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Abstract

Tourism is an interdisciplinary, inter- regional, inter- territory integrated economy;
therefore, the culturally diverse management and associated tourism will help localities in
Thailand take more advantage of tourism resources and products to meet the diverse needs
of visitors. This research article presents the culturally diverse management for tourism in
Thailand. This includes the following contents: cultural diversity affecting natural and cultural
tourism, the relationship between religions and tourism activities, tourism image, and the
impact of innovation and technology on tourism. Thus, the diverse cultural management for
tourism has many positive benefits for various stakeholders, including the community,
government, entrepreneurs, service providers, and tourists. Based on this paper, we propose

preliminary management for cultural diversity as a way of sustainability.
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