a d J Aa o Y] Y Y
MyAnsIzHeInsznouTsdIIvnManBaIiaBang I
= d Y Y2 | d' a
nailszasnnennafieamsvasiinnaaiedring lugaingm
COVID-19 nsaifinuinNe w10 Inel vl
Exploratory Factor Analysis of Tourist Destination Attributes Relating
to Thai Tourist Demands in the COVID-19 Pandemic Crisis:

Case Study of Tourists in Chiang Mai

o5 In agsnly

v Y

URFUUNAIIN: 22/12/64 Oratai Krutwaysho ~

o A

Suiud lvunanu:

P

31071 nag s

ATIN 1: 19/06/65 -
Y Chanapa Luang- umong
A599 2: 22/06/65 ¢ o A wm
L. giggaly Miva
Junneui: 24/06/65 .
Natthanich Kavimol

Wy unTaga
Patcharaporn Muangtrakul v
o a e

NI ATGU

Worrapot Treesuk

" Ph.D. (Tourism), Sheffield Hallam University, UK (2006). ﬂﬂgﬁmﬂu ;j'ﬁﬁaﬂmﬁmwmiff AWLUTMISFIN wazAalmans
uvmnedema luTagsruenadun Geal

" PhD. (Tourism), Sheffield Hallam University, UK (2006). Currently Assistant Professor. Faculty of Business Administration and Liberal Arts,
Rajamangala University of Technology Lanna Chiangmai.

* SR (SN OIR BRI M) AR wsgsnwazAamans sminendoma luTadmsnadnan 2s63). Tagiiudhinise
" B.A. (Tourism and Hospitality), Faculty of Business Administration and Liberal Arts, Rajamangala University of Technology Lanna
Chiangmai. (2020). Currently Researcher.

* ara. (M3t amsTieonazms 15asy) Al MIgIne ATHgMAnT LAEMIARENS WSS (2555). 11 WY
i omstilsz augAnemssams inimedenssggiia

e

"MA (Tourism and Hotel Management) Faculty of Business, Economics and Communications. Naresuan University, (2012).

Currently a Lecturer. Faculty of Management Science, Phuket Rajabhat University.

N3ATINGINITANT UNINOAET 1WA Feas1e

i 17 17ud 1 Wnan - dguieu 2565) 125



UNAAED

av ¥ X ao J y ) J ' ] A A~
M3IveAsadl Biagiszasa 1) ed1svesdlsznevesuraineuieni
AuANAE I ANAUAMURBINMI VBRI NNouNe291 IneTugainga COVID-19
wag 2) Wistauauuni lumsiannumanoune’ Mz auiuANNd a5 Uea
o 1 = a = 9 1 o 1 A
wWnveunens Inelugainga cOvID-19 UszamnsTumsanulaun Wnveauhen
¥ Inensiduntsouneddamiadod v tagfuangua106191UU191299 Ao
° o o " W ] ) o a J
$1u9U 383 AU MenasiMsMruasIuNgUAIRENd M UM INT I oeA1sENoY
A4 A dq o = Y & p s A
oo g Tumsne ldun nuuaeunw FnadouaNUNsITUTUTON LAz
A4 Vo a a Y aAaAq Y v
asdouaNUFeNU lasmsmamimduilsednsuearwas adanldlszneudie
aa a a d J a o
ADATINTTUU LT MINATIEHBIAUTENOUFIA13 9
HANSIVENUIIANNABINMIVOUINToUNe1w M Inenilnenuguanyus

T A A= J o a L4 d a o A J
uraIneuneINNlszasnihunimienonUsznoumed151nu U 6 onisenou

1 v o &

[ [ J ' aa 4 v o o
Hanudmiusnu 1nauls 3742 Taell mana lnaunis = 8509.883 Tisdngyni

=2

@

addRszAy 01 uaz fadesazamussiuazauia 6 eardszney wiy 62.777
Uszneudas 1) aAnundonvesuvasoufisnlumsuimssanisdin CovID-192)
M3 UMILAEMIIUHLYBIUHAT B uTieY 3) AeAegalavesundsriouiion
) msvimsmsAagodomsiaziamsnnnlasadevoamasiouiio 5) nihiives
mﬁg@iamsﬁwm‘fﬂmnmdwim;ﬁaﬂuqﬂﬁﬂqm COVID-19 tag 6) M3 URATDL
veumaieuiiod wiilferauenuzanmsiselsznoudederuenzida loty
dmiumasguazionyu uazderaruonuzFl§ualidumiteauiesdunay
fuszneumssndesiutu msaduanudeiud nnasguguennis msliteya

o v = o A I Y
ﬂﬁ‘ﬂ’t‘)ﬂﬂu COVID-19 uazuwumiﬂmsamazwmmuﬂwmmm nJu@m

Mmddn: uraseuien esrlszneuveumateuiion Tnlalo

npanssuinneuine lne

Journal of Management Science Chiangrai Rajabhat University

Vol. 17 No. 1 (January — June 2022)



Abstract

This research aims at 1) surveying tourist destination components relating to Thai tourist
demands in the COVID-19 pandemic crisis, and 2) proposing guidelines to destination development
in response to those needs. The research employed a quantitative method with purposive samplings.
The population included 383 Thai tourists in Chiangmai under the Exploratory Factor Analysis
sampling technique. The questionnaire was employed as a research tool. Content validity and
reliability were conducted with the application of Index of Ttem Objective Congruence and Alpha
Coefticient. Descriptive Statistics and Exploratory Factor Analysis were employed for data analysis.

The research findings with Exploratory Factor Analysis revealed that there were six
components of tourist destination attributes relating to Thai tourist demands from 37 variables, with
Chi-Square of 8509.88, and at the significantlevel of .01. The six components accounted for 62.77
percent of the total variance. The six components of tourist destination attributes relating to Thai
tourist demands in the COVID-19 pandemic crisis were 1) management readiness of COVID-19 at
the destination, 2) planning and implementation of tourist destinations, 3) tourist attractions,
4) communication service and safety of the destination, 5) public sectors’ roles and duties to manage
destinations in the COVID-19 pandemic crisis and 6) accountability of tourist destinations. This
research proposes policy recommendations for public and private sectors and practical
recommendations for local administrative organizations and entrepreneurs. These include building
trust on healthy standards, information service for COVID-19 prevention and planning for tourists’

protection and remedial measures.

Keywords: Tourist Destinations, Destination Attributes, COVID-19,

Thai Tourist Behaviors
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