MSUSTYUIINTIEAUVIR AuSIaNeEns Aei 1 58
TUN 18 WeAINIBU W.A. 2566

WHRANTIUNITANNNATU

Yensal  aeMviet Tunisan @sna’ Jua e lse?
q q Al

UNANgd

o

unANInMsidinguszasdiiodinsginginssunisauniuneiy laduuidnainnisdnwidsenans

susmdoyaanuuAn nanuinng wasuide unanuiierdestunginssunisuilaaniunuazdiulseay
nsnanafianuduiusiugiaiuniu sndunsevlunsiiased Tnedgey e aziiaueuuifnves
Imvmsisunadeyanngudeyaninmsduasgissunsu

NaNTAATIES WU waAnTsuMsIFUI NI un e siuesiuslanliuelstuIe To1gseming 23-35 T
gIuzynadeauseiuliunats 1eld 15,000-30,000 vmdeiou Buvhauuasaglduininiun Yssnouerdnii
nasguazonyu Tauaulalusavifveiniunainunadaie Tdusnsdiuiu 1-3 adadaidiou ArlasamAniu
Alddnesonsadiuan 70-300 v Suusemulu$ugaana 12.01-14.00 uuazszazaa 30 wiit -1 $3lu dadula
Tusnssesulesaenndesmginssunisliuinsiununsssunidlon fuslaaluwangaymumuaslufundon
fuiiousrmnu/gnélfidugaiom duatosiumuuynionuinesd allddeiads 100-200 um deads fuslaalii
A draluddunsndetiidedundndost loun savfnasnduveaniuild susaldudfithevensadaau
LazTIMNUElANLMINEaNAUANI  SuTamnansiadmingldiawazaanlunisiiunianiu fums
duasunsnain ldun nisazaugUosdiuan duyana Tdud wineufuywsduiusaduuduudaldiugnd du
N5EUIUNT WA ANEZAINTINGT wazANazeInTessuLarn15UsNg duilaalduinisiuniusduuualad
"% (Slow bar coffee) wagulaanumadu (Pour Over Coffee) Gufiffruafuaznginssuludauandeniunaivuag
Srununlsluuvalaiurfiutiafeffauduiusfunnudslalumsussneugsiavesiussnaunms lunszuaten
nunsuiduanuinavesiuslaaiidureunisiuniun fessnuinuaHERAueILAT UTIEINAITBUNIBTB AN

DuSunuguuuualaiuns

AEAY: NeAnTIURUTLAA; NuNA3U; NUNAIUA
UFSLANUNAIU: UNANIBINT
N1591994:

Tonsal a agnavje, duvisan A3na wagdue wad 157 (2566). ngdAnssun1sauniunaiy. lunisussyudvings

'
a

YUY AIUAIPUMIENT AT 1 (M1 053-064). aunAuUTvey e dndamedinumans umingde

FIUAWLRAS.

! auzangnn1sdnns unninedesiadgaiin
21y 6 uasug sunewdles Singiin 83000, Usimelne
ASuliaveuunaAy Bia: piyaporn339@hotmail.com
2 Angnen1sdinnts aninendeseiggiin
3 ndngnsuImsgsiadadia Tyennisnain aarinein1sians uninendesvdggiin

A11ANUSYYIN B TUANNIHIANAIENT ANIINGIATINAILNA

Doctor of Philosophy in Social Sciences Association Ramkhamhaeng University



54 N5UsEYIIMTTEAVYIR AUFIANAIENT AT 1
JUN 18 WeFIN1BU W.A. 2566

Drinking Behavior of Pour-over Coffee

Piyaporn Na takuathung' Nantida Sirikul® Simon Ramed Rosu®

Abstract

This academic article aims to analyze the gathered information from various sources including
academic studies and research articles about the behavior of consuming drip coffee and the related
marketing components concerning coffee shop businesses as a framework of analysis, aiming to present the
ideas of researchers who gathered data from the synthetic literature review.

The results of the analysis showed the behavior of Generation Y consumers in the local coffee shop
service who aged 23 to 35, with a moderate socioeconomic status, and earned between 15,000 to 30,000
baht monthly. The consumers started an entry-level career and previously used coffee services in both the
public and private sectors. They showed interest in the taste of coffee from various sources while visiting
the shop 1-3 times per month, during midday hours between 12:01 and 14:00 for 30 minutes to one houir,
where they tended to spend an average of 70-300 baht. The research found that consumers' independent
utilization of coffee services aligned with their premium coffee shop usage. They tended to have
collaborative visits with their colleagues or clients for meetings, where they demonstrated a penchant for
menu-based orders, alongside pastry items and spending an average of 100-200 baht per visit. Consumers
prioritized product factors, such as coffee flavors and aroma, clear price labeling, and reasonable prices
compared to its quality. The findings stressed the significance of factors such as easy accessibility to the
shop, promotional discount coupon accumulations, amiable customer service, efficient service protocols, as
well as the simplicity and ambiance of the slow bar coffee and pour-over coffee setup. Consumers' attitudes
and positive behavior towards pour-over coffee and the slow bar coffee shop are the significant factors that
were in line with the entrepreneur's business intentions. Furthermore, it underscored that the trend of pour-
over coffee has been a concern for coffee enthusiasts, emphasizing the need to maintain product quality

and the minimalist atmosphere characteristics of the slow bar coffee shop.
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