N1SANYIUININITHAIUINEAN U INDLNNEDAVIIYDIFINALUNDILNDFUNN
= : ] a a o
nsaifnwdIunilsvasgsnalsaneunadvdugnn

The Study Product Development to increase the sales of healthy bakery business

A case study of a part of Mission Hospital Phuket business.
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Abstract

This research is consistent with the objectives of product development and production process for
healthy bakery of Phuket Mission Hospital, by developing the product standard and product models.
Development to introduce products into the market in a various way to open wider
in marketing. Also to increase the distribution channel and adding value to a healthy bakery at Mission Hospital
Phuket. To provide more distribution channels to an online platform thus all different customer groups can

easily access, and to have a better public relation for consumers to have easier access as well. We conducted

a qualitative research by interviewing total 7 experts, which was an in-depth interview. It was a selective random
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sampling which collected information from Lecturer of Home Economics, Faculty of Science and Technology
and Technology dietitian at Mission Hospital Phuket. The results showed that a Healthy bakery has strengths
that the cost of product is affordable for all customer groups, also it has been well-known since the original of
Phuket. Furthermore, the products also have strength of freshness, no preservatives and meticulousness in
every process

Keyword: Healthy bakery, Innovation, Phuket Mission Hospital
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