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ABSTRACT

This research aims to study focuses on demographic characteristics of the Generation Y Thai tourists,
marketing mix strategies for Phuket local food, and the decision-making on the consumption of Phuket local
food for Generation Y Thai tourists in Phuket province. Sample size is 400 focuses on Generation Y Thai tourists
in Phuket province aged between 19-34 years old. Questionnaire is the tool for data collection.
The statistics for data analysis are percentage, mean, standard deviation, t-test, one-way analysis of variance
and Pearson product moment correlation coefficient.

Research results are as follows: 1) The different demographic of the Generation Y Thai tourists in
Phuket consisting of gender, age, education, career, and average income affected the different amounts of
spending on the consumption of Phuket local food per time (Baht) , In addition, gender, age, and average
income affected the different perception after consumption 2) The marketing mix strategies, in terms of
product, related to the Generation Y Thai tourists’ decision-making regarding the expenses per time (Baht),

Furthermore, product, price, place, and promotion, demonstrated a positive perception after consumption.
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