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Abstract

This research aimed to study the behavior of purchasing and using a computer, (2) marketing mix factors
and individuals’ needs towards purchasing and using a computer in Phuket province. The sample consisted of
purposively selected 400 consumers purchasing and using a computer in Phuket province. The data gathering
instrument used was a questionnaire. The data were analyzed using descriptive statistics, hypothesis testing
with t-test, One-way ANOVA, and paired difference test.

The results revealed that the majority of the sample was male, with an average age of 31-35 years,
and their education level was higher than a bachelor's degree. They have run a private business with an average
income of more than 25,000 baht, used a computer for work, chosen to buy a computer only once in a while.
The average price of their computer purchase per time by cash would be 15,000-20,000 baht, between 12.00
AM.-2.00 PM., and they have used a DELL brand computer at work/residence. The most important factor in the
marketing mix was price, followed by product and distribution channel factors, respectively. The concrete
services were most needed, followed by the need for understanding the needs of service recipients, reassurance
needs, responding to needs, and trustworthiness, respectively. The sample with different genders, ages,
educational degrees, occupations, and salaries had significantly different effects on their desire to buy and use
a computer at level of .05. The sample with different genders, ages, educational degrees, occupations, and
salaries had significantly different effects on the marketing mix factors at level of .05. The sample with different
reasons for purchasing a computer, frequencies of purchase, average prices of computer purchase per time,
payment channels, preferred computer brands, places of their computer use, and different frequencies of
computer use affected their desire to purchase and use a computer differently, with a significance level of .05.
This information can be used for business improvement and development to meet the needs of consumers,

causing them to be interested in purchasing and continuing to use a computer.

Keywords: Purchasing and Using a Computer, Computer, Phuket Province
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