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ABSTRACT

Research on Marketing development affecting consumer attitudes to decision-making
through social media is aimed at 1) to study attitudes towards distribution channels that affect
community product purchasing decisions, 2) to study the promotion of social media marketing that
affects community product purchasing decisions. The area for research is the population of Thai
Muang District, Phang Nga Province, and the group of consumers who have purchased products
through social media to use the information to assess the buyer's needs. Define leads and marketing
strategies to meet the needs of shoppers through social media.

The results showed that 4Ps affected consumer attitudes to decision-making through social
media through social media, namely attitude factors affecting the distribution channel, affecting
the decision to buy community products (place). This saves time at the highest level of satisfaction.
Social Media Marketing Promotion Factors Respondents to the survey gave the most satisfaction,
which was based on the most satisfying aspects, and the respondents found that online advertising
helped create a positive image for the community products. The format and features of the

advertised products should be of importance.
KEYWORDS: Community Products, Social Media, Marketing Development
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