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Abstract

This research aims to study the relationship between the service marketing mix,
service quality and brand image on the consumers satisfaction and loyalty of Michelin Guide
street food restaurants in Phuket Province and also to study the opinion levels of these five
variables. Quatitative research methodology was applied to this study. Use a quantitative
study design the sample consisted of 400 Thai consumers who used the services of Michelin
Guide roadside restaurants in Phuket province by using questionnaires as a research tool.
Data were analyzed by using descriptive statistics and multiple regression analysis. The
results found that the levels of opinion of the sample group regarding the service marketing
mix, service quality, brand image, consumer satisfaction and loyalty were high. Moreover,
service marketing mix, service quality and brand image have positively relationship to both
consumer satisfaction and loyalty of Michelin Guide street food restaurants in Phuket.
Statistically significant, especially the factors of trustworthiness, confidence and care, have a

positive relationship with consumer loyalty at a statistically significant level of .05.

Keywords: Service Marketing Mix, Service Quality, Brand Image, Satisfaction, Loyalty
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wolavasguslng
Model anuinawalavasguslng

B SE (B) Beta t Sig.
AAsit (Constant) 424 125 3.403 001
AuRENR 201 055 191 3.650 .000
AuAUTEleY 149 049 158 3.061 002
AR ~019 041 -021 -451 653
AU TRIUTTTY 091 049 100 1.851 065
AUYATNATI 171 053 186 3.264 001
gL 272 047 303 5.838 .000
R R? Adjust Rz SE (est.) F Sig.
815 664 659 341 129.617 .000

31NM15199 5 wudamanwalnsauaianuduiusidauIndeauisnelavesuslag
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M1 6 N1TIATIENANAADBELTINNLTLA UYL SAIUYSTANNITAAIAUINTNTBVENAG

PRHAG L BNATRET

ANMUANAYaIRUIINA

Model
B SE (B) Beta t Sig.
Al (Constant) 1.025 133 7.720 .000
PUNANA IILAZUSNNT 172 .052 .200 3.293 .001
puUTIALazALgIY 157 049 200 3.209 001
AUADINNNNITININNUNY -019 046 -022 -413 .680
AIUNTAUATUAITNAN 036 035 042 1.017 310
AIUNTNITU 078 047 091 1.661 098
PIUANBAIZNIININ 114 .048 125 2.369 018
AIUNTZUIUNT 070 056 084 1.249 212
AUNAKEALALAMN N 154 051 186 3.015 .003
R R? Adjust R SE (est.) F Sig.
781 610 602 338 76.351 .000
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M19199 7 N1TATIEIAINOANDELTINLTUFUVRIRIMYTAUNINNITUTNSNLBNSNaraAIUANE

URNATRET
ANUANAYAIFUIINA
Model

B SE (B) Beta t Sig.
Al (Constant) 993 125 7.954 000
aundede 318 046 369 6.872 000
aruiile 181 054 199 3.347 001
ausiuladedidudedld 056 055 060 1.019 309
Alala 112 054 120 2.063 040
QR IGILNATRET 101 054 115 1.859 064
R R2 Adjust R2 SE (est.) F Sig.
775 601 596 341 118.623 000

1NAN5T 7 A mnsUInnsiinnuduiudiBsuindennudnivesiuilaniuemssy
madvdulndludmingiinedaiifoddynieada Tnsanizdedosuanuindede funwsiula
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M19199 8 N1TIATINANUDADBULTINITUFUTDIFILUIN AN WAl T FUA NN VENasaAUANG

URNATRET
Model AUiNAvaEuIlna

B SE (B) Beta t Sig.
AAsil (Constant) 1.044 122 8.528 .000
AuRaUR 193 054 199 3.553 .000
AuAnUsElev 061 048 071 1.288 199
AUAA -019 041 -023 -464 643
AUTRIUTTIY 160 048 192 3.324 001
AUUARNAN 112 052 133 2.173 030
g LY 248 046 302 5.423 000
R R? Adjust Rz SE (est) F Sig.
784 614 608 335 104.182 .000
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