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Abstract

This study aims to investigate Phuket Rajabhat University students’ behaviors of choosing an
accommodation in Phuket, marketing-mix factors which affect their accommodation choices, and barriers
to their off-campus accommodation choices. A sample of 412 Phuket Rajabhat University students was
obtained using stratified random sampling based on the number of students in each faculty and non-
probability convenience sampling was used afterwards. Questionnaires were employed for data
collection and they were then analyzed using descriptive statistics consisting of percentage, mean,

standard deviation, and inferential statistics for hypothesis testing with chi-square.
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The results showed that the majority of Phuket Rajabhat University students got information about
their accommodations through on-site visits while their family members impacted their rental decision.
Shopping has been their hobby for 2 years until present. The environment also affected their rental decision.
According to the students’ views, the reasonable rental fees which they have currently been charged ranged
from 2,501 to 3,000 baht and the electric fan was their most needed room amenity. The overall marketing
mix factors affecting the students’ accommodation choices were found at high levels; ‘marketing
promotion’ was the highest impact factor; the second highest was ‘product’ factor and ‘distribution
channel’ factor. Barrier that had the highest impact on accommodation choices was the inconvenient and
insufficient parking space. The second highest impact was the poorly ventilated room and the unfriendliness
of the accommodation supervisor. Business operators can apply the results of this study to enhance their

accommodation services in order to better meet customer needs and satisfaction.

Keywords: Choice Making, Accommodation, Marketing Mix
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