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Important Factors influencing on Shop-Front Shopping during

Coronavirus Disease 2019 Epidemic Situation in Phuket
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Abstract
This research study aimed to explore 1) the behaviors in the shop-front shopping of people in
Phuket, 2) the factors that are important to purchase goods in the shop-front shopping of people in Phuket,
and 3) the problems and obstacles of the shop-front shopping of people in Phuket. The samples of this
study were 450 people from each district in Phuket. The research instrument was a questionnaire. The data
was analyzed by using descriptive statistics.
The results presented that most respondents were female, aged between 20 to 27 years old.

Most of them were students holding high school and vocational school level. The average incomes were
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10,001 - 20,000 baht per month. Most respondents purchased goods in the shop-front shopping 1 — 2 times
by themselves. Also, most of them consumed garments from the department stores on Saturday and
Sunday evenings, during 16.00 - 19.00. The people influencing to purchase goods in the shop-front shopping
were themselves and the average expenses were 201 — 300 baht per time. Furthermore, the marketing mix
factors in products was the most important to purchase goods in the shop-front shopping. However, the
respondents had problems purchasing products in front of the store at a high level. The biggest problems
and obstacles were the compliance with Coronavirus 2019 Disease Control Measures, followed by the store
cleanliness and limitation of people entering the store.

Keywords: shop-front Shopping, coronavirus disease 2019
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