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Abstract

This research aimed to study the behavior of using the YouTube application, marketing mix factors
affecting the use of the YouTube application, and problems in using the YouTube application among the
population in Phuket province. The sample consisted of purposively selected 400 viewers via the YouTube
application in Phuket Province. The data gathering instrument used was a questionnaire. The data were analyzed
using descriptive statistics, hypothesis testing with t-test, One-way ANOVA, and paired difference test.

The results revealed that the majority of respondents were single female students with the average
age of less than 20 years and average monthly income of less than 5,000 baht. They have used YouTube
application approximately 2-3 times/day, between 6:00 p.m. - 12:09 a.m. and used it for 2-3 hours/day in their
dormitories. They would watch and see the music category list via phone. The most common factor in the
marketing mix was people or employees, followed by processes/services, and the creation and presentation of
physical characteristics, respectively. Problems in using YouTube were found the most in terms of efficiency,
followed by location and usability, respectively. Respondents with different genders, ages, occupations,
incomes, and statuses affected the marketing mix factors in the use of YouTube with a significant difference at
level of .05. Respondents with different genders, ages, occupations, incomes, and statuses had significantly
different effects on problems at level of .05. Respondents with different frequencies of using the application
per day, time periods of using the application, places for using the internet network, and viewing devices had
significantly different effects on the marketing mix factors at level of .05. Respondents with different frequencies
of using the YouTube application per day, time periods of using the application, average durations of using the
YouTube application, and different viewing devices had significantly different effects on their problems at level
of .05. The study results can be used as a guideline for entrepreneurs who do business through YouTube
application or related businesses in order to create satisfaction for customers who continue to use YouTube

application.
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