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Abstract

The aim of this research was to study the demographics, the behavior of hotel service usage,
marketing mix factors, and problems affecting the choice of hotel service in the Mueang District of Phuket
Province. The sample consisted of 400 purposively selected tourists using hotel services. The data collection
instrument used was a questionnaire. The data were analyzed using descriptive statistics, hypothesis testing
with t-test, One-way ANOVA, and paired difference test.

The findings revealed that the majority of tourists were single females, from the central region,
with an average age of less than 25 years, and a bachelor's degree or equivalent education. They have

worked in the private sector with an average monthly income of 10,001 - 20,000 baht. During the summer,
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they would stay at hotels for 2 nights with an average cost of 1,000 - 1,999 baht per night. They would
book their rooms through websites, travel with friends, prefer 5-star hotels, and make the decision to
choose the hotel themselves. They would prioritize laundry services and relaxation purposes. In terms of
marketing mix, the location of the hotel and the quality of services would have the greatest influence on
their choice of hotel in Mueang district of Phuket. Distribution channels and staff service would be the next
factors, followed by the environmental conditions of Phuket in terms of physical appearance. Problems
and obstacles related to the physical environment would have the most significant impact on the choice
of hotel services in Mueang district of Phuket, followed by the process of service delivery and the quality
of staff service. Tourists with different places of residence, ages, educational levels, occupations, social
statuses, and monthly incomes had a significantly different impact on the importance level of marketing
mix in choosing hotel services at level of .05. The behaviors of tourists in choosing the season for
accommodation, the duration of hotel service usage, the cost of accommodation per night, the method of
booking rooms, the travel companions, the star rating of the hotel, and the influential individuals in decision-
making also had a significantly different impact on the importance level of marketing mix in choosing hotel
services at level of .05. These data can be used to improve the efficiency of hotels and stimulate tourism

even further.

Keywords: Marketing Mix Factors, Hotels, Phuket Province
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