendeennis
0) wanmadenloatugusu FotngRunninumsnslutiesiu dreaiuayuasugfogusu Saussnu
navlutvy Hreaireny afeneld swRnsmwesvy wansmnufidusiy aienuduiudi
7 5) Wawnsdenlostuunawisafieidug Tuiud Saufininaviendion saumsmuenms maiten




Y <

N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

guunaiendies SaRanssusaui 1wy nsdansu nsdalustudu Ussonduiussiniu iugeamis
7199 denndnafuuideues (Waunassal netwia, 2562) find1vintnviefieadsernislii
audfiu nsdenles senindd e mstuwamisfionduy wu nain AfsSu Ja diuves
antuideuaziamnisvienien (2564) Idausuugly Wauinsidenles seninaguszneunis
$1U81MT MNBNUNIATT NIALNTU LasYUYY Wemamnnsvienfiondemsesnadady

LaNEN381989

nOALAY Btud WazinAsY grInYs. (2563). LUIMINSAIANEANFReNSYiBATiB TS
YouseinealneruuAdssaunsal. 2958753 suazinAlulad, 8(6),40-55.

NOURY1 INTANS. (2564). n'/sﬁmymawﬁ’@/mgiluUumiw'aozﬁmﬁma’mméUU@ﬁﬁ?nm#u?uUMW
Ine. InenfinusAaumansumdndin, i InedeaTuaIunsilsn, ngunm .

87 1uns98 way U3Aun Shunn. (2564). HansenureIn1snanRvadenginssunisuslanems
vostivieailsrvmlneg. 195a75358uaz L uminendumviganauas, 17(2), 117-130.

wugWes snadiduazame. (2565). ngAnssumsliadunsdearsnimainaaviavestinvioaien
UsglnnnauNunsiiumaesnsdl@nwinguiinvieadiearnendeu. 295a15399015uar 398
U IneaenInnzueenideunile, 11(1), 304-318.

yusding Insana uaz Weduns wuudenn. (2563). uuannsiauInI e uiemsiulssme
Ing. anvuisanasvaunsvieaiien (TDRI) | NTLNN 1.

W33 Newwi. (2562). MsAnwnwianelovesihveuiio e msluansaunmunIuas.
WeINUSUTYYINTTN UNINGITETITUANENT, NTINN 2.

usdnwal Wivsidy. (2563). sUuuumIaiunmdnvaiawioniivudomnsiuiuressamelve.
13FITIVIUNIINGIAET IV UATATITIUTIY, 38(1).

usdnual wedatad. (2561). woRnssunsienfisndemiswazanuniiiuseliadediuusan.
13FITIVIUNTING I TIVAGUATASTITUTIY, 36(2).

WURRNNTel TIunRyRn. (2563). Msvienflendeens: dnenmuasanuldiuieuvesusendlne.
MIFITAUIALANITEAUAN Y NNV TEIMAlYY, 26(1), 103-116.

ARSI USRI, (2565). N1sAnYIUsEaNEmYasdesNnITames ulatdenisinduladaves
ﬁ’nw’aoé77/874f?oa’lmﬂun;vmwymum. I dnusUIggrunidudia uniinende
FIUAMYY, NFUNN .

anntuifouasiimuinisvieadion. (2564). uuanrmsimuInsveaieudiermslusamalne.
ngamme: anntuideuasimunnisviondion.

[y

afvn Y. (2562). Mavieailsndsens: dneanuazasildiuiouvessemalng. 175575773
YiousieuazusnIs unrimerdemalugl, 13(2).

153618 wi3atan. (2560). Msduaiunsviondisndeaiiassd Tagldlondnuniomsdau fmin
YouLnu tedueunsviesiiondsadeassd. 15a1suyvemansuasanumans
UM INYINY TN 5571, 12(1).

World Tourism Organization. (2023). Global report on food tourism. Madrid, Spain: AM report.




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

Hadelumadenldudnisnaniinnansfuvasinvesfisrsasmafidumadisviesdiesly
gunawios Jmingin
Factors Influencing Foreign Tourists' Choice of Night Market Services
in Phuket, Thailand

dluuns lood3' advan newnys’ wags3uns uiuny’

Sabaiprae Chaisree', Natcha Thongpetz* and Tharin Maneeman’
Az AaUEns unminenaewmaluladsvusnaniite gwwan’
Faculty of liberal arts Rajamangala University of Technology Songkhlal’z‘3

natcha.t@rmutsvmail.com

unAnga

Mdeilinquszasdiitedne 1) ngdnssutivioafisnrmmalunsdnduladentduing
panianansiy 2) Jadududszanmenmsnastunsidonlivinsnaintinnansfuesinvionile
ynEATAundvienien nqusedeililunsideiidram 400 au w3eslenlilunisifv
swndeyafunvuasuany Tinszsideyalasmsiuinmariesas Aads Aanaudeauy
1ATFIULALIATIERANILUTUTIUMARED Mans3de wudn 1) dnvieaisrdlngudurniu
wands a1y 20 - 30 T Fondodudiivanuasuazanuussmuewns 1uimsnaiadadan fu
Fum$ - ans an 19.01 - 21.00 u. Man 2 Falus FamFumaieaiisnazfueusn 165udnans
Aerfuunasieaiivanaiatanarsduandaamand/dunuuitninies srsztudubuanuay
dindulaviendierandeyatniasan Facebook 2) Yadudrudstaunisnismanslunisidenlduinng
paaiinnanshiu nuindiuanuise funEnos ag/lUTEAUNINLATIINNITNAGDUANLRZIU NUT
Hadsdruyanavesinvieaiieniuandinsfudmadonisdndulatdonlduinisnaindnnarsdud

o w a

uanAAUeE stz dRYNIsERANTEAU 0.05

AdAny: ranatananshy, Unviesied, Jadelunisidenlduinisg, wgfnssutnviaadien

Abstract

The research aims to study 1) behavior of foreign tourists in deciding to use night market
services 2) marketing mix factors in choosing to use night market services by foreign tourists
traveling to visit. The sample group used in the research consisted of 400 people. The instrument
used to collect data was a questionnaire. Data were analyzed by calculating percentages, means,
standard deviations and one-way analysis of variance. 1) Most tourists are Chinese, female, aged
20 - 30 years, choose to buy a variety of products and come to eat. Use Chillva Market service
Monday - Friday from 7:01 p.m. - 9:00 p.m., takes 2 hours. Travelers will be lovers. Receive news
about night market attractions from tour guides/travel agency representatives. Pay in cash and
make travel decisions based on information from Facebook. 2) Marketing mix factors in selecting

night market services It was found that the location Product side It is at a high level and from the
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hypothesis testing, it was found that different personal factors of tourists affect their decision to

use the night market services at different levels with statistical significance at the 0.05 level.

Keywords: Night market, tourists, factors in choosing services, tourist behavior
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Abstract

The purpose of this research paper was 1) to study demographic characteristics factors
that affect behavior, access to café services in Songkhla Province.2) To study the factors of
market mix that affect the behaviour of café access in Songkhla province. The sample group
is 120 students at Thaksin Songkhla University students who use café Services in Mueang
Songkhla District, Songkhla Province. The study was conducted using questionnaires as tools
for data collecting. Statistics used in the analysis include frequency, percentage, average, and
standard deviation. The research results were found that Consumers value the overall
marketing mix at a high level, By the service process The highest average was followed by

personnel, marketing promotion, distribution channel, product and prices, respectively.
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Consumers' decision to use café services in Songkhla province was high. Hypothesis test results
showed that consumers with different gender, age, education level, occupation and income,
the decision to choose a cafe in Songkhla province was not different, and the factors of market
mix, price, distribution channel Marketing promotion, service processes it affects customers
This has statistically significantly affected consumers' decision to choose a café service in

Songkhla province.
Keywords: Consumer behavior, Marketing mix, Café, Service Selection
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Abstract

The objective of this research is to study 1) tourism elements by Ban Ton Panan
community, Khuan Kalong District, Satun Province 2) guidelines for tourism development by
Ban Ton Panan community. Khuan Kalong District, Satun Province towards Sustainability is a
hybrid research by quantitative research using questionnaires of tourists visiting Ban Ton Panan

community. The data were analyzed using mean (X) and standard deviation (S.D.) for

D <




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

qualitative research, collected by semi-structured interviews from people involved in tourism
development by Ban Ton Panan community. Khuan Kalong District, Satun Province, 20 people
analyzed the data by descriptive method.

The results of the research showed that 1) the level of opinion on the tourism
component by the Ban Ton Panan community, Khuan Ka Long District, Satun Province, was
moderate when broken down by each side. The composition of community-based tourism is
moderate in all aspects. Community organization, learning, natural resources and culture, and
management, respectively.

2) Guidelines for tourism development by Ban Ton Panan community, Khuan Kalong
District, Satun Province towards sustainability It was found that the community has a desire to
develop the overall community to be outstanding. comfortable More attractive and well-
known A plan should be made to explore the environment and culture that stands out in the
tourist attraction. A plan to develop facilities directly for tourists to meet the needs of tourists
to be satisfied and impressed. Consider the participation of the community in thinking and
planning, as well as distributing income into the community and raising awareness for people

in the community to take care of tourism resources in the area.

Keywords: Community-Based Tourism, Sustainable Tourism Development Guidelines, Baan

Tonpanan Community
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Employee Engagement of personnel in the tourism and hospitalities industry:

A Systematic Literature Review
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Abstract

The purpose of this research article is to synthesize and summarize knowledge about
employee engagement among personnel in the tourism and hospitality industries. This study is a
qualitative research and document research project with a systematic literature review in the
context of the tourism and hospitality industries in Thailand. The research articles were studied
from national databases (Thaijo). The selection criteria were published from 2020 to 2024 by
selecting only research articles about employee engagement. The researcher selected research
papers by considering titles that are consistent with the research objectives. The results of the
systematic literature review were 33 articles. It was found that the literature review was able to
classify knowledge in four areas: the number of articles according to the year of publication, the
type of article research, and the and the research format. Businesses in the tourism and hospitality
industries and the important variable of employee engagement. The employee engagement of
the personnel affected by efficient operations can be used to create strategies in the tourism and
hospitality industries.

Keywords: Employee Engagement, tourism and hospitality industry, A Systematic Literature
Review
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Abstract

This research aims to study the behavior and factors influencing the choice of taxi-
hailing applications in Phuket province. The study involves analyzing consumer behavior to
identify the key factors and trends affecting the selection of taxi-hailing applications.
The findings will be beneficial for application service providers to improve and develop their
services to effectively meet the needs of users. This study was quantitative research using 400
sets of interview questionnaires, with a sample group of individuals who have experience using

taxi-hailing applications and reside in Mueang, Kathu, and Thalang districts of Phuket Province.
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This research collected data through online channels to gather information and process the
questionnaires using frequency, percentage, mean, and standard deviation to classify the
studied data.

The research findings indicate that consumers in Phuket predominantly choose Grab
for their taxi-hailing application, primarily for shopping purposes. The frequency of using taxi-
hailing applications in Phuket is approximately five times per year. Most users travel alone,
preferring motorcycle taxi services between 3:00 PM and 6:00 PM. Payments are made through
E-Banking/Mobile Banking, with each trip costing between 1 and 200 baht.

Factors influencing the decision to use taxi-hailing applications: The reason for choosing
is convenience and the factor that drives the decision is an awareness of the fare before using

the service.

Keywords: Taxi-hailing applications, Factors Influencing Service Selection, Service Usage
Behavior, Phuket
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Creative Tourism Activities Development for Ubon Ratchathani Old Town
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Abstract

The aim of this research was to (1) survey and investigate cultural resources of Ubon
Ratchathani old town, (2) investigate the of cultural significant values of cultural resources to
serve the creative tourism activities, and (3) present creative tourism activities for Ubon
Ratchathani old town. This research was qualitative research. The researchers used in-depth
interviews and focus groups as the research instruments. The sample was obtained through
purposive sampling. Participants were from government sectors, private sectors, communities,
and tourists.

The researchers found that there were seven types of local cultural resources in Ubon
Ratchathani Old Town: (1) architecture, (2) archeological artefact (3) performing arts, (4)
traditional craftmanship, (5) folk sport game, (6) festival event, and (7) religion. In terms of

cultural significant values of cultural resources to serve the creative tourism activities, there
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were historic value, social value, scientific value, spiritual value, and aesthetic value. Moreover,
creative tourism activities for Ubon Ratchathani old town could be operated in different
activities. For example, learning about Thai-Chinese culture, Thai-Vietnamese culture, Thai Sikh
culture, and culture of the Thai Isaan people. In addition, tourism stakeholders could develop
outstanding creative tourism activities to serve the tourists based on various types of cultural

resources.
Keywords: Creative Tourism Activities, Multicultural Capital, Ubon Ratchathani Old Town
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Abstract

The purpose of this research article is to explore tourist attractions and develop sustainable
creative tourism products in the areas of Chumphon Subdistrict and Dee Luang Subdistrict,
Sathing Phra District, Songkhla Province, using participatory qualitative research. The research
results indicate that sustainable creative tourist attractions can be divided into two groups:
Group 1 consists of cultural tourist attractions, including ancient sites, temples, and the local
way of life; Group 2 consists of natural tourist attractions, including beaches, seas, agricultural
tourism, and community product processing bases. The development of tourism products
includes those that follow in the footsteps of Luang Pu Thuat, who is known for stepping on
fresh seawater. The tourism resources of both subdistricts have been utilized to develop
tourism routes and activities, including paying homasge to Buddha images, listening to stories
about Luang Pu Thuat, participating in community lifestyle activities, engaging in agricultural
activities, visiting the natural resources of Dee Luang Beach, and purchasing community

products. There are half-day and one-day travel programs available.

Keywords: Develop tourism products, creative tourism, sustainable tourism
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Abstract

The objectives of this study were 1) to study the impact of Personal Data Protection
Act, B.E. 2562 on the work process of human resource 2) to study the work adaptation of
human resource professionals under the requirements and scope of Personal Data Protection
Act B.EE. 2562 3) to study guidelines for the performance of human resources under the
requirements and scope of Personal Data Protection Act B.E. 2562 by conducting research by
in-depth interview method. It is a data collection tool. The sample group is Human resource
10 employees, which are 5 human resource managers and 5 human resource officers.

The results of the study found that 1) there was an increase in work processes This is
because consent must be sought for collecting, using, or disclosing personal information of
employees. To request consent, a written consent form must be created. and always ask for
consent from employees first Including clearly specifying the rights of employees. in collecting
data, the purpose of storage must be clearly stated. and an appropriate storage period has
been determined. In using information must be used only by those involved. Use information
for the intended purpose and use information only as necessary in disclosing information Must
limit data access rights Limit the rights of third parties and do not forward information to third
parties without their consent or if it is necessary to comply with the law. In terms of forms or
measures for maintaining security standards must be increased, set up passwords such as
computer passwords. Document file password and the information is stored securely. 2)
Human resource specialists have an additional work process, namely requesting consent to
collect, use, or disclose personal information of employees. Affecting human resources work,
including recruitment and selection work Wage and welfare work Development and training
work Performance evaluation work and labor relations work which human resource
professionals must adjust their work to be consistent with Personal Data Protection Act 2019
3) Guidelines for the work of human resource specialists under the requirements and scope
of The Personal Data Protection Act 2019 found that executives and employees have opinions
in the same direction, namely giving importance to personal data protection. Requesting
consent from employees to collect, use, or disclose personal information of employees first

and collecting, using, or disclosing personal information of employees as necessary.

Keywords: Personal Data Protection, Personal Data Protection Act, B.E. 2562 (2019), Human

Resource Adaptation
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Study of Divers' Awareness of Underwater Resource Conservation in Andaman

Province, Thailand
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Abstract

This research aims to study the behaviors and awareness of deep-sea divers in the
Andaman group of provinces in Thailand regarding marine conservation. It adopts a survey-
based research format, collecting data from 391 deep-sea diving tourists in the Andaman group
of provinces through questionnaires. The analysis of the study demonstrates the behaviors of
deep-sea diving tourists, their awareness of marine conservation both before and after diving,
and their perceptions of tourism practices in the Andaman group of provinces.

The research findings indicate that tourists possess sufficient knowledge and engage in
conservation practices to a satisfactory extent. There is significance in preserving marine life
and preventing damage to coral reefs. Researchers conclude that enhancing awareness and
promoting marine conservation are crucial for maintaining the equilibrium of the Andaman

Sea in the long term.

Keywords: Awareness, Conservation, Underwater resources, Andaman group of provinces,
Thailand, Divers
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Relationship of Service Marketing Mix, Service Quality and Brand Image on

Customer Satisfaction and Loyalty of Michelin Guide Street Food Restaurants in Phuket
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Abstract

This research aims to study the personal factors and consumer behavior of Michelin
Guide street food patrons in Phuket Province. Additionally, it seeks to examine the relationship
between the service marketing mix, service quality, and brand image with customer
satisfaction and loyalty towards Michelin Guide street food vendors in Phuket. The research
employs a quantitative methodology. The sample group consists of 400 Thai consumers who
have previously patronized Michelin Guide street food vendors in Phuket. Data were collected
using a questionnaire and analyzed using descriptive statistics and multiple regression analysis.
The study found that the majority of the sample were female, aged between 31 and 40 years,
employed in private companies, with an income exceeding 30,000 Baht, and were married.

They had visited the restaurants 2 to 3 times. The primary reason for choosing these

163




N15Us29NANINNTILAVLIR MITanisnsvisaiieauasuinig 2024

The Tourism and Hospitality Management National Conference 2024 13 ﬁqmﬂu 2567

restaurants was their reputation compared to other establishments, with most respondents
making the decision themselves. The average amount spent per person per visit ranged from
500 to 1,000 Baht. The preferred time for dining was between 16:31 and 22:00 on weekends
(Saturday and Sunday). Furthermore, the study found that the service marketing mix, service
quality, and brand image have a positive relationship with the satisfaction and loyalty of

consumers towards Michelin Guide street food vendors in Phuket.
Keywords: service marketing, service quality, brand image, satisfaction, loyalty
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