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Factors Affecting the Development of Tao Sor Mae Boontum, 

Damrong Road, Phuket Province
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Abstract

This objectives of the study were to create value for Kanom Tao Sor Mae 

Boontum, Damrong road, Phuket province by developing standards of products and 

packaging. To developing methods and technologies that assist in the production of 

products, marketing management or exporting management and to increase the 

distribution channel to 7-eleven, add value to Kanom Tao Sor Mae Boontum, 

Damrong road, Phuket province by developing standards of products and packaging. 

To develop methods and technologies that help in the production of products, 

marketing management or exporting management and to increase the distribution 

channel to 7-eleven in Phuket and public relations for consumers to have easier 

access to products. A qualitative research was conducted by interviewing 3 people. It 

will be an in-depth interview. It will be a selective random sampling. The data were 

collected from the manager of Tao Sor Mae Boontum, Damrong road, Phuket 

province , 1 person, manager of Ninety Nine Bakery Limited Partnership, 1 person, 

and a teacher from a Master of Science program in Home Economics. Methods for 

collecting data using the in-depth interview tool. The results showed that Tao Sor 

Mae Boontum, Damrong road, Phuket province has strengths in products and 

services. It has been famous since the original by maintaining the taste that reflects 

the uniqueness of the local Phuket people. and meticulousness in every step Until 

now, Tao Sor Mae Boontum, Damrong road, Phuket province has been remembered 

and has been with Phuket residents and tourists who are interested in Phuket culture 

and local food for more than 40 years.
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