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Abstract

This study aims to investigate consumer purchasing behavior, marketing factors, and consumer
preferences for purchasing products through online applications of digital consumers in Phuket province.
The sample consisted of 369 purposively selected consumers who purchased products through online
applications in Phuket province. Questionnaires were used for data collection. The data were analyzed
using descriptive analysis, hypothesis testing with t-test, One-way ANOVA, and pairwise differences.

The results revealed that the majority of consumers were single male undergraduates with an
average age of 21- 25 years. Their average monthly income was between 10,001- 15,000 baht. They
purchased products through TikTok application, specifically fashion products, during the time period of
6:00- 11:59 pm. They chose to purchase products for several reasons. The average purchase per
transaction was approximately 301-500 baht with the option of cash on delivery. The most significant
factors, in descending order, were privacy, personal service and product offerings. The highest priority in
purchasing products through online applications was the aspect of service quality. The second priority was
responsiveness to customer needs, followed by reliability. Consumers with different genders, ages,
educational levels, occupations, and socioeconomic statuses had significant differences in their purchasing
needs at level of .05. Those with different genders, ages, educational levels, occupations, and monthly
incomes had significant differences in their opinions on marketing mix factors at level of .05. Those who
purchased different types of products had significant differences in their purchasing preferences at level of
.05, and those who purchased different types of products and had different reasons for their purchasing
decisions had different opinions on marketing mix factors, which were statistically significant at level of .05.

These data can be used to further improve and develop business in the online application.

Keywords: Purchasing Products, Online Applications, Phuket Province
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