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ABSTRACT

The purposes of this study were to study the level of technology acceptance, the level of the convenience of
using, the level of online social media marketing and the level of consumers' decision to use food order application and to
study the relationship of the technology acceptance, the convenience of using, the online social media marketing on the
decision to use food order application for generation Y consumers in Phuket. The samples were 400 Gen Y consumers in
Phuket. Questionnaires were used as a research tool to collect data. Percentage, mean, standard deviation and multiple
regression analysis were applied in this study.

The study found that

1. Most of the respondents were female, aged between 25-28 years, had a bachelor's degree and engaged in
occupation business owner/freelance.

2. The levels of technology adoption, ease of use, online social media marketing and the decision to use the food

ordering service via the application, totally were at a high level.
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3. The adoption of technology, the ease of use, and the social media marketing had positive relationship with
decision to order food service via application of Gen Y consumers in Phuket.

Keywords: Technology Acceptance, Online Social Media Marketing, Decision to Use Food Order Applications
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