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The Glamping Development for Tourism
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Abstract

Glamping is a new type of tourism that focuses on being close to nature. It’s ready to go
with luxury which focuses on privacy. It fits tourists of all ages, especially, adventurous tourists.
Glamping tourism is becoming a valuable tourism around the world because it can meet the needs
of tourists in the Next Normal era. Tourists need new and challenging experience. They also want to

participate in interesting activities in order to escape the hustle and bustle, well-spaced. Hence, the
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development of glamping for tourism needs to be developed in several dimensions whether it is the
development of activities in terms of facilities, accommodation, food, and most importantly,
cooperation from all sectors involved in the form of Public Private Partnership (PPP) to jointly, create
service standards and develop personnel to be efficient and ready to support the glamping tourism

industry toward the future.
Keywords: Glamping; Tourism; Tourism Development; Tourism Type; Tourism Trend
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