22 N5UsEYIIMTTEAVYIR AUFIANAIENT AT 1
JUN 18 WeFIN1BU W.A. 2566

3i TuAan13naNAN 39 E AT TMUSIINTIRTAYNA
Venasal o memavje’ a¥uen wiauda? tusiden Alna®

UNANga

unaEATINgl IdhuuAeanmsfnvidaenas unnnndeyaanuuifn ngud waau
A3 Haeids wazumarwiliAsades Iinguszasdiielinneinsieaiivndeiaussndminginde
3i luea UUIAANITRaIR 3.0

NANTIATIZE WU Msvieaiiendeinmsssudmiagiin afenmdnvaliumiomisnsnainves
ginduiosieaiisinnoimanidedesuazilesimusssugityan Wugemnedatsmnsviesiisives
tvieuflgaienisaisruuanssiilanisurosendnyaliamsssy sulseiRmans n1w Ussind es
a¥sassfduemns aiaussgdaiiensiiouiuarainasraunsallniiumsdudatumusssuvie iy
waznsfidinsaluiasssiiuanssusand Aansnifuruiiesdu Aanssudsemnsiuiuasaiuiy

I~ '

Amnudeansiiavnravesinvionfisinazauiualwesnmeafisndeimusssudmingiin fie aue

LLﬁﬁ]’%waastwﬁﬁLﬁmm&J@Eﬂiﬁ%mimmmﬁumﬁﬂﬁmLﬁm sLumiﬁzhui"mﬁUﬁamwﬁa%ﬁamﬁuiﬂmﬁmw
Uszifmansuaranuluuvemsneinsludmingin uaznevaussanudeinisaiuersuainiug i
ﬂﬂwﬁﬂwﬂj‘umLLUiuﬁL%‘awaﬂﬂﬂuiﬁﬂﬁﬁﬁ@LL‘Uﬁ‘Lm‘ %LﬁuléffhmivfaaLﬁaaﬁﬁwuﬁiiu%’wi’mqLﬁm
donndaitu 3i lunauaRan1sman 3.0 FsUsznausie anudn 36l wazdndyya wwavndun1sdanis
nsaaafidunisiiunmanvieadielaedadulasuanufnfevanvana fuialadsensualuaziie

Aganalunsaiisnsiidiusinveinsvioungldeinus sy

ANdARyY: NMsvieaienTaimusssugie; 3i Wiee; viewendaimusssy
UTZLANUNAIN: UNAINITINTS
n1381984:

Yensel v aefe, AStuen WAk wazduvide A3na. (2566). 3i luman1sainn1sviesiendeinusssy

i

a

Jwdagiin. lu n1sUsegudvnissedveId dasaumans Asar 1 (Min 022-033). auAuUTvg

v a

AU UATNNITIALAENT UNTINENFHTINANS.

! g nen1sdinns unmivendesiasigguin

21 vy 6 Fuasug dunailes Q"au‘?ﬂgl,ﬁm 83000, Usuinelne
- ~ , .
HIUNATDUUNAIU BKUA: piyaporn339@hotmail.com

22 pueInen1sinns, aine1desuiggie

A11ANUSYYIN B TUANNIHIANAIENT ANIINGIATINAILNA

Doctor of Philosophy in Social Sciences Association Ramkhamhaeng University



MSUSTYUIINTIEAUVIR AuSIaNeEns Aei 1 23
TUN 18 WeAINIBU W.A. 2566

The 3i Model of Phuket Cultural Tourism

Piyaporn Na takuathung' Saranya Nakkaew? Nantida Sirikul®

Abstract

This documentary research has incorporated the ideas from various sources, gathering information
from concepts, theories, academic works, and related articles. Its purpose was to examine cultural tourism
in Phuket province using the 3i model and the 3.0 marketing concept.

The analysis revealed that cultural tourism in Phuket province created an image positioning Phuket
as a renowned tourist destination with a rich cultural heritage and intellectual city. It served as a tourist
destination for travelers with an emphasis on the distinct cultural identity in history, language, customs, and
creative culinary arts. This fostered tourists' motivation for learning experiences and establishing new
encounters through engaging with local culture, involvement in traditional activities, community-based
events, and local culinary activities, which catered to the rational needs of tourists and the genuine value
of cultural tourism in Phuket. The true value of the brand was aimed at the spirituality of the tourists through
participating in activities that raised awareness of the historical value and the origins of resources in Phuket,
catering to emotional needs in line with the brand's image. It was evident that cultural tourism in Phuket
province aligned with the 3i model and the marketing concept 3.0, consisting of Rationality, Emotions, and
Spirituality, with a focus on a marketing approach that emphasized reasoned decision-making, engagement

with emotions, and spirituality through involvement in cultural tourism management.
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