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Abstract

The objective of this research was to study the behavior, marketing mix components, service demands,
and decision-making in using ride-hailing applications in Phuket province. The sample consisted of 400
consumers using ride-hailing applications in Phuket province. The data collection instrument was a
questionnaire. The data were analyzed using descriptive statistics, hypothesis testing with t-test, One-way
ANOVA, and paired difference test.

The research findings showed that the majority of consumers used the ‘Grab’ application for ride-
hailing services the most. They used the service 1-2 times per month. The most common locations for using

the service were at the new and the old bus terminals. The service was most commonly used between 12:00
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PM. - 5:59 PM. The reason for choosing the service through the application was because the price was not too
expensive, with a service fee of less than 200 baht per trip. The most preferred payment method was through
credit/debit cards. The overall 7P's marketing mix factors for digital consumers in Phuket were at the highest
level. The most influential factors in terms of products and services were the products and services of the
business. The second most important factor was the sales and service channels, followed by pricing of products
or services. In terms of customer needs, the overall perception was at the highest level. The most important
aspect was the quality of service, followed by trustworthiness or reliability, and responsiveness to customer
needs. Consumers with different ages, occupations, educational levels, incomes, and social statuses had similar
preferences in using ride-hailing applications. However, consumers with different occupations and educational
levels had significant opinions on different marketing factors at level of .05. On the other hand, consumers with
different ages, incomes, and social statuses had no significant differences in their opinions on marketing factors

at level of .05. This data can be used to better improve the efficiency of using ride-hailing applications.

Keywords: Ride-Hailing Applications, Shuttle, Phuket Province
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