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Abstract

The purpose of this research article is to synthesize and summarize knowledge about
employee engagement among personnel in the tourism and hospitality industries. This study is a
qualitative research and document research project with a systematic literature review in the
context of the tourism and hospitality industries in Thailand. The research articles were studied
from national databases (Thaijo). The selection criteria were published from 2020 to 2024 by
selecting only research articles about employee engagement. The researcher selected research
papers by considering titles that are consistent with the research objectives. The results of the
systematic literature review were 33 articles. It was found that the literature review was able to
classify knowledge in four areas: the number of articles according to the year of publication, the
type of article research, and the and the research format. Businesses in the tourism and hospitality
industries and the important variable of employee engagement. The employee engagement of
the personnel affected by efficient operations can be used to create strategies in the tourism and
hospitality industries.
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