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Abstract

The purpose of this research was to study the factors that influence the decision to purchase a franchise
business, as well as the marketing factors that affect the decision to purchase a franchise business among
consumers interested in becoming entrepreneurs in the Phuket province. The sample consisted of 400
purposively selected consumers interested in becoming franchise business owners in the Phuket province. The
data collection instrument used was a questionnaire. The data were analyzed using descriptive statistics,
hypothesis testing with t-test, One-way ANOVA, and paired difference test.

The findings revealed that the majority of consumers are males, aged between 21-25 years old, holding
a bachelor's degree. They have worked in a private company or for a Suki franchise business with a monthly
income of 10,001-15,000 baht. The factors having the most significant impact on their decision to purchase a
franchise business were the brand image, followed by franchise experience and product quality. In terms of
marketing mix factors influencing consumers interested in becoming entrepreneurs, the top factor was marketing
promotion, followed by personal services and processes. Consumers with different ages, educational levels,
monthly incomes, and franchise businesses of interest had a significantly different impact on their decision-
making factors in purchasing different franchise businesses at level of .05. Consumers with different genders,
ages, educational levels, occupations, monthly incomes, and franchise businesses of interest had a significantly
different impact on the marketing mix factors at level of .05. By using these data, businesses can develop and

meet the needs of consumers, making them interested in making decisions to purchase franchise businesses.

Keywords: Marketing Mix Factors, Franchise, Phuket Province
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