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Abstract

This research article aimed to study the situation of the 8P’s marketing mix for the wedding tourism and
to compare the 8P’s marketing mix of seaside hotels in Phuket. The mixed-method is used in the research
to gather the quantitative data by questionnaires and the quantitative data analyzed from interviews. There
are 384 questionnaires completed by hotels’ staff and the qualitative data are collected through 13 in-depth
interviews with key informants such as management representatives of the private sector and government
agencies. The data were analyzed in percentage, mean, standard deviation and F-test (One-way ANOVA).
Qualitative data were analyzed through data classification and comparison. The findings revealed that there are more
competitors. In a low season, there have been undercut by the hotels. The public transportation system in Phuket
is inconvenient. The ways to ask for permission to use some sand beaches are not clear. Applying marketing mix
in the wedding tourism at the seaside hotels in Phuket Province suggested that Hotel staff mostly cater to the
marketing mix, the 8 P’s for the wedding of a seaside hotel in Phuket, the staff (People) most minor service process
(Process). In addition, the research found that the hotel staff focus on products and services (Product), price (Price),
places/channel distribution (Channel of Distribution) physical (Physical evidence), and the productivity and quality
(Productivity and Quality). Their difference is statistically significant at the 0.05 level. Thus, the government
agencies and the private sectors should form a network cooperation as a form of a committee to develop a
seaside wedding in Phuket. This is to cooperatively work in eight aspects: 1) product 2) price 3) places/channel of
distribution 4) promotion 5) people 6) process 7) physical evidence and 8) productivity and quality. This might

attract more tourists hold wedding ceremonies by the sea in Phuket.
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2. @nvuazilIouingudindseaunisnsaaia
8 P’s ThN139A0 T HUANIRILLLSANZIAZDISIND
Tsousaludoninniin

2.1 @AnEEINUITTFNNIINITARNA 8 P’s lung
Ta9nudsunuIUNzIavesgInalisusuly
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guudignun1939e: drlgsnslunsdnsiunds
wuLSuNzLaInIaIAndInN winulsswsuliany
fandaginlszaunianisaaia 8 P's lun13dnan
LL@iamuLLuu’%ummmaaﬁqiﬁﬂiaLLSMI%%’WS’@QL%
lueuda § uand1enn nnanisIn Wil
mmuu?\gmﬁ&gﬂi’ naMAe NMIRNTINALARY
Tagnwnaninaulssusafivhnindineadssiunis
@lmmlaﬂioLLiuﬁagJilm%‘%umUm@wzl,asl,uﬁ'wi'ﬂ@ﬁ@
Ihanuiagdesiudszauniimsaaa 8 P's lums
%’mmu@iammmu’%ummma\agiﬁﬂial,l,iuluﬁ'wi'ﬂ
niialududa o fuanearuatadtbianymoaia



MINAWMIARIANTTHBIN mnéjumii'm’mtwiommmu‘%umm

fis2eU 0.05 $1W 1 il faa T3y MIIAN LAY
LUUSHNZLafANINNgT 250,001 1n wikneulsausa
Idanusagnuamlszaunnisasia 8 P's luns
%’ﬂmuummmmu’%ummmaagﬁ;ﬁﬂﬁLLsulua‘i’a%TﬂQLﬁm
wnnanldasiitesndn 150,000 U wasiiewlSau
Weunedu wuhwnnewlssusulienusanyludw

o ¢

NITWIA fnfgauIni LazAmE

AUMLEZLUSNT (product) F1W31eN (price) FUaDNUTY/
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daruatnafitbd Ay miaiafizay 0.05 duaaslu
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o 4
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MR
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