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Abstract
The purpose of this study was to study the opinion levels of social media marketing, trust,

quality of information systems. and the decision to buy products through the live broadcast
channel Facebook Live and to study the relationship of social media marketing, trust and quality
of information systems towards purchasing decisions through the live broadcast channel of
Facebook Live, with the sample group being 400 consumers who have purchased products
through social media channels via Facebook Live and live in Phuket by using questionnaires as a
tool to collect data The data were analyzed using percentage, mean, standard deviation statistics.
Multiple regression analysis.

The results of the study found that Most of the respondents were female, aged 20-25, having
a bachelor's degree or equivalent. Being a student, earning 10,001 — 20,000 baht And Facebook is
the online channel that makes the most purchase decisions. The frequency of using online
channels to shop the most is 2-5 times a week. On average, the price of most products in online
shopping is 100 — 500 baht and the type of product or service that is most commonly purchased
through Facebook Live is fashion product ideas The price is the reason for choosing products and
services through Facebook Live the most. The most common method of payment for purchases
of goods or services is payment on delivery.

It was also found that social media marketing influenced overall purchase decisions through
Facebook Live channels. at the highest level and the trust and quality of information systems

influence the overall purchase decision through Facebook Live channels. at a high level.
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