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Abstract
This research aimed to study (1) the behavior of using Facebook, (2) decisions that affect product
purchases, and (3) the impact of product advertisements on websites via Facebook. The sample consisted of
purposively selected 384 people who viewed product advertisements on websites via Facebook and purchased
products through online applications. The data gathering instrument used was a questionnaire. The data were
analyzed using descriptive statistics, hypothesis testing with t-test, One-way ANOVA, and paired difference test.
The results revealed that most of the participants used Facebook to purchase products approximately

3-4 times per week. They often studied product information before purchasing using media to receive news
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from applications. The average cost per transaction was less than 100 baht for clothing items by ordering 1
time/day, ordering 5 or more items and using cash-on-delivery payment option. The overall decision to purchase
products through Facebook was found at a moderate level. In deciding to buy a product, reliability aspect was
the highest, followed by price and demand from the product. In terms of the overall impact from product
advertising, it was found at a moderate level, with the greatest impact on health, followed by economic and
social impacts. This study was conducted in order to create awareness of the impact of advertising products on
websites through Facebook and create purchasing decisions while viewing advertisements on Facebook. The
results of this research can be used as a guideline for improving and developing product advertisements through

Facebook to attract more interest and more customers.

Keywords: Facebook, Online Applications, Product Advertising
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