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Abstract

In the hotel industry, it is classified as an industry that can create jobs and generate income distribution
and circulation. to stimulate the economy in the first place of each country Countries that the government strongly
supports by providing assistance in both investment and infrastructure. The target implementation period for the
plan is year 2023 to the year 2027 (Thai years 2566-2570) By designating Thailand as a tourism destination
that emphasizes quality and sustainability. Encourage entrepreneurs and startups to apply creative economy
concepts, cultural identity, technology, and innovation to develop. and create added value for tourism as well as
promote research Developing the use of information technology and innovations to promote marketing services

and facilitate tourists This is to expect Thailand to have a world-class tourism and hotel business. with foreigners
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traveling to the country to spend as much as possible, however, in order to develop the hotel industry to grow
known and it is popular with the service users. It is imperative that it takes time and confidence and requires
the support and cooperation of all parties involved. Whether government or private businesses come into business
together to have consistent operations in the same way. And another thing that is considered a necessity in the

digital world that is constantly communicating with each other is technology and innovation.

Keywords: Technology; Innovation; Hotel Industry
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