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Abstract

This research aimed to study behavior, marketing mix factors, problems, and satisfaction with
buying products through Tao Bin automatic drink dispensers in Phuket province. The sample consisted of
purposively selected 384 consumers purchasing products through Tao Bin automatic drink dispenser in
Phuket province. The data gathering instrument used was a questionnaire. The data were analyzed using

descriptive statistics, hypothesis testing with t-test, One-way ANOVA, and paired difference test.
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The results revealed that the majority of consumers were female government service/state
enterprise employees, aged 25-34 years, with a bachelor's degree, and the family's monthly income of
15,001 - 20,000 baht. They would buy products between 6:00 AM - 11:59 AM. for 1-5 minutes through Tao
Bin cabinet because of the taste. Within 1 month, they would buy products 5-6 times including cold drinks,
drinks with a sweetness level of 25% with Promtpay payment method. Product factor had the greatest
impact on opinions about marketing mix factors, followed by privacy and price factors, respectively.
Problems were found with beverages in Tao Bin cabinet the most, followed by issues related to its system,
and the cabinet, respectively. Consumers were satisfied in terms of ease of use, followed by safety in use,
and beneficial uses, respectively. Consumers with different genders, ages, educational backgrounds,
occupations, and salaries had significantly different opinions on marketing mix factors at level of .05.
Consumers with different behaviors of using Tao Bin cabinet services, purchase time periods, reasons for
choosing products, frequencies of using the cabinet, types of drinks, and levels of sweetness ordered had
significantly different satisfaction levels in purchasing products at level of .05. Consumers with different
behaviors of using the Tao Bin cabinet service, purchase time periods, reasons for choosing to buy products,
frequencies of purchasing through Tao Bin cabinet, types of drinks, sweetness levels of Tao Bin’s drinks
ordered had significantly different opinions on the marketing mix factors at level of .05. The study results
can be used to create consumer satisfaction and loyalty with Tao Bin Cabinet which would be an important
distribution channel.

Keywords: Product Purchasing Behavior, Tao Bin Cabinet, Phuket Province
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