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The factors influenced on engagement, tourism application, and intention to use application for

travel
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Faculty of Management Science, Phkuet Rajabhat University
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Abstract

This study wanted to analyze the factors that affect participation, satisfaction and intention of using
an application for tourism. The data were collected from 412 Thai tourists who travel to Phuket and used
the application for tourism by using the questionnaire as a tool. The study result indicates that the quality
of the system influenced user engagement and satisfaction of smartphone applications as well as the
quality of data influences user engagement and smartphone application satisfaction. In addition, user
engagement also influences smartphone application satisfaction and behavioral intentions. Finally, the
satisfaction of smartphone applications influences behavioral intentions. Therefore, the results of this study

can be applied to the applications development suitable for tourists.
Keywords: Engagement, Satisfaction, Information quality, System quality, Application
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