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ABSTRACT

The ageing population research has gained momentum in tourism and hospitality which
considers seniors as a marketing force and travelling as part of healthy ageing. This

study commissioned the usefulness of bibliometric analysis and thematic content
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inclusion) PRISMA technique which analysed 333 articles published in 23 reputed
tourism and hospitality journals. The bibliometric analysis shed light on the visualisation
of the leading authors, outlets, countries/regions and articles of healthy ageing research
over 30 years (1989-2023). The thematic content analysis illustrated 7 major themes
regarding healthy ageing topic. This study advances the bibliometric methodology by
adopting a mixed intellectual structural approach to reduce method bias and enhance
objectivity. Findings provide a holistic overview of healthy ageing research, demonstrate

the topic's intellectual development, and detect further promising directions for future
research.
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1. Introduction

The exponential trajectory of ageing demographics is a worldwide phenomenon due to
extended life expectancy (Hu et al., 2023). According to the United Nations (UN, 2023),

the number of older adults aged 65 and above is anticipated to increase from 761
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population. In 2021, the top 3 countries with the largest proportion of older adults aged
65 and above were Japan (29.8%), Italy (23.7%) and Finland (22.9%), whereas China
(40.6%), the Republic of Korea (39.4%) and Japan (37.5%) would likely to be the leading
ageing countries in 2050 (UN, 2023). The emerging issue of ageing is often correlated
with higher risks of physiological dysfunctions and geriatric syndromes (Hu et al., 2023;
Wen et al., 2022). Hence, the concept of healthy ageing has been extensively promoted
by the World Health Organization (WHO) to urge proactive initiatives to provide
opportunities for older adults to remain active, healthy and independent in social,
economic, cultural and spiritual activities (Cheng et al., 2022; WHO, 2002; WHO, 2015).

Healthy ageing is defined as ‘the process of developing and maintaining the functional
ability that enables well-being in older age’ (WHO, 2015). Given the important nexus
between tourism and well-being, there has been increasing research on the role of
tourism in healthy ageing (Alrawadieh et al., 2021; Cheng et al., 2022; Connell & Page,
2020; Duedahl et al., 2022; Hu et al., 2023; Patterson et al., 2021). There is evidence to
show that tourism supports a pathway towards healthy living which enables older adults
to connect with natural and social environments through diverse activities and events,
thus improving physical, emotional, psychological, social and spiritual well-being
(Duedahl et al., 2022; Patterson & Balderas-Cejudo, 2023). The novel experiences
possessed in tourism also contribute to enhanced self-esteem, a sense of achievement
and fulfilment for seniors (Patterson et al., 2021; Patterson & Balderas-Cejudo, 2023;
Wen et al., 2022). In this regard, it's not surprising that academic attention to senior
tourism has been extensively increasing, which provides deep insights into senior
tourists (e.g. Aggarwal et al., 2023; Huber et al., 2018; Ritchie et al., 2017).

From a marketing perspective, senior tourism has been recognised as a promising niche
market due to greater financial independence and temporal freedom among older
adults (Cheng et al., 2022; Ferrer et al., 2016; Patterson & Balderas-Cejudo, 2023; Ward,
2014). Nevertheless, demographic ageing also poses challenges to tourism and

hospitality services (Aggarwal et al., 2023; Altinay et al., 2019). For example, the

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 3/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research
to accurately identify and satisfy their needs and wants (Cheng et al., 2022; Esiyok et al.,
2018; Kim et al., 2017). On the other hand, the existence of ageism towards the elderly in
service industries (e.g. tourism, hospitality) forms stereotypical constraints in travel as
older adults are usually perceived as ‘weak’, ‘lack of abilities’ and ‘need to be cared more’

(Chu & Chu, 2013; Patterson et al., 2021). Therefore, research in healthy ageing must go

beyond the research boundaries of travel motivations and constraints to promote

understanding on the lucrative senior tourism market. In this vein, scholars have
proposed a tourism research agenda towards healthy ageing to attract more attention
to seniors (e.g. Hu et al., 2023; Patterson & Balderas-Cejudo, 2023). The extant literature
has attempted to examine different forms of tourism and hospitality services that

contribute to healthy ageing, including tea tourism experience (e.g. Cheng et al., 2010),

social tourism experience (e.g. Ferrer et al., 2016), rural stay (e.g. Cheng et al., 2022),

wellness experience (e.g. Chen et al., 2013), virtual reality (e.g. Yu et al., 2023), cultural

visit (e.g. Lynch et al., 2011).

Despite the growing corpus on healthy ageing in tourism and hospitality, limited studies
have addressed the critical research gap of examining the intellectual structure on this
topic through a literature synthesis with a few exceptions (i.e. Hu et al., 2023; Pestana et
al., 2019). Notably, Pestana et al. (2019) adopted the bibliometric technique to review
senior tourism research from 1998 to 2017. A key limitation in the above-mentioned
paper omitted the connectedness between senior tourism and healthy ageing. A recent
literature review study by Hu et al. (2023) innovatively illustrated the potential
mechanism of tourism as non-pharmacological intervention on healthy ageing from an
interdisciplinary perspective. However, only eight articles were included and reviewed in
their study, which only included interdisciplinary research articles on healthy ageing and
insufficiently contributed to healthy ageing made by literature within the tourism and

hospitality discipline.

To understand the multifaceted of healthy ageing in the field of tourism and hospitality,

this study aims to map the thematic evolution of literature and examine the intellectual
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This is a key theoretical contribution as most intellectual structural research in
hospitality and tourism only adopts a single analytical approach (e.g. Liu et al., 2022;
Mulet-Forteza et al., 2018; Palacios et al., 2021). The bibliometric method has been
extensively applied in business and service industries (e.g. Arici et al., 2022; Donthu et
al., 2021a, 2021b; Viglia et al., 2022), as well as in tourism and hospitality research (e.g.
Gurlek & Koseoglu, 2023; Kim & So, 2022; Qiao et al., 2022; Sharma et al., 2023; Singh et

al., 2021) to visualise the cumulative knowledge development on different research
domains. The bibliometric review is also advantageous with large amounts of literature
to identify emerging themes over time (Donthu et al., 2021b; Kim & So, 2022; Singh et al.,
2021). In particular, in the quantitative phase, the measures with the bibliometric
technique aids in the literature review due to its less subjective biases and rigorous
evaluations (Arici et al., 2022; Kim & So, 2022). The qualitative phase with thematic
content analysis is subsequently conducted to reveal salient themes underlying healthy
ageing as a complementary method. By adopting the mixed intellectual structural
approach, our study aims to overcome the limitations of previous studies to reduce bias

and enrich the findings of our literature review (Kim & So, 2022).

To be specific, articles on healthy ageing topics published in leading tourism and
hospitality journals are extracted from the Web of Science (WoS) database and further
synthesised in bibliometric analysis and thematic content analysis to (a) highlight the
publication trajectories and outlets, (b) identify influential studies and authors
contributing to scientific development, (c) explore intellectual structure of tourism and
hospitality research towards healthy ageing, (d) discuss future directions for future
studies. The overall findings of this study will examine the intellectual structure of the

evolution and development of healthy ageing literature.

2. Literature review

2.1. Seniority

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 5/134
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The lack of consensus on the definition of ‘senior’ has been noted in past literature
where the usage of the term varies depending on research purposes (Patterson &
Balderas, 2020; Ward, 2014). Commonly, the terms ‘senior’, ‘elderly’, ‘older’ ‘mature’ are
utilised interchangeably. The gerontology domain provides a more consistent definition
of ‘senior’ which only considers the official retirement age of 65 and above (Patterson,
2018; Patterson & Balderas, 2020). However, the marketing literature prefers younger
cut-offs of age 50, and 55, since the exclusion of those young seniors aged below 65

may underestimate the senior market's size and purchasing power (Moschis, 2003).

In the field of tourism and hospitality, different criteria have been adopted to define
‘seniors’ in order to explore their preferences and attitudinal and behavioural patterns.
Ward (2014) segmented the senior tourism market through the inclusion of those aged
50 and above. Chen and Shoemaker (2014) labelled seniors as those aged 55 years or
older to explore seniors’ travel behaviour. Caber and Albayrak (2014) used the categories
of pre-senior (aged between 50-64 years) and senior (aged 65 years or older) to explore
the heterogeneity among older adults. Kim and Jang (2019) defined senior consumers as
those aged 60 or older to investigate seniors’ dining-out behaviour. Méller et al. (2007)
adopted three senior age groups about travel behaviour: empty nesters (aged 55-64
years), young seniors (aged 65-79 years) and seniors (aged 80 + years). Kim et al. (2013)
distinguish seniors as individuals who are aged 50 and above from non-seniors as those
below 50.

A myriad of scholars have considered alternatives of age cut-offs, wherein the theory of
generations is widely applied in tourism and hospitality research based on the
assumption that each generation has its unique characteristics formed in different
socio-historical environments (Chen & Shoemaker, 2014). The theory of generations
offers a theoretical framework to capture the common collective persona and to
understand distinctive consumption patterns and behavioural propensities of a
particular generation (Chen & Shoemaker, 2014; Li et al., 2013). In most cases,

generations involving seniors are identified as Silent Generation (born from 1925-1945),
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Mahadevan, 2018; Sie et al., 2021). Moreover, by considering the progressive transition
from middle-aged to older adults during the ageing process, several senior tourism
studies tend to highlight age differences by conducting multi-group analysis which uses

the median age as cut-off (e.g. Han et al., 2009; Youn et al., 2021).

2.2. Ageing population and health

Despite the discrepancy in age definitions, ageing has been well-understood from a
biological perspective which leads to a gradually deteriorating rate in physical and
mental capacities (WHO, 2022). Ageing is ‘characterized by a progressive loss of
physiological integrity, leading to impaired function and increased vulnerability to death’
(as cited in Hu et al., 2023). Inherently, pre-seniors and seniors may suffer higher risks of
deteriorating health conditions aligned with their rising ages, which are called ‘geriatric
syndromes’ (Darcy, 2010; Huber et al., 2018; WHO, 2017; WHO, 2022). Defined by the
World Health Organisation, health indicates ‘a state of complete physical, mental, and
social well-being and not merely the absence of disease or infirmity’ (WHO, 2020b). The
gradual decline trend in health conditions varies from individual to individual: some face
hearing or vision failutres, some experience osteoarthritis with mobility impairment,
some have depression or dementia, and some experience several health conditions at
the same time (WHO, 2022).

In this regard, it is not surprising that intrapersonal constraints have been extensively
discussed in seniors’ travel patterns (e.g. Fleischer & Pizam, 2002; Huber et al., 2018;
Kazeminia et al., 2015). Intrapersonal constraints reflect individuals’ physical and
psychological characteristics, involving health and emotional stress, which inhibit
seniors’ freedom in travel and tourism (Huber et al., 2018; Zhang et al., 2016). In
contrast, a plethora of studies focused on exploring the health outcomes of travel and
tourism experience (e.g. well-being, happiness, quality of life, and mental health) (Fan et
al., 2023; Han et al., 2020; Hwang & Lee, 2019; Liang et al., 2023; Wen et al., 2022),
advocating the role of tourism in enhancing physical, psychological and spiritual health

for pre-seniors and seniors (Cheng et al., 2022; Connell & Page, 2020; Duedahl et al.,
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2.3. Senior, tourism, and healthy ageing

The rapid ageing trend make it urgent to build up a supportive physical and social
environment to respond to seniors’ needs in health (WHO, 2022). Tourism, thus, echoes
this call which contributes to the health and well-being of the ageing population. For
instance, appropriate and moderately intensively travel enable seniors to feel
independent, flexible, and creative, as well as promote physical health (Buckley, 2019;
Daskalopoulou et al., 2017). Positive tourism experiences in tourism not only promote
seniors’ social participation but also evoke positive emotions and improve well-being,
thus extending seniors’ healthspan (Hu et al., 2023; Vada et al., 2020). Moreover, tourism
is beneficial in advancing mental health for those with depression (Buckley, 2019) and
dementia (Wen et al., 2022) through short-term emotional effects as well as long-term

gains in life purpose.

By focusing on seniors as a core subject, senior tourism literature underscores the
health pursuit as an important motivation to participate in travel (Cheng et al., 2022;
Duedahl et al., 2022; Hsu et al., 2007; Huber et al., 2018). In addition, niche tourism fields
(e.g. wellness tourism, health tourism, medical tourism, sports tourism, rural tourism
and accessible tourism) also emphasise well-being benefits as experiential outcomes
(Fan et al., 2023; Hu et al., 2023; Hwang & Lee, 2019; Vada et al., 2020). While tourism
offers a promising pathway for healthy ageing, deeper reflections on healthy ageing

topics in tourism literature are of high necessity.

Building on the theoretical understanding of ageing, healthy ageing, seniors and
tourism, pertinent tourism and hospitality literature has investigated seniors from two
viewpoints: (1) seniors as service practitioners, wherein seniors play an important role in
the workplace in an ageing era (e.g. Ann & Blum, 2020; Farmaki et al., 2022); (2) seniors
as consumers, wherein seniors are acknowledged as a key market segment in tourism
and hospitality consumption in the ageing era (e.g. Cheng et al., 2022; Esiyok et al., 2018;
Kim et al., 2017). While healthy ageing has been proposed as an urgent research gap in

the tourism and hospitality research agenda (Patterson & Balderas-Cejudo, 2023),
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limited. To further explicate healthy ageing research in tourism and hospitality literature,
the current study aims to address this research gap by conducting an intellectual
structural review adopting a combination of bibliometric analysis and thematic content

analysis.

3. Methodology

The Preferred Reporting Items for Systematic Reviews and Meta-Analyses (PRISMA)
method was conducted to report systematic reviews which formed the basis of this
study (Kim & So, 2022). The PRISMA framework provides rigorous steps to ensure a
transparent and complete process of research paper selection and inclusion for further
analysis (Booth et al., 2020). This method has been applied in tourism and hospitality
research due to its advantages of replicability and potential bias minimisation (e.g.
Booth et al., 2020; Garcés et al., 2018; Kim & So, 2022; Papavasileiou & Tzouvanas, 2021).
The four consecutive steps in PRISMA are identification, screening, eligibility and study
inclusion (Booth et al., 2020; Kim & So, 2022).

The search for articles, which were relevant to the selected topic of health ageing, to be
included for bibliometric analysis was conducted in July 2023 through the WoS database.
Extensively, the WoS database has been acknowledged as high quality, with a wide
coverage of publications and a complete network of citations within a particular
research domain. Thus, the WoS was selected as the scientific database for the
bibliometric analysis (Donthu et al., 2021a, 2021b; Huber et al., 2018; Kim & So, 2022;

Lacka et al., 2020). In the first stage (identification), a series of keywords including

‘healthy ageing’ ‘active ageing’ ‘ageing’ ‘ageing’ ‘the elderly’ ‘seniors’ ‘senior tourist’ ‘senior
customer’ ‘senior traveller' ‘older tourist' ‘older customer’ ‘older traveller’ ‘older adult’ was
entered in combination to search in the WoS database by using the ‘or’ notation,
resulting with an initial total of 4,752,188 research publications (retrieved on 1st July

2023). Subsequently, our study followed the approach recommended by Fu et al. (2019),

anAd Kim anAd CA IMINIDI +tha niimhar Af articrlac wwiac filtarad +A 12 A7A hyua limitina +ha \AAC
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exclusion criterion was utilised by limiting document types to journal articles. The
decision to include journal articles exclusively is due to the highly rigorous evaluation of
journal articles through peer review to publish and disseminate novel insights with the
highest quality (Kim & So, 2022; Kumar et al., 2021). Thus, selecting journal articles is a
great representation of scientific knowledge in the field of tourism and hospitality about
health ageing. As a result, 10,240 journal articles were included whereas 2,236 other
articles (e.g. book chapters, book reviews) were discarded based on this exclusion
criterion. Furthermore, language filtration was conducted by applying the inclusion

criterion of English-language articles only, thus yielding 8,138 articles to be included.

The journal articles on the topic of ‘healthy ageing’ in the field of tourism and hospitality
were further filtered by exercising multiple criteria (i.e. h-index, Scimago Journal &
Country Rank, Journal of Citation Reports and Social Science Citation Index) (Gu, 2004;
Hall, 2011; Kim & So, 2022). As a result, 1,154 journal articles published in 23 reputed
tourism and hospitality journals (SJR Q1, JCR Q1 & Q2) were extracted (as listed in the
Appendix) in the process of screening. The remaining 7,056 articles were rejected for
eligibility assessment. The selected publications were manually examined to select all of
the relevant articles (e.g. focus on senior employees in the tourism industry, senior
tourist experience, older adults, and the elderly) while 821 articles of irrelevant topics
(e.g. Generation Y, young adult tourists) were eliminated. The eligibility assessment
proceeded through analysis of each publication’s title, abstract and keywords (Kim & So,
2022). The review of inclusion and exclusion was recorded and cross-checked by all
authors to ensure objectivity. To conclude, this study captured a final 333 journal articles

on the topic of healthy ageing as per the PRISMA guidelines (see Figure 1.).

Figure 1. PRISMA flowchart.
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4. Results

4.1. Performance analysis

4.1.1. Publication trend

Based on the final 333 journal articles yielded through the PRISMA technique, Figure 2.
showcases the number of publications regarding the topic of healthy ageing in 23
leading tourism and hospitality journals between 1989 and July 2023, which indicated a
rising trend from 1989 to 2019, followed by a decrease after 2019. The pioneering article
was first published in 1989 by Shoemaker which paid attention to the ageing population

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 11/134
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The average number of publications in the first 10 years (1989-1998) was 0.7
publications per year. The lack of early research into this domain may be due to the
limited global attention on the ageing issue in the 1980s and early 1990s (e.g. Bone,
1991; Ryan, 1995). Subsequently, the improved life expectancy led to the significant
growth of the senior population, which contributed to more devotion being paid to the
nexus between the elderly and tourism. This is evident in the last decade (2013-2022)
with 240 publications, with a percentage of 72.07% of the total. This upward trajectory
started in 2008 and peaked in 2019 with the highest number of 42 articles. Given the
increased pertinence by governments, and the World Health Organisation (WHO) plan
for the Decade of Healthy Ageing 2021-2030 (WHO, 2020a), it is expected that research
into healthy ageing and hospitality and tourism will continue to see an upward
publication trend.

Figure 2. Publication trend.
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4.1.2. Number of publications by journal

In terms of journal representations, Figure 3. displays the number of healthy ageing
publications in the selected journals between 1989 and 2023. The highest publishing
journal on healthy ageing was Tourism Management, contributing 43 articles (12.91%),

followed by ATR (29 articles, 8.71%), IJHM (23 articles, 6.91%), IJCHM (22 articles, 6.61%),

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 12/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

topic (3 articles, 0.9%). Furthermore, a total of 10704 citations were received for these
articles, and TM was the most frequently cited journal with the highest citations of 2460,
followed by ATR (n=1943), JHM (n=899), JTTM (n=729), JTR (n =693) and |JCHM (n =
598). These top six most cited journals collectively represent 68.4% of all citations,

illustrating the influential knowledge contributions of the premier journals on the topic.
The details are summarised in Table 1.

Figure 3. Number of publications by journal.
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Table 1. Number of publications by journal.

Download CSV  Display Table

4.1.3. Number of publications by author

Based on the 333 articles reviewed, Figure 4. depicts the top 10 productive contributing
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topic were Elisa Alen and Nieve Losada, who co-published seven articles and received
291 citations in healthy ageing. The next group of productive authors were Jinsoo
Hwang, Heesup Han, Trinidad Dominguez and Seongseop (Sam) Kim, with six articles
published respectively. The authors contributing to the third highest number of
publications were Myung-Ja Kim, Ghazali Musa, Juan Luis Nicolau, and Felix Elvis Otoo
with five articles each. (see Table 2). It is worth noting that none of the contributors’ work
is a single-authored paper. Indeed, these findings strongly support the view that
collaborations contribute to novel insights resulting from the interchange of ideas
(Kumar et al., 2021).

Figure 4. Top prolific authors with 5 or more publications on topic of healthy aging.
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Table 2. Top 10 prolific authors with 5 or more publications on topic
of healthy aging.

Download CSV  Display Table

4.1.4. Number of npublications bv countrv/region
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Figure 5. illustrates the top prolific countries/regions by countries with five or more
articles on the topic of healthy ageing, wherein the United States is the largest
contributor to healthy ageing (n =96, 28.83%), followed by China (n=57, 17.12%),
Australia (n =40, 12.01%), South Korea (n =34, 10.21%) and the United Kingdom (n = 33,
9.91%) (see Table 3). Notably, the top 5 most productive contributing countries/regions
result in 78.08% of all selected articles. A plausible explanation could be due to China
(166 million) and the United States (52 million) being ranked among the top 3 countries

with the most number of older adults (Population Reference Bureau, 2019).

Figure 5. Top prolific countries/regions with 5 or more publications.
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Table 3. Top prolific countries/regions with 5 or more publications
on topic of healthy aging.

4.1.5. The most cited articles

The most cited article on healthy ageing by Han et al. (2009) received a total citation of

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 15/134
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provided empirical evidence of age differences between younger (19-41 years old) and
older customers (42-81 years old) concerning their attitudes and decision-making
process of green hotel products and services. The second and third most prestigious
articles are Jang and Wu (2006) and Fleischer and Pizam (2002), which received 268 and
265 citations, respectively. The former identifies Taiwanese seniors’ travel motivations
including five push factors (e.g. knowledge-seeking, ego-enhancement) and three pull
factors (e.g. cleanliness & safety), and the latter explores tourism constraints among
seniors (e.g. declining incomes and deterioration of health). Table 4 lists the top 10 cited

articles on the healthy ageing topic based on total citations.

Table 4. Top 10 cited articles.

4.2. Science mapping

This study utilises science mapping techniques commissioning co-citation analysis,
keyword co-occurrence analysis and co-authorship analysis, which illustrates the

intellectual structure of healthy ageing (Donthu et al., 2021a).

4.2.1. Co—authorship analysis

The examination of co-authorship analysis is important as collaborations among authors
usually inspire novel ideas and advance knowledge in a particular research field (Kumar
et al., 2021). Hence, the co-authorship analysis exhibited the intellectual interactions
among scholars (Donthu et al., 2021a). The collaborations across different periods
ranging from 1989 to 2023 were unpacked and shown in Figure 6. Based on the
minimum number of three authors that collaborated in the 333 articles, 29 of the 735
authors were included in the co-authorship network. The period of 2015-2017 observed

the rich contributions collectively made by Elisa Alen, Trinidad Dominguez, Nieves

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 16/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

tourism and hospitality services during the globally ageing process. Furthermore, the
largest cluster of the co-authorship network showed that five authors (i.e. Heesup Han,
Jinson Hwang, Seongseop (Sam) Kim, Junghoon (Jay) Kim and Felix Elvis Otoo) achieved
wide collaborations between 2017 and 2021 on the healthy ageing topic (e.g. seniors’

satisfactions with travel experience and well-being formation).

Figure 6. Co-authorship network.
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4.2.2. Co—citation analysis

Co-citation analysis is developed based on the assumption that publications cited
together with high frequency have thematic similarities (Donthu et al., 2021a; Kim & So,
2022). The co-citation network forms when two or more publications co-cited by

another publication (Donthu et al., 2021a). The analysis aids in revealing dominant

themes underpinning the intellectual structure as well as uncovering the most influential
articles (Donthu et al., 2021a). Figure 7. represents the co-citation network generated

through VOSviewer.

Figure 7. Co-citation network.
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The red cluster contains authors whose works noted the foundational basis of senior
tourism by illustrating phenomenological, theoretical and psychological aspects of the
elderly. Given the seminal works in the foundation for travel motivation, both Dann (
1977) and Crompton (1979) were identified as key references in our dataset. Shoemaker
(1989) shed light on phenomenological contemplation on senior travel for those aged 55
and over, and further segmented the senior tourism market based on their travel
motivations. Horneman et al. (2002) and Sellick (2004) explicated the demographic and
psychographic characteristics of senior travellers. Fleischer and Pizam's (2002) study was
prominent in this cluster which linked 22 references with a total link strength of 266,
contributing to the critical insights on the heterogeneity of travel constraints among
older age cohorts. The central node of the co-citation network was Huang and Tsai (
2003), which established a conceptual framework to illustrate associations between
senior travel motivation, travel selection mode (travel barrier and travel destination
choice), satisfaction and behavioural intention of senior travellers. Chen and Shoemaker
(2014) explicated cohort effects by adopting the life cycle theory and continuity theory in

the senior travel market.

The green cluster consists of research efforts intended to provide empirical
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psychological and behavioural constructs. Hsu et al. (2007) were central in the green
cluster given the significance of the senior tourism motivation model in developing
country setting, involving external conditions (e.g. societal progress, finance, time and
health) and internal desires (e.g. well-being improvement, routine escapism,
socialisation). Within the green cluster, it is evident that structural equation modelling
(SEM) is the preferred quantitative analysis technique used by researchers to evaluate
structural linkages between seniors’ behavioural propensity and its antecedents toward
tourism and hospitality products, services and experiences (Fornell & Larcker, 1981; Hair
et al., 2017). For example, Jang et al. (2009) verified the theoretical relationships between
affect, travel motivation and travel intention through a survey of seniors aged 65 or
greater. Similarly, Kim et al. (2015) examined seniors’ revisit intention in light of
satisfaction and quality of life.

4.2.3. Keyword co—occurrence analysis

The foci of keyword co-occurrence analysis are ‘words’ (Donthu et al., 2021a), examining
the actual content of selected articles. The premise underlying co-word analysis is that
frequently appearing collective keywords have thematic commonalities, thereby this
analysis deepens the understanding of the intellectual structure of a given topic (Donthu
et al., 2021a; Kim & So, 2022; Kumar et al., 2021). The keyword co-occurrence network
(see Figure 8.) was visualised in VOSviewer by using 1870 keywords of 333 articles with a
threshold of at least 4 times occurrences (n =160). The size of a node indicates the
occurrence of the item, and the thickness of a link between two nodes signals the

number of co-occurrences (Donthu et al., 2021a; Kim & So, 2022).

Figure 8. Keywords co-occurrence network.
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The keyword network illustrated eight clusters, indicating the dispersion and diversity of
research on healthy ageing topics. The black cluster located at the centrality of the
keyword network contains highly occurring items such as behaviour, motivations and
constraints. ‘Behaviour appeared as a keyword in 46 documents and was connected to
other 107 unique keywords, illustrating a focus on observing seniors’ behavioural
patterns, such as souvenir shopping (Li & Ryan, 2018), dining out (Kim & Jang, 2019), on-
site tourism activities (Anantamongkolkul et al., 2017), decision making (Han et al., 2009).
The motivations and constraints varied across different demographic and psychographic
characteristics (Bideci & Albayrak, 2016; Chen & Shoemaker, 2014; Sangpikul, 2008).

The brown cluster adjacent to the black cluster illuminated the antecedents of seniors’
behaviours, wherein satisfaction, perceptions and attitudes were mostly examined. The
total occurrences and number of links with other keywords of ‘satisfaction’ in this cluster

were 37 and 103 respectively. The role of satisfaction, perceptions and attitudes towards
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interactional fairness (Namkung & Jang, 2009), tourism and hospitality products (e.g. tea,
auspiciously named foods) (Cheng et al., 2010; Youn et al., 2021), were extensively
acknowledged in senior travellers’ behaviours or behavioural intentions. While the
majority explored the ageing issue from travellers’ view, some scholars (such as
Hertzman & Zhong, 2016) paid deliberate attention to the age stereotype and
discrimination from the perspective of the employee since the ageing society extended
the need for the seniors to remain in the tourism workforce. Nonetheless, the existence

of ageism impeded healthy ageing among older employees.

The red cluster consisted of items related to models of senior behaviours through which
behavioural outcomes were explicated by various antecedents involving service quality,
trust, commitment, perceived risk, and attachment. The highest applied keyword of this
cluster, ‘model’, received 40 total occurrences and was associated with other 98
keywords. The recent foci on perceived risks of travelling during the COVID-19 pandemic
period led to rethinking of seniors’ travel barriers (Aggarwal et al., 2023; Shin et al.,
2022). According to Aggarwal et al. (2023), as a vulnerable group, senior travellers may
perceive higher health risks than the younger, thus discouraging travel plans and actual
behaviours in the aftermath of COVID-19.

The blue cluster outlined the dynamic force of technological transformation in the
tourism and hospitality industry and the degree of technology acceptance among
seniors. The proliferation of advanced technologies (e.g. personalised, interactive, real-
time tours, hotel tablet apps, radio frequency identification) encouraged the accessibility
of tourism and hospitality information and services for seniors and increased the
hedonic enjoyment in tourism via novel tech-experiences (Aluri & Palakurthi, 2011;
Fennell, 2021; Kim, 2016; Sancho-Esper et al., 2023). For instance, Sancho-Esper et al. (
2023) recommended virtual reality as a promising tool for the elderly in the care sector,
which facilitates immersive interactions and improved quality of life. Another
observation in the blue cluster sees scholars interested in exploring demographic

characteristics (e.g. age, gender) concerning technology adoption behaviours to reduce

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 21/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research
technological barriers of seniors as compared to younger travellers during the planning
and travelling period (Hua et al., 2021; Kim, 2016; Seric et al., 2023).

The orange cluster contained items associated with the seniors’ experience during
tourism and hospitality encounters. Tourism'’ received the highest occurrences of 54,
while ‘experience’ got 25 total occurrences. Tourism experiences engaged senior
travellers at differentiated touch points (e.g. marketing communication, transportation,
destination attractions, hospitality services, social interactions) via multitudinous
formats (e.g. rural, wellness, cultural activities and events) (Cheng et al., 2022; Connell &
Page, 2020; Lynch et al., 2011; Vergori & Arima, 2020). Involvement, identity and memory
were relevant concepts as well. This is consistent with past studies such as Marschall (
2015) who noted that autobiographical memory of past experiences may trigger
memory trips among ageing tourists driven by the motivation connected with identity

and self-consolidation.

The green cluster elicited benefits of travel experience across tourism contexts, including
health, leisure, quality of life, and well-being. Travel appeared as the highest occurred
keyword with a total occurrence of 87, followed by ‘health’. The profound socioeconomic
phenomena of ageing led to rising concerns about healthy living for the elderly (Duedahl
et al., 2022; Ferrer et al., 2016; Kim et al., 2013; Patterson & Balderas-Cejudo, 2023). This
supports the nexus between tourism, active living, healthy lifestyle and positive well-
being in previous studies (e.g. Kim & Jang, 2019; Patterson & Balderas-Cejudo, 2023).
Thus, there have been consistent messages and encouragement by researchers for
seniors to actively participate in tourism experiences to achieve physical, psychological,
social and spiritual gains. Interestingly, dementia was notable within this cluster which
posed a considerable challenge in an ageing society, while tourism was expected as a
kind of non-pharmacological treatment for dementia (e.g. Connell & Page, 2020; Wen et
al., 2022).

The purple cluster conveyed the details on senior tourism market segmentation. The

highest occurring keyword was segmentation, with 24 occurrences in research articles
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heterogeneity and homogeneity among the elderly by distinguishing their demands,
motivations, constraints, and/or consumption patterns (Ritchie et al., 2017).
Segmentation was conducted through differentiated methodologies, including cluster
analysis (Chen et al., 2013; Konu et al., 2011), artificial neural network (Kim et al., 2003),
quantile regression analysis (Kuo & Lu, 2013). For example, Kim J. et al. (2003) adopted
artificial neural network to detect trade-offs made by older travellers, and subsequently
grouped senior travellers into four segments: elementary vacationers, careful

participants, relaxed family body and active learners.

The yellow cluster included keywords related to contexts on healthy ageing, such as
coffee shops (e.g. Altinay et al., 2019), restaurants (e.g. Lee & Hwang, 2011), hotels
(Caber & Albayrak, 2014) as well as tourism destinations (Gardiner et al., 2014). Nature-
based tourism, wellness tourism, and rural tourism were particularly relevant when
studies investigated satisfaction, health perceptions, attitudes and well-being. Tourism
mobility and retirement migrants were mentioned among the seniors for the pursuit of
a good later life (Liang et al., 2023). This cluster also highlighted countries such as
Malaysia as an attractive destination for foreign retirees (British, Japanese, and Chinese
elderly) with motivations of meaningful second life, tranquillity life, easy communication,
etc (Abdul-Aziz et al., 2014; Wong & Musa, 2014).

With regard to the temporal evolution of keyword-occurrence between 1998-2023, this
is shown in Figure 9. which captures the exploration of changes in research interests on
healthy ageing topics. The sub-periods were identified: 1989-2014, 2015-2018, and
2019-2023 based on the temporal network. The bluish nodes of ‘retirement’,
‘consumers’, and ‘vacation’ were recognised as main keywords before 2014. The
keywords were related to greenish nodes of ‘tourism’ ‘behaviour’ ‘satisfaction’ ‘travel’
between 2015 and 2019. The yellowish nodes signified major keywords of ‘experience’
‘quality of life’ ‘quality’ since the year 2019. This sees the maturation of senior travellers
and a possible explanation through the travel career ladder where senior travellers have

gone beyond simply travelling for relaxation and are trying to satisfy their higher order
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of travel needs such as quality of life as a fulfilment (Otoo et al., 2020; Wong & Musa,
2014).

Figure 9. Temporal network of keywords co-occurrence.
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4.3. Thematic content analysis

Our study addresses the major limitation of most intellectual structural studies by
complementing the bibliometric analysis with thematic content analysis to provide an
in-depth understanding of major themes. The present study focused on recommended
key components (titles, abstracts, and keywords-which underscore research objectives,
methods and findings) that have been considered as units of analysis for thematic
content analysis in bibliometric studies (Agapito, 2020). Hence, this study adopted
purposive sampling as recommended by past studies (Kim & So, 2022) to illustrate
multifaceted aspects of healthy ageing by extracting titles, abstracts and keywords from
the final 333 articles screened and selected using the PRISMA framework published in
1989-2023.
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The thematic content analysis was conducted through an inductive process consisting of
six stages: familiarisation with the data and basic inspection, initial coding, identification
of themes, refinement of themes, detailed analysis of defined themes and write-up of
results of thematic analysis (Berbekova et al., 2021; Braun & Clarke, 2006). After the
inspection of the selected content, the coding was started by using the NVivo 14
software (Kim & So, 2022; Wong & Musa, 2014). The coding was manually conducted by
researchers through a three-step approach as recommended by Corbin and Strauss (
1990). First, open coding was performed to break down the data to explore and identify
distinct groups of concepts (Wolfswinkel et al., 2013). Second, axial coding was
conducted to categorise the data to identify potential relationships between categories
identified in the open coding stage to identify key themes of healthy ageing. The last
coding stage involved selective coding to further refine and organise the data into
central themes that capture the essence of the healthy ageing data. Based on the core
phenomenon of ageing and tourism, 576 codes were eventually grouped under seven

themes after rigorous cross-coding, comparison and refinement:
e seniors' travel motivations and constraints.

e senior tourism market segmentation.

e seniors' role in tourism and hospitality employment.

e seniors’ behaviours towards tourism and hospitality service.

e seniors' tourism and travel experiences.

¢ innovative technologies assisting accessible tourism.

needs and wants of seniors towards healthy ageing in tourism and hospitality.

Figure 10 illustrates the core phenomenon of ageing and tourism and its relevant

themes.
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4.3.1. Seniors’ travel motivations and constraints

Understanding the travel motivations and constraints of senior travellers has been the
dominant trend in senior tourism research. Building on influential motivation theories,
such as push and pull theory, and the travel career ladder, scholars have investigated
motives stimulating seniors’ travel decisions and behaviours, including self-drivers (e.g.
needs for novelty-seeking, relaxation, social interaction, self-enhancement, nostalgia)
and extrinsic attractions of destination attributes (e.g. natural and cultural attractions,
facilities and amenities, safety, entertainment activities) (Hsu et al., 2007; Sangpikul,
2008; Wong & Musa, 2014). To facilitate travel motivations, the majority of research in
senior travel has investigated travel constraints through the hierarchical model of travel

constraints (i.e. intranersonal. internersonal and structural) among seniors wherein
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to limit travel frequency and distance (Huber et al., 2018; Hung et al., 2016; Kazeminia et
al., 2015). Furthermore, seniors tend to be more sensitive to health-related risks,
especially during pandemic periods such as COVID-19 (Shin et al., 2022). Negotiation
strategies for overcoming constraints and encouraging travel are also extensively
discussed in the literature (e.g. seeking family support, physical exercise as preparation,
and learning) (Huber et al., 2018; Wen et al., 2020). This well-established research area
on travel motivations and constraints acts as a fundamental beacon in helping multiple
stakeholders (e.g. tourism and hospitality practitioners, family, community and society)
to develop effective supportive programmes to promote seniors’ involvement in tourism
and travel and thus contribute to healthy ageing.

4.3.2. Senior tourism market segmentation

The significance of the niche market in the ageing era has led to increasing insights into
heterogeneity among seniors. From a marketing perspective, the tourism and hospitality
literature identifies various characteristics of seniors regarding acceptance level of
innovative technology, motivational differences on travel between generations, level of
engagement in tourism activities, attitudinal differences regarding service failure, and
differentiated preferences on trips (Cooper et al., 2019; Kim & Jang, 2015; Shin & Baek,
2023; Wilson et al., 2017). Based on the heterogeneity, past segmentation studies have
grouped seniors using different criteria. For example, Nimrod and Rotem (2010) looked
at tourism activity patterns and segmented seniors into four categories: learner, urban,
entertained and spiritual. Using travel preferences as basic elements, Tiago et al. (2016)
introduced four sub-segments of the senior tourism market (explorers, livewires,
vacationers, and homebodies) to reflect the different behavioural choices of seniors.
Other segmentation criteria include demographics, geographic factors, needs on
destination attributes, expenditure patterns, lifestyles, mobility patterns, risk
perceptions, satisfactory levels, and travel motivations (e.g. Caber & Albayrak, 2014;
Otoo et al., 2020; van Cranenburgh, 2018). This cluster of studies on senior tourism
market segmentation offers sufficient references on seniors’ heterogeneity, and more

importantly highlights unique desires and demands, as such to facilitate the tourism and
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hospitality industry to better accommodate senior travellers’ needs and improve
satisfaction and well-being.
4.3.3. Seniors’ role in tourism and hospitality employment

The ageing trend indicates the considerable importance of older workers in the tourism
and hospitality industry (Ann & Blum, 2020). Our thematic content analysis
demonstrates that tourism and hospitality studies have shown concerns about the role
of seniors in the tourism and hospitality industry as destination residents, volunteers
and practitioners. For example, seniors may be service employees, practitioners or
business owners in a tourism destination, who play an important role in supporting
tourism development (Huh & Vogt, 2008; Tomljenovic & Faulkner, 2000). Having seniors
embedded in the workforce is important as senior employees as service providers
possess a better understanding of older adults’ psychology and needs, acquire skills in
best practices, and exhibit stronger loyalty (Ann & Blum, 2020; Ravichandran et al.,
2015). Seniors also have options to engage in volunteering activities to support tourism
development, which provide an outlet for seniors to interact with others, as well as
promote healthy ageing through physical, mental, social, spiritual and civic benefits
(Dashper et al., 2021). However, the existence of ageism (e.g. age stereotype, age
discrimination, age in-group bias) increases age anxiety among pre-seniors, and also
inhibits seniors’ opportunities to obtain training, promotion, recruitment and retention,
and decreases the likelihood of healthy ageing (Ann & Blum, 2020; Cheung & Woo,
2021). Nevertheless, the research interest in seniors’ role in tourism and hospitality

assigns reflections on healthy ageing from the workplace perspective.

4.3.4. Seniors’ behaviours towards tourism and hospitality service

Another important thematic content analysis finding extracts a variety of seniors’
behavioural patterns towards tourism and hospitality service, which includes decision-
making, actual behaviours and behavioural intentions (Alén et al., 2014; Pan et al., 2021).

The decision-making process regarding holiday-taking (Ryan, 1995), destination choices
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motivations and constraints, preferences and destination attributes. Investigations on
seniors’ actual travel behaviours include travel distance (Wynen, 2013), length of stay
(Alén et al., 2014), service quality evaluation (Oyewole, 2013), and frequency of visits (Lee
et al., 2009). This theme cluster uncovered a spectrum of seniors’ behavioural intentions
concerning hospitality service encounters and travel experiences, which vary from
purchase intention, visit intention, slow travel intention, dining-out intention, revisit
intention, second-home relocation intention, willingness to pay more to innovative
technology reuse intention, recommendation intention and word-of-mouth intention
(e.g. Chaulagain et al., 2021; Ross, 2005; Yu et al., 2023).

Results from the thematic content analysis also suggest a variety of antecedents of
seniors’ behavioural patterns such as motivational factors (e.g. self-efficacy), attitudinal
factors (e.g. attitude towards tea tourism), attachment factors (e.g. brand attachment,
place attachment), social factors (e.g. interactional fairness), affective factors (e.g.
emotional experience, affect), perceptual factors (e.g. perceived risk, self), satisfactory
factors (e.g. customer satisfaction) and well-being (e.g. quality of life) (e.g. Cheng et al.,
2010; Hwang & Lee, 2019; Namkung & Jang, 2009). Our findings also highlighted salient
mediators (e.g. memorable experience, attachment, satisfaction) and moderators (e.g.
demographic characteristics, past experience, and social support), which exert influential
effects on seniors’ behavioural patterns (Han et al., 2015; Pestana et al., 2020).

4.3.5. Seniors’ tourism and travel experiences

Within this theme, scholars acknowledge physiological, psychological, cultural,
intellectual, emotional, social and spiritual benefits for seniors through involvement in
various travel experiences (e.g. rural stays, nature-based experience) (Altinay et al.,
2019; Dashper et al., 2021; Duedahl et al., 2022). The results underscore a series of
unique experiences in the tourism and hospitality context. Some studies focused on
food, accommodation and transportation settings, declaring beneficial experiences to
healthy ageing, such as coffee shop social interaction (Altinay et al., 2019), healthy food

in-take (Kim et al., 2013), hot spring and resort experience (Tomljenovic & Faulkner,
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experiences, including shopping (Han et al., 2015), virtual reality and augmented reality
(Yu et al., 2023), recreational vehicle rally (Wu & Pearce, 2017), skiing (Konu et al., 2011),
cycling (Rejon-Guardia et al., 2018), hiking (Wall-Reinius & Back, 2011), golf (Petrick,
2002), football nostalgia (Cho et al., 2019) and volunteering experience (Dashper et al.,
2021).

Our thematic analysis also uncovered several special interest activities among seniors
such as the Mi'Kmaw cultural experience (Lynch et al., 2011), creative events (Wood &
Dashper, 2021), gambling (Breen, 2009), tea drinking (Cheng et al., 2010), forest-therapy
experience (Ohe et al., 2017), pilgrimage experience (Kim & Chen, 2021), and slow travel
(Lin, 2018). This curated list of travel activities paints a diverse range of travel
experiences and challenges the stereotypical view of conservative travel norms of senior
tourism beyond tour groups and sightseeing.

4.3.6. Innovative technologies assisting accessible tourism

Our findings observed constraints faced by seniors concerning pleasant travel
experiences, such as intergenerational conflicts regarding travel (Hu et al., 2023),
information barriers to optimal choices of destination or hotel (Kazeminia et al., 2015),
and encountered problems during travel (e.g. tiredness, lack of assistance) (Musa & Sim,
2010). However, innovative technologies have emerged as key drivers of experiential
changes in the tourism and hospitality industry. To accommodate seniors’ accessible
needs, various innovative technologies have been suggested by researchers to facilitate
seniors’ travel experiences, which can be categorised into: information and
communication technology (e.g. fingerprint system, hotel tablet app, mobile social
media, online travel websites, radio frequency identification technology), digital
technology (e.g. virtual reality, augmented reality, and personalised, interactive, real-
time tours) and healthcare technology (e.g. assistive alarms, bed safety monitors, geo
trackers) (Esfahani & Ozturk, 2019; Etemad-Sajadi et al., 2023). These innovative
technologies improve the level of accessibility for seniors in tourism and hospitality

services and experiences and benefit the well-being of seniors (Yu et al., 2023). For
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perceptive travel experiences which reduces the travel constraints of financial, physical
and mental elements associated with actual travel (Yu et al., 2023).

4.3.7. Needs and wants of seniors towards healthy ageing in tourism and
hospitality

Notably, our thematic analysis identified seniors’ needs and wants regarding healthy
ageing in tourism and hospitality, including senior-friendly workplaces, safety and
security, healthcare, well-being, healthy lifestyle promotion and special needs
satisfaction. First, concerns about senior employees in tourism and hospitality have
outlined the desires for equal rights and justice, as a result, managerial support in
recruitment, training, and retention has been called to assist a senior-friendly workplace
which is beneficial to healthy ageing (Ravichandran et al., 2015). Second, studies which
examine seniors’ needs and wants have extensively asserted the aspect of safety and
security as a basic hierarchical needs requirement for senior travellers. Therefore,
improvements in safety and security would largely advance seniors’ travel tendencies,
especially during the pandemic period (Shin et al., 2022). Third, the provision of
healthcare-related services and experiences is a positive aspect demanded by senior
travellers such as hot springs, spa services, and forest therapy (Ohe et al., 2017). The
health-related benefits of tourism have been described as therapeutic experiences as
non-pharmacological interventions for individuals with conditions such as dementia
(Wen et al., 2022). Hence, efforts on healthcare in tourism and hospitality would benefit

both non-seniors and seniors, thus contributing to healthy ageing.

Fourth, the tourism and hospitality literature advocates well-being promotion from
physical, emotional, mental, social and spiritual viewpoints through various activity
engagement (e.g. hiking, cycling) (Rejon-Guardia et al., 2018; Wall-Reinius & Back, 2011).
Therefore, there is suggestive literature that health-related tourism activities increase
satisfaction in life domains and a better life for seniors. Fifth, the literature recognises
tourism and hospitality efforts on healthy lifestyle promotion during service encounters

(e.g. nutritious meals in a restaurant setting, physical exercise in nature-based contexts)

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 31/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

for self-actualisation/fulfilment needs desired by senior travellers. This is evident in the
special interest type of tourism activities such as pilgrimage and personal memory lane
to promote seniors’ psychological and spiritual health that embraces healthy ageing
(Bideci & Albayrak, 2016; Blichfeldt & Smed, 2019; Marschall, 2015).

5. Prospects for future research

5.1. Multi-stakeholder perspective

It is important to embrace a multi-stakeholder perspective as healthy ageing is a
dynamic and long-lasting process involving multiple stakeholders such as ageing
tourists and family, tourism and hospitality practitioners, health caregivers, academics,
destination communities, society and government (Hu et al., 2023). This is a key research
gap in the hospitality and tourism healthy ageing literature as most past studies often
examine the perspective of ageing tourists or customers with only a few exceptions (e.g.
Cheung & Woo, 2021; Hu et al., 2023). This unnecessary restriction presents a limited
understanding of healthy ageing from silo domains. From an accessible tourism
perspective, there need to be supportive initiatives to facilitate seniors’ engagement in
travel. In this regard, the roles of multiple actors could vary significantly from each other
(e.g. tourism and hospitality practitioners, community, family, and society), which offers
a promising foci for future studies. For example, a supportive working environment is
necessary for senior workers. Nonetheless, prior studies have neglected to investigate
key elements that support seniors’ retaining in tourism employment. Furthermore, an
efficacy collaboration network among multiple stakeholders would be advantageous for
reinforcing the tourism accessibility for seniors while negotiating conflicts and
constraints among entities with different interests. Therefore, contextual backgrounds
of a collaboration network among multiple stakeholders should be taken into future

accounts.

In addition, researchers can assess the role of family support, and social support on
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development; and explore knowledge of the senior tourism workforce. Therefore, it is
recommended to adopt a multi-stakeholder approach to gain novel insights about
healthy ageing to achieve a shared understanding among entities with common
interests (Im et al., 2023). A multi-stakeholder perspective will offer valuable directions
for future tourism and hospitality research towards healthy ageing that moves beyond
the narrow focus on ageing tourists/customers. Further implications for future studies

are indicated in Table 5.

Table 5. Implications for future studies.

5.2. Transformative technology perspective

The aforementioned studies have acknowledged the irreversible changes in tourism
disrupted by technological innovations (Esfahani & Ozturk, 2019; Etemad-Sajadi et al.,
2023). Digital technologies such as virtual reality, augmented reality, mobile and artificial
intelligence do promote transformative travel experiences for seniors, as well as non-
seniors (Belanche et al., 2024; Fennell, 2021; Sancho-Esper et al., 2023). Although there is
lower technology acceptance among seniors compared to non-seniors, the role of
innovative technologies is evident in assisting healthy ageing (Grossi et al., 2020; Hu et
al., 2023). In this regard, identifying facilitators, constraints and negotiating strategies for
seniors adopting innovative technologies is a valuable direction for future research
(Belanche et al., 2024; Kim & So, 2022). Considering the fact that ageing is a process
rather than a phenomenon, multi-group comparisons could be conducted to generate
insightful differences among groups regarding innovative technology acceptance and

preference, which may be beneficial to segmenting the tourism and hospitality market.

More importantly, whereas the integration between transformative technologies (e.g.

Internet of things, monitoring systems, artificial intelligence, virtual reality, augmented
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which these transformative technologies can advance the accessibility for seniors
remains to be explored. Concomitantly, prior studies have offeredlimited effective
negotiating strategies to improve seniors’ technology acceptance regarding innovative
technologies. The presents an ambiguous relationship between technology acceptance,
travel experience and seniors’ quality of life. While innovative technologies assist
healthcare for seniors, its inclusion in health-related services and experiences for
seniors needs to be unpacked further. In addition, while the ageing population remains
an important component of the workforce, the technological challenges and threats (e.g.
artificial intelligence) facing seniors should be carefully considered. Constructs such as
ageing anxiety and technology anxiety need to be explored among seniors in future
guantitative investigations. Future studies are encouraged to offer insightful knowledge
from a transformative technology perspective, which would significantly advance healthy

ageing in tourism and hospitality practice and research agenda.

5.3. Interdisciplinary perspective

This study analysed 30 years of healthy ageing research within the tourism and
hospitality discipline. Despite these novel findings, the majority of studies adopted a
discipline silo approach, which sees future studies potentially exploring healthy ageing
from an interdisciplinary perspective that can be applied to healthy ageing in senior
tourism. For example, traditional Chinese medicine emphasises ‘prevention first’, and
promotes health consciousness through effective health-cultivation methods (Peng et
al., 2023). From the perspective of sports science, functional guidelines in physical
exercise can enable seniors to recover a sense of physical competence and promote
physical health status (Tulle, 2008). Research in sleep science can offer effective methods
to facilitate sleep quality improvement among seniors during travel as there are
significant associations between sleep habits, emotions, psychology and sleep-related
behaviours (Leblanc et al., 2015). Sleep quality essentially contributes to an excellent
travel experience, especially for seniors who are more likely to suffer poor sleep during

travel (Mao et al., 2018). From a dietary perspective, nutrition science forms efficient
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references on healthy diets and eating habits (Hansen, 2016), addressing digestive

issues and leading to a healthier lifestyle for seniors as well as pre-seniors.

In addition, tourism and hospitality studies can draw on medical science and discover
senior travel activities as a form of treatment for chronic diseases as well as
psychological illnesses (e.g. dementia, cognition disability, stroke, depression, anxiety),
aiding in healthcare among seniors and pre-seniors (Hu et al., 2023; Wen et al., 2022). It
is imperative to note that travel, food and beverage, accommodation, physical activity
and healthcare are inseparable for ageing people. Indeed, promoting healthy ageing
studies in tourism and hospitality requires interdisciplinary efforts to enrich
complementary understandings, and thus develop best practices to facilitate seniors’
better quality of life. Therefore, it is recommended future tourism and hospitality studies
in healthy ageing intertwine knowledge from an interdisciplinary perspective to generate
novel ideas and advance theoretical development on healthy ageing in tourism and

hospitality.
5.4. Innovative methodology perspectives

As uncovered in our thematic content analysis, the majority of studies adopted focus
groups, interviews or surveys as data collection methods (e.g. Anantamongkolkul et al.,
2017; Hwang & Lee, 2019) and several studies applied a mixed method technique (e.g.
Bohdanowicz-Godfrey et al., 2019). Within the realm of quantitative studies, the
commonly used quantitative analysis was: Exploratory factor analysis, confirmatory
factor analysis, ANOVA analysis, OLS regression analysis and CB or VB - structural
equation modelling (e.g. Han et al., 2015; Hwang & Lee, 2019; Wu & Pearce, 2017).
Content analysis and cluster analysis were widely used to analyse qualitative data (e.g.
Breen, 2009). This sees an opportunity for future studies to contemplate novel
techniques and methods (e.g. immersive netnography) regarding data collection and
analysis to contribute to methodological advancements. Future studies should also
attempt to move beyond cross-sectional and panel data to examine the longitudinal

trends of senior travel patterns and even big data in healthy ageing profiling. Moreover,
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conversation, observation, narrative), and experiment (e.g. factorial, scenario-based,
field experiment) are greatly encouraged to explore an in-depth understanding of
seniors’ thoughts, minds and behaviours. Approaches including artificial neural network,
laddering technique, and means-end chain approach are potential options. Adoptions of
mixed methods or combinations of different methodologies would help researchers to
observe more interesting findings and reflect the complexity of healthy ageing in
tourism and hospitality. Furthermore, while tourism literature calls for more efforts to
promote a healthy ageing research agenda (Hu et al., 2023), restrictive ethical approvals
on vulnerable people (e.g. seniors) discourage studies on ageing topics. In this regard,
researchers should pay special attention to respecting and protecting rights, privacy,
autonomy and beneficence of subjects while ageing population is involved (Locher et al.,
2006; Thompson et al., 2021). Importantly, ensuring that participants are empowered by
their presence during the research process is recommended (Thompson et al., 2021). To
be specific, it's suggested to keep clear communication during the informed consent
process, including asking for permission among participants in a respectful manner,
reading the consent form to them, asking whether they have any questions, and
requesting them to describe their understanding of the research (Hockert et al., 2018;
Locher et al., 2006).

6. Conclusion and limitations

The global ageing issue has garnered considerable attention on health promotion
among seniors as well as non-seniors wherein tourism has been viewed as a promising
pathway (Hu et al., 2023). This is evident in the collection of tourism and hospitality
studies that focused on senior groups and generated a coherent body of knowledge on
healthy ageing, which lay the foundations for relevant theoretical basis and knowledge
development (e.g. Kim et al., 2013; Kim & Jang, 2019; Wen et al., 2022). The present study
aimed to illuminate the intellectual structure of the healthy ageing topic and inspire

more future studies on this topic by adopting a rigorous mixed-methodology comprised

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 36/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

of bibliometric analysis and thematic content analysis which includes 333 articles from

23 reputed journals tourism and hospitality.

Our findings demarcate influential authors, articles and journals over 30 years (1989-
2023), illustrate the literature’s intellectual structure, and identify seven key research
streams on healthy ageing topics. More importantly, this study proposes new research
directions relevant to healthy ageing from a multi-stakeholder perspective, a
transformative technology perspective, an interdisciplinary perspective and an
innovative methodology perspective. More specifically, this study highlights the role of
family support, social support and working environment support on advancing the
accessibility of seniors in future studies. The level of technology acceptance, ageing-
anxiety and technology-anxiety are recommended to be incorporated in models in
relation to senior employment in future research. Another area of future research is to
assess seniors’ perceptions, attitudes and behaviours in-depth by adopting innovative
methods such as immersive netnography, experiments, and artificial neural networks.
From a motivational perspective, this study underscores the application of motivational
theories (e.g. push and pull, the travel career ladder) in ageing research to illuminate
seniors’ in-depth psychological-behavioural process. Moreover, our review emphasises
the utilisation of generational theory, life cycle theory and continuity theory in capturing
the common collective persona, which offers insights into generational differences
regarding consumption and behavioural patterns among non-seniors, pre-seniors and

seniors in the field of tourism and hospitality.

Despite the aforementioned insightful findings, several limitations should be pointed
out. First, data for analysis is drawn from WoS, focusing on 23 reputed tourism and
hospitality journals, which may influence the results, thereby future studies are
suggested to include other databases (e.g. Scopus, Google Scholar) to generate more
valuable data. Second, as the data search largely relied on seniors and senior tourism,
few papers which did not mention seniors explicitly may have been excluded from this

study. Hence, future studies can expand data search criteria by containing all the
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based on chosen papers' titles, abstracts and keywords, although these components
cover studies’ main ideas and results, full-text paper analysis is recommended for future
research to detect more details on healthy ageing. Fourth, given the importance of
methodological contributions to knowledge development, future studies are suggested

to conduct systematic reviews on methodological aspects and analytical techniques.

Acknowledgement

This work was supported by the Doctoral Fund (grant number DT2200002144); the
National Natural Science Foundation of China (Project Number: 72172002) and the Social
Science Projects of Fujian Province (Project Number: FJ2023MGCAO035). Furthermore, the
authors gratefully acknowledge the efforts of all anonymous reviewers for their

constructive comments on our work and thank to the editors for their meticulous work.

Disclosure statement

No potential conflict of interest was reported by the author(s).

Additional information

Funding

This work was supported by National Natural Science Foundation of China: [Grant
Number 72172002]; Social Science Projects of Fujian Province: [Grant Number
FJ]2023MGCAO035]; Doctoral Fund: [Grant Number DT2200002144].

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 38/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

References

1. Abdul-Aziz, A.-R., Loh, C.-L., & Jaafar, M. (2014). Malaysia’s My Second Home (MM2H)
Programme: An examination of Malaysia as a destination for international retirees.
Tourism Management, 40, 203-212. https://doi.org/10.1016/j.tourman.2013.06.008

Web of Science ® Google Scholar

2. Agapito, D. (2020). The senses in tourism design: A bibliometric review. Annals of
Tourism Research, 83, 102934. https://doi.org/10.1016/j.annals.2020.102934
Web of Science ® Google Scholar

3. Aggarwal, A., Hajra, V., & Kukreja, V. (2023). Senior tourism: Travel motivators and
perceived constraints and risks for the elderly. Tourism Review, Vol. ahead-of-print No.
ahead-of-print, https://doi.org/10.1108/TR-09-2022-0443

Web of Science ® Google Scholar

4. Alén, E., Nicolau, J. L., Losada, N., & Dominguez, T. (2014). Determinant factors of
senior tourists' length of stay. Annals of Tourism Research, 49, 19-32.
https://doi.org/10.1016/j.annals.2014.08.002

Web of Science ® Google Scholar

5. Alrawadieh, Z., Altinay, L., Cetin, G., & Simsek, D. (2021). The interface between
hospitality and tourism entrepreneurship, integration and well-being: A study of
refugee entrepreneurs. International Journal of Hospitality Management, 97, 103013.
https://doi.org/10.1016/j.ijhm.2021.103013

Web of Science ® Google Scholar

6. Altinay, L., Song, H., Madanoglu, M., & Wang, X. L. (2019). The influence of customer-

to-customer interactions on elderly consumers’ satisfaction and social well-being.

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 39/134



4/17/24, 9:09 AM Full article: 30 years of healthy ageing research in tourism and hospitality: research trends and implications for future research

https://doi.org/10.1016/j.ijhm.2018.09.005
Web of Science ® Google Scholar

7. Aluri, A., & Palakurthi, R. (2011). The influence of demographic factors on consumer
attitudes and intentions to use RFID technologies in the US hotel industry. Journal of
Hospitality and Tourism Technology, 2(3), 188-203.
https://doi.org/10.1108/17579881111173749

Google Scholar

8. Anantamongkolkul, C., Butcher, K., & Wang, Y. (2017). The four stages of on-site
behavior for a long-stay relaxation holiday. Journal of Vacation Marketing, 23(3), 217-
232. https://doi.org/10.1177/1356766716647437

Web of Science ® Google Scholar

9. Ann, S., & Blum, S. C. (2020). Motivating senior employees in the hospitality industry.
International Journal of Contemporary Hospitality Management, 32(1), 324-346.
https://doi.org/10.1108/1JCHM-08-2018-0685

Web of Science ® Google Scholar

10. Arici, H. E., K&seoglu, M. A., & Sokmen, A. (2022). The intellectual structure of customer
experience research in service scholarship: A bibliometric analysis. The Service
Industries Journal, 42(7-8), 514-550. https://doi.org/10.1080/02642069.2022.2043286

Web of Science ® Google Scholar

11. Belanche, D., Belk, R. W., Casal¢, L. V., & Carlos Flavian, C. (2024). The dark side of
artificial intelligence in services. The Service Industries Journal, 44(3-4), 149-172.
https://doi.org/10.1080/02642069.2024.2305451

Web of Science ® Google Scholar

https://www.tandfonline.com/doi/full/10.1080/02642069.2024.2334775 40/134



4/17/24, 9:10 AM Service Industries Journal

SJ R Enter Journal Title, ISSN or Publisher Name

Home Journal Rankings Country Rankings Viz Tools Help About Us

Submit Paper for Publication

IJFMR - Academic Journal

Service Industries Journal

COUNTRY SUBJECT AREA AND PUBLISHER H-INDEX
CATEGORY

United Kingdom Taylor and Francis
Business, Ltd.

Management and

Accounting
Management of
Technology and

Innovation

Strategy and

Management
PUBLICATION TYPE ISSN COVERAGE INFORMATION
Journals 02642069, 17439507 1983-2023 Homepage

How to publish in this
journal

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 1/6


https://www.scimagojr.com/
https://www.scimagojr.com/
https://www.scimagojr.com/
https://www.scimagojr.com/
https://www.scimagojr.com/index.php
https://www.scimagojr.com/journalrank.php
https://www.scimagojr.com/countryrank.php
https://www.scimagojr.com/viztools.php
https://www.scimagojr.com/help.php
https://www.scimagojr.com/aboutus.php
https://www.scimagojr.com/journalrank.php?country=GB
https://www.scimagojr.com/journalrank.php?area=1400
https://www.scimagojr.com/journalrank.php?area=1400
https://www.scimagojr.com/journalrank.php?area=1400
https://www.scimagojr.com/journalsearch.php?q=Taylor%20and%20Francis%20Ltd.&tip=pub
https://www.scimagojr.com/journalsearch.php?q=Taylor%20and%20Francis%20Ltd.&tip=pub
https://www.tandfonline.com/toc/fsij20/current
https://mc.manuscriptcentral.com/fsij
https://mc.manuscriptcentral.com/fsij
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C_1tsbC8fZsreJ8a-3LUP2fuEoAj_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Hzv3kU5mJ6-M5Y919XqzgdBP1wUaAGHf7i_D-iFQ9nuX2Kjia6ml7m9KSM88jmMl2izSzfBrEfnA-qDzNfCk29SBcYjv933L7uVEMVrPwOPXuYNqIRKNyK4ZftSMsptG-8BXmrBS6dUmzk3s0lef2BAD-Q62_XX2mxdu6EYwikVEUha42dlK9nSNSIQNQEV1Dr0f8a47jHvhW3xLt4CZk7q8O4tnANy_k6eNp60PQBSnGgrY2oB6NFy4RAqGf0i4pUfiZz8ne-qTNSO4MZkMOdCOve1hA-3usGitlgOfG2MnuYgQ028fWbB4NP9qi0wzHXFu8kDQwTaqL_VtfJZsZfxqtEmHdLjy4OyWyeI7SLIwi66kf8n4T3UNrVT0x83_p2-g9h0wASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOliZpY7LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBAKChDwhfq2nNSK1AwSAgEDqg0CVEjIDQG4E-QD2BMM0BUB-BYBgBcBshgJEgK2UBguIgEA&ae=1&ase=2&gclid=EAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE&num=1&cid=CAQSOwB7FLtqf8J2WcknPOq6SsEHQteaRrj7QUaFOhWrQ9PoB-sFoJrh4wTlcaZqfQomECEnbejy_CgsPxE9GAE&sig=AOD64_23UQMmc5TwCI56G6muk8OMxV4XAA&client=ca-pub-7636113250813806&rf=1&nb=9&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C_1tsbC8fZsreJ8a-3LUP2fuEoAj_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Hzv3kU5mJ6-M5Y919XqzgdBP1wUaAGHf7i_D-iFQ9nuX2Kjia6ml7m9KSM88jmMl2izSzfBrEfnA-qDzNfCk29SBcYjv933L7uVEMVrPwOPXuYNqIRKNyK4ZftSMsptG-8BXmrBS6dUmzk3s0lef2BAD-Q62_XX2mxdu6EYwikVEUha42dlK9nSNSIQNQEV1Dr0f8a47jHvhW3xLt4CZk7q8O4tnANy_k6eNp60PQBSnGgrY2oB6NFy4RAqGf0i4pUfiZz8ne-qTNSO4MZkMOdCOve1hA-3usGitlgOfG2MnuYgQ028fWbB4NP9qi0wzHXFu8kDQwTaqL_VtfJZsZfxqtEmHdLjy4OyWyeI7SLIwi66kf8n4T3UNrVT0x83_p2-g9h0wASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOliZpY7LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBAKChDwhfq2nNSK1AwSAgEDqg0CVEjIDQG4E-QD2BMM0BUB-BYBgBcBshgJEgK2UBguIgEA&ae=1&ase=2&gclid=EAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE&num=1&cid=CAQSOwB7FLtqf8J2WcknPOq6SsEHQteaRrj7QUaFOhWrQ9PoB-sFoJrh4wTlcaZqfQomECEnbejy_CgsPxE9GAE&sig=AOD64_23UQMmc5TwCI56G6muk8OMxV4XAA&client=ca-pub-7636113250813806&rf=1&nb=0&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C_1tsbC8fZsreJ8a-3LUP2fuEoAj_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Hzv3kU5mJ6-M5Y919XqzgdBP1wUaAGHf7i_D-iFQ9nuX2Kjia6ml7m9KSM88jmMl2izSzfBrEfnA-qDzNfCk29SBcYjv933L7uVEMVrPwOPXuYNqIRKNyK4ZftSMsptG-8BXmrBS6dUmzk3s0lef2BAD-Q62_XX2mxdu6EYwikVEUha42dlK9nSNSIQNQEV1Dr0f8a47jHvhW3xLt4CZk7q8O4tnANy_k6eNp60PQBSnGgrY2oB6NFy4RAqGf0i4pUfiZz8ne-qTNSO4MZkMOdCOve1hA-3usGitlgOfG2MnuYgQ028fWbB4NP9qi0wzHXFu8kDQwTaqL_VtfJZsZfxqtEmHdLjy4OyWyeI7SLIwi66kf8n4T3UNrVT0x83_p2-g9h0wASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOliZpY7LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBAKChDwhfq2nNSK1AwSAgEDqg0CVEjIDQG4E-QD2BMM0BUB-BYBgBcBshgJEgK2UBguIgEA&ae=1&ase=2&gclid=EAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE&num=1&cid=CAQSOwB7FLtqf8J2WcknPOq6SsEHQteaRrj7QUaFOhWrQ9PoB-sFoJrh4wTlcaZqfQomECEnbejy_CgsPxE9GAE&sig=AOD64_23UQMmc5TwCI56G6muk8OMxV4XAA&client=ca-pub-7636113250813806&rf=1&nb=19&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C_1tsbC8fZsreJ8a-3LUP2fuEoAj_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Hzv3kU5mJ6-M5Y919XqzgdBP1wUaAGHf7i_D-iFQ9nuX2Kjia6ml7m9KSM88jmMl2izSzfBrEfnA-qDzNfCk29SBcYjv933L7uVEMVrPwOPXuYNqIRKNyK4ZftSMsptG-8BXmrBS6dUmzk3s0lef2BAD-Q62_XX2mxdu6EYwikVEUha42dlK9nSNSIQNQEV1Dr0f8a47jHvhW3xLt4CZk7q8O4tnANy_k6eNp60PQBSnGgrY2oB6NFy4RAqGf0i4pUfiZz8ne-qTNSO4MZkMOdCOve1hA-3usGitlgOfG2MnuYgQ028fWbB4NP9qi0wzHXFu8kDQwTaqL_VtfJZsZfxqtEmHdLjy4OyWyeI7SLIwi66kf8n4T3UNrVT0x83_p2-g9h0wASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOliZpY7LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBAKChDwhfq2nNSK1AwSAgEDqg0CVEjIDQG4E-QD2BMM0BUB-BYBgBcBshgJEgK2UBguIgEA&ae=1&ase=2&gclid=EAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE&num=1&cid=CAQSOwB7FLtqf8J2WcknPOq6SsEHQteaRrj7QUaFOhWrQ9PoB-sFoJrh4wTlcaZqfQomECEnbejy_CgsPxE9GAE&sig=AOD64_23UQMmc5TwCI56G6muk8OMxV4XAA&client=ca-pub-7636113250813806&rf=1&nb=8&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C_1tsbC8fZsreJ8a-3LUP2fuEoAj_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Hzv3kU5mJ6-M5Y919XqzgdBP1wUaAGHf7i_D-iFQ9nuX2Kjia6ml7m9KSM88jmMl2izSzfBrEfnA-qDzNfCk29SBcYjv933L7uVEMVrPwOPXuYNqIRKNyK4ZftSMsptG-8BXmrBS6dUmzk3s0lef2BAD-Q62_XX2mxdu6EYwikVEUha42dlK9nSNSIQNQEV1Dr0f8a47jHvhW3xLt4CZk7q8O4tnANy_k6eNp60PQBSnGgrY2oB6NFy4RAqGf0i4pUfiZz8ne-qTNSO4MZkMOdCOve1hA-3usGitlgOfG2MnuYgQ028fWbB4NP9qi0wzHXFu8kDQwTaqL_VtfJZsZfxqtEmHdLjy4OyWyeI7SLIwi66kf8n4T3UNrVT0x83_p2-g9h0wASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOliZpY7LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBAKChDwhfq2nNSK1AwSAgEDqg0CVEjIDQG4E-QD2BMM0BUB-BYBgBcBshgJEgK2UBguIgEA&ae=1&ase=2&gclid=EAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE&num=1&cid=CAQSOwB7FLtqf8J2WcknPOq6SsEHQteaRrj7QUaFOhWrQ9PoB-sFoJrh4wTlcaZqfQomECEnbejy_CgsPxE9GAE&sig=AOD64_23UQMmc5TwCI56G6muk8OMxV4XAA&client=ca-pub-7636113250813806&rf=1&nb=1&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIysSOy5XIhQMVRh-3AB3ZPQGEEAEYASAAEgL9kPD_BwE
https://www.scimagoir.com/rankings.php?country=GBR
https://www.scimagomedia.com/rankings.php?country=United%20Kingdom
https://www.scimagojr.com/journalrank.php?category=1405
https://www.scimagojr.com/journalrank.php?category=1405
https://www.scimagojr.com/journalrank.php?category=1405
https://www.scimagojr.com/journalrank.php?category=1408
https://www.scimagojr.com/journalrank.php?category=1408
https://www.scimagojr.com/
https://www.scimagoir.com/
https://www.scimagomedia.com/
https://www.scimagoiber.com/
https://www.scimagorc.com/
https://www.graphica.app/
https://www.scimagoepi.com/
https://www.scimagolab.com/
https://www.scimagolab.com/
https://ad.doubleclick.net/pcs/click?xai=AKAOjss35-DSnjuz0jHvBebHvs1gCPZ6exBwDPAZUql9oVs3dQ8zm8R2t_H0qbEtczwbGx2ZUTgBgdxrLZsBVLgstqmCnkllk0AOJ6jeuK6v8RQxdZfZNieraQdJJ26F00QkVHaylVALevUOWSEnVOtGqGu2NFj72JRD35xZqtoJTfy8q98RCMawE9YPDnJYBuxWrAeDDvRWDmeDR28vpgaflXp0dFl0k9AdnVlGIdwn_nLdedZFkwmAa_f4hKZqsLhbarpdRFWm1UTr60DxsqsqgrLKPUNnuWqJl19bcYdFlXRmdeVgqLvCEZbFsYfH3YFOZ5YiieotsLbaE5OMU5dLKv9aBE0BWJSV89NVAwRhuPDV8PB2k1M4DAU3WqxOUN3plBkjilUPAfg8-SpTpV30bTWEAaEu5ld8bNsn7dZkLaZgIwKhWEndwqfirVtcUxXLF-1jMnRnxfiIk7hmfeNHen68J8HbK9CQNYXJF3nAl6qz5pAwYj2d3jLMpht25P5VOSLQyeEKmUqiQtshDqGpPEzrBl18kEozuLvH8_2uFHmkTQ7lm8ecpEQlgh15icUYex1H1LeuRiOmOMQ2_Z7pNRSE_RyYzHxAm_R3yzTZOl6GjIDrmIaiDd1-dePVRcMGqUJNgCea541gnG9pNvCfLcKNUnpdM5428jd7rOV08zYUg--HFBEuAvla6Co7Vwweu6tHRWNeZASEMV06qKqb6XBEz092Uur2uy-M4zw5JjWVNupU1e4zUTziObICn-CBvVKRCK4F4XjLurs-euLt_Ep3yiD_IXuyP3Nq_s89Nepkf29LJ4oNv4xUx5XeqZm1ILN4VNIR7m7YnahXYXUDWJfgVEVUdt8DxROlm1O-BQmyiWqMtZGJXddBMbsEAFRt2SXx9g8BWVrWxRvtwePBNwjde4QLBZMhIBnQjHAfwqCJWy0i7QqzVUk50Slo1aEWsGseLz4hR2-HtcfBdGNLEPwpEzb9kIoYEUW-AsK2fZNKt_lbSLBnWXpuipwVi71mTHLfHJSPnANXUAto6QIpxYgiG7jVxVNRR8v09E8Fz1rGqRnjXyAjDQBD9ecYXAz7MKpRjwDtukYa8VCeZNjJv0sTA2DcOnoYvckqpDbXMusUIwXAMiRLduqvG35AeO2k8lEY1wWScpe2IIdrVBI1hnp0b4OhTn2xd81v6Hd1pgn4hrvEnO-E8ymBFv_D5cVf0ZnXeqYuQrdAyvn8HhHaWWRP1uhDnRuIhjUpC0WpDUzX0QJ6PqM_kLucFNc7OoWp-zJV9tf7i8nYBjw3_FqUdHeK8XUe4FT5wVV8oxV7KjONr8vr38ws7oXO8zyr5QaMOMSBSmwj0DDyYz5fNLcLBPsUfK74Hf_6c32SNAd5yeiU8l7UkvzSlqEU0tl9sq4vIvw8RscQKcdWPMKzvaIczHqmutjRzebM4LLJXtv2lu11OkHVAKvsmw&sai=AMfl-YRuTKIKuEuQKpOcXSRy9ykcy01-9D_wIwrwvju-Hy9QWLAR9uRwOubOkBGCJ6AwqwJRmCIeuJz-TGw_g4jZePf7nkz_NJgvytnhFUFBPXRWp1t0XAtWAMnthnMf2fHmvasSxDYsjC2bTHKov84fnDJN8AXHqHoCACxzRE5lVwGn-NM3TECyb9DitUihlfPEQf3m9HV42mFZblSS2Kdwl7dicKk0uy10mtP0PdTC_HV52QmKL1Vc3CDCT2l12MspAEbftrYcQEtvgEOF4GASJSGxhaNkf7BPEF_tvoIC15oghg&sig=Cg0ArKJSzKf3xxHArHkL&fbs_aeid=%5Bgw_fbsaeid%5D&crd=aHR0cHM6Ly9leG5lc3MuY29t&urlfix=1&adurl=https://promotion.exness.com/th/brand_rdx_pv/%3Fpartner_id%3D14324416%26agent%3D14324416%26utm_campaign%3D20251269024%26utm_term%3D1010720120%26c%3D20251269024%26utm_content%3D43133591036%26dclid%3D%25edclid!
https://ad.doubleclick.net/pcs/click?xai=AKAOjss35-DSnjuz0jHvBebHvs1gCPZ6exBwDPAZUql9oVs3dQ8zm8R2t_H0qbEtczwbGx2ZUTgBgdxrLZsBVLgstqmCnkllk0AOJ6jeuK6v8RQxdZfZNieraQdJJ26F00QkVHaylVALevUOWSEnVOtGqGu2NFj72JRD35xZqtoJTfy8q98RCMawE9YPDnJYBuxWrAeDDvRWDmeDR28vpgaflXp0dFl0k9AdnVlGIdwn_nLdedZFkwmAa_f4hKZqsLhbarpdRFWm1UTr60DxsqsqgrLKPUNnuWqJl19bcYdFlXRmdeVgqLvCEZbFsYfH3YFOZ5YiieotsLbaE5OMU5dLKv9aBE0BWJSV89NVAwRhuPDV8PB2k1M4DAU3WqxOUN3plBkjilUPAfg8-SpTpV30bTWEAaEu5ld8bNsn7dZkLaZgIwKhWEndwqfirVtcUxXLF-1jMnRnxfiIk7hmfeNHen68J8HbK9CQNYXJF3nAl6qz5pAwYj2d3jLMpht25P5VOSLQyeEKmUqiQtshDqGpPEzrBl18kEozuLvH8_2uFHmkTQ7lm8ecpEQlgh15icUYex1H1LeuRiOmOMQ2_Z7pNRSE_RyYzHxAm_R3yzTZOl6GjIDrmIaiDd1-dePVRcMGqUJNgCea541gnG9pNvCfLcKNUnpdM5428jd7rOV08zYUg--HFBEuAvla6Co7Vwweu6tHRWNeZASEMV06qKqb6XBEz092Uur2uy-M4zw5JjWVNupU1e4zUTziObICn-CBvVKRCK4F4XjLurs-euLt_Ep3yiD_IXuyP3Nq_s89Nepkf29LJ4oNv4xUx5XeqZm1ILN4VNIR7m7YnahXYXUDWJfgVEVUdt8DxROlm1O-BQmyiWqMtZGJXddBMbsEAFRt2SXx9g8BWVrWxRvtwePBNwjde4QLBZMhIBnQjHAfwqCJWy0i7QqzVUk50Slo1aEWsGseLz4hR2-HtcfBdGNLEPwpEzb9kIoYEUW-AsK2fZNKt_lbSLBnWXpuipwVi71mTHLfHJSPnANXUAto6QIpxYgiG7jVxVNRR8v09E8Fz1rGqRnjXyAjDQBD9ecYXAz7MKpRjwDtukYa8VCeZNjJv0sTA2DcOnoYvckqpDbXMusUIwXAMiRLduqvG35AeO2k8lEY1wWScpe2IIdrVBI1hnp0b4OhTn2xd81v6Hd1pgn4hrvEnO-E8ymBFv_D5cVf0ZnXeqYuQrdAyvn8HhHaWWRP1uhDnRuIhjUpC0WpDUzX0QJ6PqM_kLucFNc7OoWp-zJV9tf7i8nYBjw3_FqUdHeK8XUe4FT5wVV8oxV7KjONr8vr38ws7oXO8zyr5QaMOMSBSmwj0DDyYz5fNLcLBPsUfK74Hf_6c32SNAd5yeiU8l7UkvzSlqEU0tl9sq4vIvw8RscQKcdWPMKzvaIczHqmutjRzebM4LLJXtv2lu11OkHVAKvsmw&sai=AMfl-YRuTKIKuEuQKpOcXSRy9ykcy01-9D_wIwrwvju-Hy9QWLAR9uRwOubOkBGCJ6AwqwJRmCIeuJz-TGw_g4jZePf7nkz_NJgvytnhFUFBPXRWp1t0XAtWAMnthnMf2fHmvasSxDYsjC2bTHKov84fnDJN8AXHqHoCACxzRE5lVwGn-NM3TECyb9DitUihlfPEQf3m9HV42mFZblSS2Kdwl7dicKk0uy10mtP0PdTC_HV52QmKL1Vc3CDCT2l12MspAEbftrYcQEtvgEOF4GASJSGxhaNkf7BPEF_tvoIC15oghg&sig=Cg0ArKJSzKf3xxHArHkL&fbs_aeid=%5Bgw_fbsaeid%5D&crd=aHR0cHM6Ly9leG5lc3MuY29t&urlfix=1&adurl=https://promotion.exness.com/th/brand_rdx_pv/%3Fpartner_id%3D14324416%26agent%3D14324416%26utm_campaign%3D20251269024%26utm_term%3D1010720120%26c%3D20251269024%26utm_content%3D43133591036%26dclid%3D%25edclid!

4/17/24, 9:10 AM Service Industries Journal

exness

duramsnaudL
2ENLSIVSU

e e ——

Submit Paper for Publication

IJFMR - Academic Journal

SCOPE

The mission of The Service Industries Journal is to improve our knowledge of the services sector, service firms and the effective
management of these firms. Established in 1981 we were the first academic peer reviewed journal in the world devoted to the
services sector and service management. Since our launch we have developed a first-class international reputation for quality
and knowledge. We welcome papers from researchers across the globe whose studies are informed by social sciences such as
sociology, psychology, economics, law and politics. Contributions might explore: -Management best practice -Entrepreneurship
best practice -Innovation best practice -Financial Management best practice

Q Join the conversation about this journal

N Quartiles

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 2/6


https://ad.doubleclick.net/pcs/click?xai=AKAOjss8OlGGonpZVx5yOw9TCOBxxBApC38Nvw7GyMmw2Msqy2BnPWUaa1gO3bHnhgGxyhj7TOEFwe-sbkyg82rWw-rdxqL-wA-HvsvuBDMOjnaiqW3FKpgmaYMOPAlAg401Bv-FA0laJeLDAzKe5Vydh9OM2ylLQVVkdG_o_ADMJ49RGvUB7Y5oqIaxl7QHXwpg-9Fb4mAbwlUIX-QmJdnTSqzTQ70sRT0bBX1b2UNOfWnajey6645NCkPr1hdbEYIQNrNwwBljRZ7gifTTSynYbdWOIgZ2GQIeGfhK2_oqz_ZBP86Ce5lV8hb95Xez_-I5ZXhQ-mV7tSo6lwGkVTZc6jQViqBgzDc2QdewuCcac7nGqLD2p_4soJJHdB1XyH3Z4WrkELUbYRrUoeTGbmlNGdtTZue6QHG_dYbB0gDXTcs4OojzAHlbEpsummRu5kZ6yItiWnbllR4Xw-JEp6llkK3Q0sUiME9-ak6fswF5c69paM6ppsO6YcHwv-Y2KXMZvJ2Tl3DINX7hBfrfYT9APXZkWYOodFkLNBMbZ0txUjmBDHA3Hc436kRkui6BNdcGOIHUCZqYs0Qo8Ld_dx1f4iy5v5BD9u9gUMBvYEi89mNEDTDcK4deal8ap20GiZhaG9VFd1D_xUXZfJn5sIOKSqwMFtZJ02fyL-wiBbgG4jX8ExtUbwbzVLH1kBrsrOARFXoYBJiyZxfWKHf7nOw0HfH0GvS_n71Q9lPQ9ryoTH1ucp4r76pN3-V6-G2gxPcsL9a3USa2bSWOtsFxiFtaq96sfSM7OLXhizLzFEz1rEzERZxMJ2bMUrkFPYO5N4PLtLtojbDNTlLfqKmOxtYHuEcf6fd2BrmAWubXo1-UYsDWmtXBbAkTcM6u7K5vhVc7ANWCPyw8QxaWQcRdralKf1FBYF-nHizHbcN265_Cn9iaszA15X5Sd8PEkfcBckMluZ-pKCMPf5_dm5gs7p5Hcy8d_9AC2Z-aqDE8gHchpBPf8CfyarqWNyat5TgDPYrJtDDEA3TD9b1nXq7g5_LQ2k1JgS85YK3kVkaaSWYdenTyyhCrHWeLAk_9RQw9IIc7AkEUo5EDumwPqqq_2PncE3SPm_pILw_RmDWyi3ClxvCUOMhO9IzscwQa30jm2IkoRIK5cfOveoDwglzE0_olh5Tdo0KvgDADuLv6seSHTl_mXFPHR19GsWUkgYY4ukH1OzcHQlabNJqhpteVw6YLL0wO1d0RX0j9LGHDzRcguiYvDMfKEurwoC-9phF7Z9Qodw_ySD_PqcPE-xUpFvrfVrVt3XkLxAd5mZjR7qV6uBThU8-KFoqYrX1Cho14Sdso67Ke0G8ccOumh_UYbOVqnDjMebcpW6g0JNCIH_gpRkucg3NckKs_pdNZNnI4l8qFZ4sH9o3QaYmH_VFbmLzM_0IsrGs4sj1huRJE4uu6cUf5Z2NX2ZhO&sai=AMfl-YTY-7VLFu7nwedMNlQVzccGhGx0Xaq6-zb1LESmNi1n9THimk8CUTKpIy6zTAXnOw9Kj66j8R-nXidmdLcClwTexCPNBZ_kItdE7NVo5f2xRdOABdt-ljuH9xNsgNO26AkdYbx-6JMnkWct8Anv691HKmoJyjKBJFUQffCVb71G_jw3_1TFFh6C8h1mNPZKUrAd7uFsCDx1fIShCogENlbzRGFKQQmeCVEwfVbg3_35hz_pblnEhNuzm7VlM1ZJF-PMQ3s3R4eTDsKHNkd21FzaZ48PDwOkrFVlU35xZX8OSw&sig=Cg0ArKJSzCyhsMXKevim&fbs_aeid=%5Bgw_fbsaeid%5D&crd=aHR0cHM6Ly9leG5lc3MuY29t&urlfix=1&adurl=https://promotion.exness.com/th/brand_rdx_pv/%3Fpartner_id%3D14324416%26agent%3D14324416%26utm_campaign%3D20251269024%26utm_term%3D1010720120%26c%3D20251269024%26utm_content%3D43133591036%26dclid%3D%25edclid!
https://ad.doubleclick.net/pcs/click?xai=AKAOjss8OlGGonpZVx5yOw9TCOBxxBApC38Nvw7GyMmw2Msqy2BnPWUaa1gO3bHnhgGxyhj7TOEFwe-sbkyg82rWw-rdxqL-wA-HvsvuBDMOjnaiqW3FKpgmaYMOPAlAg401Bv-FA0laJeLDAzKe5Vydh9OM2ylLQVVkdG_o_ADMJ49RGvUB7Y5oqIaxl7QHXwpg-9Fb4mAbwlUIX-QmJdnTSqzTQ70sRT0bBX1b2UNOfWnajey6645NCkPr1hdbEYIQNrNwwBljRZ7gifTTSynYbdWOIgZ2GQIeGfhK2_oqz_ZBP86Ce5lV8hb95Xez_-I5ZXhQ-mV7tSo6lwGkVTZc6jQViqBgzDc2QdewuCcac7nGqLD2p_4soJJHdB1XyH3Z4WrkELUbYRrUoeTGbmlNGdtTZue6QHG_dYbB0gDXTcs4OojzAHlbEpsummRu5kZ6yItiWnbllR4Xw-JEp6llkK3Q0sUiME9-ak6fswF5c69paM6ppsO6YcHwv-Y2KXMZvJ2Tl3DINX7hBfrfYT9APXZkWYOodFkLNBMbZ0txUjmBDHA3Hc436kRkui6BNdcGOIHUCZqYs0Qo8Ld_dx1f4iy5v5BD9u9gUMBvYEi89mNEDTDcK4deal8ap20GiZhaG9VFd1D_xUXZfJn5sIOKSqwMFtZJ02fyL-wiBbgG4jX8ExtUbwbzVLH1kBrsrOARFXoYBJiyZxfWKHf7nOw0HfH0GvS_n71Q9lPQ9ryoTH1ucp4r76pN3-V6-G2gxPcsL9a3USa2bSWOtsFxiFtaq96sfSM7OLXhizLzFEz1rEzERZxMJ2bMUrkFPYO5N4PLtLtojbDNTlLfqKmOxtYHuEcf6fd2BrmAWubXo1-UYsDWmtXBbAkTcM6u7K5vhVc7ANWCPyw8QxaWQcRdralKf1FBYF-nHizHbcN265_Cn9iaszA15X5Sd8PEkfcBckMluZ-pKCMPf5_dm5gs7p5Hcy8d_9AC2Z-aqDE8gHchpBPf8CfyarqWNyat5TgDPYrJtDDEA3TD9b1nXq7g5_LQ2k1JgS85YK3kVkaaSWYdenTyyhCrHWeLAk_9RQw9IIc7AkEUo5EDumwPqqq_2PncE3SPm_pILw_RmDWyi3ClxvCUOMhO9IzscwQa30jm2IkoRIK5cfOveoDwglzE0_olh5Tdo0KvgDADuLv6seSHTl_mXFPHR19GsWUkgYY4ukH1OzcHQlabNJqhpteVw6YLL0wO1d0RX0j9LGHDzRcguiYvDMfKEurwoC-9phF7Z9Qodw_ySD_PqcPE-xUpFvrfVrVt3XkLxAd5mZjR7qV6uBThU8-KFoqYrX1Cho14Sdso67Ke0G8ccOumh_UYbOVqnDjMebcpW6g0JNCIH_gpRkucg3NckKs_pdNZNnI4l8qFZ4sH9o3QaYmH_VFbmLzM_0IsrGs4sj1huRJE4uu6cUf5Z2NX2ZhO&sai=AMfl-YTY-7VLFu7nwedMNlQVzccGhGx0Xaq6-zb1LESmNi1n9THimk8CUTKpIy6zTAXnOw9Kj66j8R-nXidmdLcClwTexCPNBZ_kItdE7NVo5f2xRdOABdt-ljuH9xNsgNO26AkdYbx-6JMnkWct8Anv691HKmoJyjKBJFUQffCVb71G_jw3_1TFFh6C8h1mNPZKUrAd7uFsCDx1fIShCogENlbzRGFKQQmeCVEwfVbg3_35hz_pblnEhNuzm7VlM1ZJF-PMQ3s3R4eTDsKHNkd21FzaZ48PDwOkrFVlU35xZX8OSw&sig=Cg0ArKJSzCyhsMXKevim&fbs_aeid=%5Bgw_fbsaeid%5D&crd=aHR0cHM6Ly9leG5lc3MuY29t&urlfix=1&adurl=https://promotion.exness.com/th/brand_rdx_pv/%3Fpartner_id%3D14324416%26agent%3D14324416%26utm_campaign%3D20251269024%26utm_term%3D1010720120%26c%3D20251269024%26utm_content%3D43133591036%26dclid%3D%25edclid!
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CYOq4bS8fZp_9O_i3z7sPu9eVuA3_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Ic46silVFEARjpv4vUZ0QwYcv4SU6KfHYW2DBH64zpBJBhAJ9FQ9ercEzwjawRBNz4Rxu-lzIVsZ5GuCKC5nz-hA9T3utCqS8ALHD7C4EBsvK9v7a6sp9jXhyhOFwlQejpy9-QzwWqeTl05mJXJ1XUD1QBUDc_htL7Cv2mISNI7iqgx-ju1PSJ2zgF6IjP1CM48nEWMpyCo2EIqmkbJ5Bfgiqq4AccoIVWDZUtCgjQ9P9oTQaU9ZqeQnuPmeyA1xeZ8fZ0RrKC3ybsKP9lmiRm_L0qqglVZ9aQe96HCSQFtBVQRXiTQYGRQ-OaA1MpoGncxFzfX_7RlXdjUiEHhkJnzOfoLwGm5IFZGSMRMxPw2ev4ud06T_aYZepBvhzebHAM3bDiMwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljjlt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDw8vvan__uiZ0BEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE&num=1&cid=CAQSOwB7FLtqqDvpiuOIvchWcbpKBoVLQtrBDpVHOVrntoB3brRoNn3YVlDeMkrLcBnMHAkTGNouBNMm1TUlGAE&sig=AOD64_0U9rFabV2tzinkMwcCvsj0561gQg&client=ca-pub-7636113250813806&rf=1&nb=9&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CYOq4bS8fZp_9O_i3z7sPu9eVuA3_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Ic46silVFEARjpv4vUZ0QwYcv4SU6KfHYW2DBH64zpBJBhAJ9FQ9ercEzwjawRBNz4Rxu-lzIVsZ5GuCKC5nz-hA9T3utCqS8ALHD7C4EBsvK9v7a6sp9jXhyhOFwlQejpy9-QzwWqeTl05mJXJ1XUD1QBUDc_htL7Cv2mISNI7iqgx-ju1PSJ2zgF6IjP1CM48nEWMpyCo2EIqmkbJ5Bfgiqq4AccoIVWDZUtCgjQ9P9oTQaU9ZqeQnuPmeyA1xeZ8fZ0RrKC3ybsKP9lmiRm_L0qqglVZ9aQe96HCSQFtBVQRXiTQYGRQ-OaA1MpoGncxFzfX_7RlXdjUiEHhkJnzOfoLwGm5IFZGSMRMxPw2ev4ud06T_aYZepBvhzebHAM3bDiMwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljjlt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDw8vvan__uiZ0BEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE&num=1&cid=CAQSOwB7FLtqqDvpiuOIvchWcbpKBoVLQtrBDpVHOVrntoB3brRoNn3YVlDeMkrLcBnMHAkTGNouBNMm1TUlGAE&sig=AOD64_0U9rFabV2tzinkMwcCvsj0561gQg&client=ca-pub-7636113250813806&rf=1&nb=0&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CYOq4bS8fZp_9O_i3z7sPu9eVuA3_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Ic46silVFEARjpv4vUZ0QwYcv4SU6KfHYW2DBH64zpBJBhAJ9FQ9ercEzwjawRBNz4Rxu-lzIVsZ5GuCKC5nz-hA9T3utCqS8ALHD7C4EBsvK9v7a6sp9jXhyhOFwlQejpy9-QzwWqeTl05mJXJ1XUD1QBUDc_htL7Cv2mISNI7iqgx-ju1PSJ2zgF6IjP1CM48nEWMpyCo2EIqmkbJ5Bfgiqq4AccoIVWDZUtCgjQ9P9oTQaU9ZqeQnuPmeyA1xeZ8fZ0RrKC3ybsKP9lmiRm_L0qqglVZ9aQe96HCSQFtBVQRXiTQYGRQ-OaA1MpoGncxFzfX_7RlXdjUiEHhkJnzOfoLwGm5IFZGSMRMxPw2ev4ud06T_aYZepBvhzebHAM3bDiMwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljjlt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDw8vvan__uiZ0BEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE&num=1&cid=CAQSOwB7FLtqqDvpiuOIvchWcbpKBoVLQtrBDpVHOVrntoB3brRoNn3YVlDeMkrLcBnMHAkTGNouBNMm1TUlGAE&sig=AOD64_0U9rFabV2tzinkMwcCvsj0561gQg&client=ca-pub-7636113250813806&rf=1&nb=19&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CYOq4bS8fZp_9O_i3z7sPu9eVuA3_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Ic46silVFEARjpv4vUZ0QwYcv4SU6KfHYW2DBH64zpBJBhAJ9FQ9ercEzwjawRBNz4Rxu-lzIVsZ5GuCKC5nz-hA9T3utCqS8ALHD7C4EBsvK9v7a6sp9jXhyhOFwlQejpy9-QzwWqeTl05mJXJ1XUD1QBUDc_htL7Cv2mISNI7iqgx-ju1PSJ2zgF6IjP1CM48nEWMpyCo2EIqmkbJ5Bfgiqq4AccoIVWDZUtCgjQ9P9oTQaU9ZqeQnuPmeyA1xeZ8fZ0RrKC3ybsKP9lmiRm_L0qqglVZ9aQe96HCSQFtBVQRXiTQYGRQ-OaA1MpoGncxFzfX_7RlXdjUiEHhkJnzOfoLwGm5IFZGSMRMxPw2ev4ud06T_aYZepBvhzebHAM3bDiMwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljjlt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDw8vvan__uiZ0BEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE&num=1&cid=CAQSOwB7FLtqqDvpiuOIvchWcbpKBoVLQtrBDpVHOVrntoB3brRoNn3YVlDeMkrLcBnMHAkTGNouBNMm1TUlGAE&sig=AOD64_0U9rFabV2tzinkMwcCvsj0561gQg&client=ca-pub-7636113250813806&rf=1&nb=8&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CYOq4bS8fZp_9O_i3z7sPu9eVuA3_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0Ic46silVFEARjpv4vUZ0QwYcv4SU6KfHYW2DBH64zpBJBhAJ9FQ9ercEzwjawRBNz4Rxu-lzIVsZ5GuCKC5nz-hA9T3utCqS8ALHD7C4EBsvK9v7a6sp9jXhyhOFwlQejpy9-QzwWqeTl05mJXJ1XUD1QBUDc_htL7Cv2mISNI7iqgx-ju1PSJ2zgF6IjP1CM48nEWMpyCo2EIqmkbJ5Bfgiqq4AccoIVWDZUtCgjQ9P9oTQaU9ZqeQnuPmeyA1xeZ8fZ0RrKC3ybsKP9lmiRm_L0qqglVZ9aQe96HCSQFtBVQRXiTQYGRQ-OaA1MpoGncxFzfX_7RlXdjUiEHhkJnzOfoLwGm5IFZGSMRMxPw2ev4ud06T_aYZepBvhzebHAM3bDiMwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljjlt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDw8vvan__uiZ0BEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE&num=1&cid=CAQSOwB7FLtqqDvpiuOIvchWcbpKBoVLQtrBDpVHOVrntoB3brRoNn3YVlDeMkrLcBnMHAkTGNouBNMm1TUlGAE&sig=AOD64_0U9rFabV2tzinkMwcCvsj0561gQg&client=ca-pub-7636113250813806&rf=1&nb=1&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMI3-ffy5XIhQMV-NtzAR27awXXEAEYASAAEgLS4PD_BwE

4/17/24, 9:10 AM

SuoooliDIASDOUL.
S1AUStHY Qasoout
A 31 dA - 26 oA 2567

FIND SIMILAR JOURNALS @

1 2
International Journal of
Services, Economics and

v CHE GBR
59%
similarity
SJR Y
4
2
0

1999 2002 2005 2008 2011 2014 2017 2020 2023

Total Cites  Self-Cites A

2k

1k

¢ N~

1999 2002 2005 2008 2011 2014 2017 2020 2023

External Cites per Doc Cites per Doc R

12

1999 2002 2005 2008 2011 2014 2017 2020 2023

v % International Collaboration W

Journal of Service Theory
and Practice

53%

similarity

Service Industries Journal

BKK- »-NRT dhonids | A"
ngonwWe Toniies
(F2ssmuni) (unEa:)

3 4

European Journal of Journal of Servic

Management and Business Marketing
GBR GBR
(o) (
52% 50
similarity similai
Total Documents \Q
210
140
70
0

1999 2002 2005 2008 2011 2014 2017 2020 2023

Citations per document AN

12.5

10

7.5

2.5

1999 2002 2006 2010 2013 2016 2020 2023

Cites / Doc. (4 years)
@ Cites/ Doc. (3 years)
@ Cites/ Doc. (2 years)

Citable documents Non-citable documents AN

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 3/6


https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=C5JlibC8fZo_nJ8nt4t4P-re4qAfe-aL3drf-lpjWEsa859m1QRABIJDZx3tg_e2chswgoAHkksmYKsgBAqkCRn6VrP4TPD6oAwHIA8kEqgSqAk_Qr7LQwrcC0XS-KGZYt8bApyvB4M_yw2XtVtsksxSoqFI7LVNkbV0N2Y31ZRuYbBg-qNUmcFbdGXAZ5m3gwn9sKxeFwiIKX08FWemm7dTccO90SQu5zXa-1J3eGjeeTE4SFWsTKSeHJntuwaanrY_LzJk3Q8PMwno-uocBB1YiMSqnKL-GAwLVay1kAY1vfSBu26PeqviWAxCoR0eJ4ipCj_VUVPF0dVmzze1bl_r9puEpme_raZdJWcYVfFHCOqW4KCUsTs9WyGHCXivGxTEksL3M1fOzBzyBGCr2egh8TfYlrumRTEKg4L7fSTtx0mLgcJTxhHSiBe-EuryF0gD-2-z8CySewOLm8GP3VJ-vh9t5A6NgsncTFrNydd8hsyA2pnzAh03rvPvABO3IvbzPBIgFkqP63U6gBgKAB-TKmfgEqAfZtrECqAfVyRuoB6a-G6gHjs4bqAeT2BuoB-6WsQKoB_6esQKoB6--sQKoB5oGqAfz0RuoB5bYG6gHqpuxAqgHg62xAqgH4L2xAqgH_56xAqgH35-xAqgHyqmxAqgH66WxAqgH6rGxAqgHmbWxAqgHvrexAqgH-MKxAqgH-8KxAtgHAdIIKQiAYRABGB4yAooCOg6B0ICAgIAEgMCAgICgKEi9_cE6WKOrjsuVyIUDsQn6oMhALS9PN4AKAZgLAcgLAdoMEAoKEKCwxeuVksH2eRICAQOqDQJUSMgNAdgTDdAVAZgWAfgWAYAXAbIYCRICoE8YAiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIj82Oy5XIhQMVybbYBR36Gw51EAEYASAAEgIcLPD_BwE&num=1&cid=CAQSOwB7FLtqmbM2V3dTbvM2Ct18rno5s6gr7I_YrDNAZxo5wi8WZXDEnpZOjTbfrNbukYKL8kaJ3ZwFrCrUGAE&sig=AOD64_15ffuEvxnGukG6m1j6me5M_EBw8Q&client=ca-pub-7636113250813806&rf=2&nb=17&adurl=https://www.flyairjapan.com/th%3Futm_source%3Dgoogle%26utm_medium%3Dgdn%26utm_campaign%3Dclisk%26gclid%3DEAIaIQobChMIj82Oy5XIhQMVybbYBR36Gw51EAEYASAAEgIcLPD_BwE
https://www.scimagojr.com/journalsearch.php?q=21100385814&tip=sid&clean=0
https://www.scimagojr.com/journalsearch.php?q=21100407241&tip=sid&clean=0
https://www.scimagojr.com/journalsearch.php?q=21100778661&tip=sid&clean=0
https://www.scimagojr.com/journalsearch.php?q=130049&tip=sid&clean=0

4/17/24, 9:10 AM Service Industries Journal

-~ 500

60

i /\ﬂ/\/\ 250

~ I\
Cited documents Uncited documents \Q 22|

500 Service Industries Journal « Show this Widget in
your own website

F's

Management of

Q1 Technology and Just copy the code below
250 e AT _ and paste within your html
best quartile
. code:
SJR2023
0 2.27 4 I<a href="https://www.scimag
1999 2002 2005 2008 2011 2014 2017 2020 2023 powered by scimagojr.com

G sClmago Graphica

Explore, visually
communicate and make
sense of data with our
new data visualization

tool.
=_
P
Submit Paper for Publication
IJFMR - Academic Journal Open
Metrics based on Scopus® data as of March 2024
S Stanley Thomas 3 years ago
Congratulations! Great idea to encourage upcoming researchers!""Industrial Services
v

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 4/6


https://www.graphica.app/
https://www.graphica.app/
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CjhR0bS8fZv7hO7ja4t4Pl4y-oAH_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0JE0Rve7QF77_rRAs27i3fYKekIJZqyoo5Yt4TaF_ujgLqTaVz2qrIJhB5K7CszF2pRyYmXxx12zYMl4qQnBahe_2Og11-9tbMQ7kkH9S0QKRTd4XnnmtBkmN_E3DqbvOhfLYBz56PEarERsP7MbadvYNaLwCxPqHqYZFNa1LMdEjMy9AHszeyy9jGxS-Jh94_03PE6gNQij6x6vf-QY9fgG5mWRhINdAyv1puoLxkQgtrC7O2fkYi6RquKcF1maSEE5yY95JI00vL8_jQ_Z8xndCBKYO2aJFwNsR_wR-hV0ViByuRvHbDk0AT-sXkkigH60_c9G6d2gXW3hJERm0D2DXZqH75-zUxWJORTEO7lfI3ciLRdh6q9Y7a1INpwXuBuIlsuGwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljUkt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDwzLWCrcas-twBEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE&num=1&cid=CAQSOwB7FLtqWlZkIWPkCxgwpybE9UDEhB9Q51xWlZ9qDlCkNJb6gSGSIfRc8P91XCMOUCmwMBaDHMhU4GUCGAE&sig=AOD64_3rOYz5y71LLnowXXUmAnHDJY4RZQ&client=ca-pub-7636113250813806&rf=1&nb=9&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CjhR0bS8fZv7hO7ja4t4Pl4y-oAH_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0JE0Rve7QF77_rRAs27i3fYKekIJZqyoo5Yt4TaF_ujgLqTaVz2qrIJhB5K7CszF2pRyYmXxx12zYMl4qQnBahe_2Og11-9tbMQ7kkH9S0QKRTd4XnnmtBkmN_E3DqbvOhfLYBz56PEarERsP7MbadvYNaLwCxPqHqYZFNa1LMdEjMy9AHszeyy9jGxS-Jh94_03PE6gNQij6x6vf-QY9fgG5mWRhINdAyv1puoLxkQgtrC7O2fkYi6RquKcF1maSEE5yY95JI00vL8_jQ_Z8xndCBKYO2aJFwNsR_wR-hV0ViByuRvHbDk0AT-sXkkigH60_c9G6d2gXW3hJERm0D2DXZqH75-zUxWJORTEO7lfI3ciLRdh6q9Y7a1INpwXuBuIlsuGwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljUkt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDwzLWCrcas-twBEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE&num=1&cid=CAQSOwB7FLtqWlZkIWPkCxgwpybE9UDEhB9Q51xWlZ9qDlCkNJb6gSGSIfRc8P91XCMOUCmwMBaDHMhU4GUCGAE&sig=AOD64_3rOYz5y71LLnowXXUmAnHDJY4RZQ&client=ca-pub-7636113250813806&rf=1&nb=0&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CjhR0bS8fZv7hO7ja4t4Pl4y-oAH_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0JE0Rve7QF77_rRAs27i3fYKekIJZqyoo5Yt4TaF_ujgLqTaVz2qrIJhB5K7CszF2pRyYmXxx12zYMl4qQnBahe_2Og11-9tbMQ7kkH9S0QKRTd4XnnmtBkmN_E3DqbvOhfLYBz56PEarERsP7MbadvYNaLwCxPqHqYZFNa1LMdEjMy9AHszeyy9jGxS-Jh94_03PE6gNQij6x6vf-QY9fgG5mWRhINdAyv1puoLxkQgtrC7O2fkYi6RquKcF1maSEE5yY95JI00vL8_jQ_Z8xndCBKYO2aJFwNsR_wR-hV0ViByuRvHbDk0AT-sXkkigH60_c9G6d2gXW3hJERm0D2DXZqH75-zUxWJORTEO7lfI3ciLRdh6q9Y7a1INpwXuBuIlsuGwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljUkt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDwzLWCrcas-twBEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE&num=1&cid=CAQSOwB7FLtqWlZkIWPkCxgwpybE9UDEhB9Q51xWlZ9qDlCkNJb6gSGSIfRc8P91XCMOUCmwMBaDHMhU4GUCGAE&sig=AOD64_3rOYz5y71LLnowXXUmAnHDJY4RZQ&client=ca-pub-7636113250813806&rf=1&nb=19&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CjhR0bS8fZv7hO7ja4t4Pl4y-oAH_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0JE0Rve7QF77_rRAs27i3fYKekIJZqyoo5Yt4TaF_ujgLqTaVz2qrIJhB5K7CszF2pRyYmXxx12zYMl4qQnBahe_2Og11-9tbMQ7kkH9S0QKRTd4XnnmtBkmN_E3DqbvOhfLYBz56PEarERsP7MbadvYNaLwCxPqHqYZFNa1LMdEjMy9AHszeyy9jGxS-Jh94_03PE6gNQij6x6vf-QY9fgG5mWRhINdAyv1puoLxkQgtrC7O2fkYi6RquKcF1maSEE5yY95JI00vL8_jQ_Z8xndCBKYO2aJFwNsR_wR-hV0ViByuRvHbDk0AT-sXkkigH60_c9G6d2gXW3hJERm0D2DXZqH75-zUxWJORTEO7lfI3ciLRdh6q9Y7a1INpwXuBuIlsuGwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljUkt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDwzLWCrcas-twBEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE&num=1&cid=CAQSOwB7FLtqWlZkIWPkCxgwpybE9UDEhB9Q51xWlZ9qDlCkNJb6gSGSIfRc8P91XCMOUCmwMBaDHMhU4GUCGAE&sig=AOD64_3rOYz5y71LLnowXXUmAnHDJY4RZQ&client=ca-pub-7636113250813806&rf=1&nb=8&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE
https://www.googleadservices.com/pagead/aclk?nis=4&sa=L&ai=CjhR0bS8fZv7hO7ja4t4Pl4y-oAH_-tbsdsatobCsEMCNtwEQASCQ2cd7YP3tnIbMIKABzoX96yjIAQmpAlgyFW4j0Ek-qAMByAPLBKoEpwJP0JE0Rve7QF77_rRAs27i3fYKekIJZqyoo5Yt4TaF_ujgLqTaVz2qrIJhB5K7CszF2pRyYmXxx12zYMl4qQnBahe_2Og11-9tbMQ7kkH9S0QKRTd4XnnmtBkmN_E3DqbvOhfLYBz56PEarERsP7MbadvYNaLwCxPqHqYZFNa1LMdEjMy9AHszeyy9jGxS-Jh94_03PE6gNQij6x6vf-QY9fgG5mWRhINdAyv1puoLxkQgtrC7O2fkYi6RquKcF1maSEE5yY95JI00vL8_jQ_Z8xndCBKYO2aJFwNsR_wR-hV0ViByuRvHbDk0AT-sXkkigH60_c9G6d2gXW3hJERm0D2DXZqH75-zUxWJORTEO7lfI3ciLRdh6q9Y7a1INpwXuBuIlsuGwASk6vqbjASIBcj09oVDoAYugAfOvc3LA6gH2baxAqgH1ckbqAemvhuoB47OG6gHk9gbqAfulrECqAf-nrECqAevvrECqAeaBqgH89EbqAeW2BuoB6qbsQKoB4OtsQKoB-C9sQKoB_-esQKoB9-fsQKoB8qpsQKoB-ulsQKoB-qxsQKoB5m1sQKoB763sQKoB_jCsQKoB_vCsQLYBwDSCCkIgGEQARgeMgKKAjoOgdCAgICABIDAgICAoChIvf3BOljUkt_LlciFA7EJECD9TyGtcpiACgGYCwHICwGADAHaDBEKCxDwzLWCrcas-twBEgIBA6oNAlRIyA0BuBPkA9gTDNAVAfgWAYAXAbIYCRICtlAYLiIBAA&ae=1&ase=2&gclid=EAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE&num=1&cid=CAQSOwB7FLtqWlZkIWPkCxgwpybE9UDEhB9Q51xWlZ9qDlCkNJb6gSGSIfRc8P91XCMOUCmwMBaDHMhU4GUCGAE&sig=AOD64_3rOYz5y71LLnowXXUmAnHDJY4RZQ&client=ca-pub-7636113250813806&rf=1&nb=1&adurl=https://www.ijfmr.com%3Fgclid%3DEAIaIQobChMIvszfy5XIhQMVOK3YBR0Xhg8UEAEYASAAEgJuYvD_BwE

4/17/24, 9:10 AM Service Industries Journal

= SClmago Team

Y
(@  Melanie Ortiz 3 years ago
=

Dear Stanley, thanks for your participation! Best Regards, SCImago Team

Peeraya Thongkruer 4 years ago

Dear Sir,

| have been interest in submitting my paper to this journal and | would like to ask whether this
journal includes and accepts systematic literature review regarding service in airline field.
Yours Sincerely,

Peeraya Thongkruer

reply

SClmago Team

0l

%,

Melanie Ortiz 4 years ago

fg

W

Dear Peeraya,

thank you for contacting us.

Sorry to tell you that SCimago Journal & Country Rank is not a journal. SJR is a portal with
scientometric indicators of journals indexed in Elsevier/Scopus.

Unfortunately, we cannot help you with your request, we suggest you to visit the journal's
homepage (see Scope) or contact the journal’s editorial staff, so they could inform you
more deeply.

You can see the updated journal’s information just above .

Best Regards, SCImago Team

Hui-Fun Yu 4 years ago

Expected sumission to SIJ.

reply

Leave a comment

Name

Email
(will not be published)

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 5/6



4/17/24, 9:10 AM Service Industries Journal

I'm not a robot
reCAPTCHA
Privacy - Terms

The users of Scimago Journal & Country Rank have the possibility to dialogue through comments linked to a
specific journal. The purpose is to have a forum in which general doubts about the processes of publication in the
journal, experiences and other issues derived from the publication of papers are resolved. For topics on particular

articles, maintain the dialogue through the usual channels with your editor.

Developed by: Powered by:

\
il
%

©

Ed

SClmago

Z

Follow us on @ScimagoJR

Scimago Lab, Copyright 2007-2024. Data Source: Scopus®

Legal Notice

Privacy Policy

https://www.scimagojr.com/journalsearch.php?q=24928&tip=sid&clean=0 6/6


https://www.google.com/intl/en/policies/privacy/
https://www.google.com/intl/en/policies/terms/
http://www.scimagolab.com/
http://www.scopus.com/
https://twitter.com/ScimagoJR
http://www.scimagolab.com/
http://www.scopus.com/
https://www.scimagojr.com/legal-notice.php
https://www.scimagojr.com/privacy-policy.php

