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The Behavior of Ordering Food Through the Foodpanda and GrabFood
Applications of the People of Mueang District Phuket Province
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Abstract

The purpose of this research was to study 1. To study the behavior of ordering food through
Foodpanda and GrabFood applications 2. To study the marketing mix factors that are important for ordering
food through Foodpanda and GrabFood applications 3. To study the problems and obstacles in ordering
food through Foodpanda and GrabFood applications. People living in Meuang District in Phuket, 400 peoples
were used a questionnaire as a data collection tool. By accidental sampling, data analysis using descriptive
statistics.

The results showed that people know food ordering apps Foodpanda and GrabFood through
social media. Most of the people order drinks through the application during 12.01-18.00 hrs. Most of the

population uses the GrabFood application to order food the most. The Most popular to order drinks and
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the time of ordering drinks is 12.01-18.00 hrs. There is a marketing mix factor. Products and services are the
most important for ordering food through the app. Most orders are about taste and time (3.28 and 3.28).
Keywords: food ordering behavior, Foodpanda, GrabFood, Phuket province
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