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Abstract

Tourism is one of Thailand main income which enhances nation economics. The serious recession has
been affecting worldwide leading to spending rate, flowing of money and limitation of business and activities.
The restriction of international travelling from COVID-19 pandemic has directly affected to tourism industry
interruption i.e. restaurant and accommodation. Tourism companies have interrupted taking tours abroad
affecting the abruptly financial slowdown. Customer behaviors as well as tourist behaviors have changed during
COVID-19. Tourism management, thus, has to adapt to more challenge marketing in responding to new normal
living. Phuket is one of 10 creative cities emphasizing on gastronomy, education, marina, medical, sport city and
Smart city. Tourists traveling to Phuket were 39.92 million tourists in 2019, 6.7 million in 2020 and lower than
400,000 in 2021. Therefore, trends of tourism management should integrate folkways, culture, local products,
and creating unique experiences to the tourists with the major concern of natural resource sustainability. Phuket
Phuket has policy and high potential in tourism management to drive BCG economic growth. Therefore, by the
year 2022, Phuket will be “world-class tourism festival city” and MICE city (meetings, incentives, conferencing,

and exhibitions)

Keywords: Phuket, creative city, tourism management, new normal
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