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Abstract

This research investigated the important factors influencing online purchasing of people in
Phuket. The aims of this study are 1) to study the online shopping behavior of the population in Phuket, 2)
to study the satisfaction in online shopping of the population in Phuket, 3) to study the marketing mix
factors that are important for the online purchasing of the people in Phuket and 4) to study the problems
and obstacles in online shopping of the population in Phuket. The sample group was 400 people in Phuket.
By using a questionnaire as the data collection tool in this study, the results showed that respondents know
how to order the online products from various media platforms and make decision to purchase in online

shopping based on a sense of security. Most of the online products were the category of clothes which are
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ordered via IG (Instagram). The respondents received product information from Facebook and searched for
more products by reading the product reviews. Most of them ordered online products at least once a
month and spending 301 to 500 baht for online purchasing. They were very satisfied with the products. As
for the marketing mix, price was the most important factor for the online purchasing. Finally, three most
common problems faced by respondents in online shopping were the obstacles in terms of product, price
problems, and distribution channel problems respectively.

Keywords: marketing mix, online ordering, product
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