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Relationships of Marketing Mix to Consumers Purchasing Decisions through Online

Media of Phuket Province
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ABSTRACT

The objectives of this research are: To study the decision-making behavior of online media shopping and
the frequency of information perception of products among consumers in Phuket. to study the marketing mix level
and purchase decision level to study the relationship between marketing mix and online shopping decision behavior
of consumers in Phuket. This research uses a quantitative methodology. The sample group is a group of consumers
who live in Phuket. access to internet usage who used to buy goods or services via online media Aged from 15
years, number 400 The questionnaire was used as a tool to collect data and then analyzed the questionnaire's
confidence-finding data by using the Alpha Cronbach coefficient. The data was analyzed using descriptive statistics.
The hypothesis test reference statistic is a test of the value of a statistic consisting of multiple regression analysis.

From the study, it was found that

1. Most of the respondents were female, single, having education. At most bachelor's degrees Most of

them work as private company employees and have income in the range of 10,00115,000 baht
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2. Information perception behavior of products via online media. Most of them received information
through Facebook channels, followed by Line, YouTube, and TikTok, respectively, with the frequency of using the
service at not. Less than 6 days/week, most of them are aware of the news during the day. during the time to go
to the bathroom

3. The level of marketing mix and the level of online purchasing decisions of consumers in Phuket.
Overall, it's at a very high level.

4. Marketing mix has a positive correlation with online shopping decision-making behaviors. statistically
significant and when considering each component, it was found that the product, the price and the marketing
promotion There was a statistically significant positive correlation with purchasing decisions.

Keywords: Marketing Mix, Purchase Decision, Online Media, Information Perception
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