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Experiencing designs for Thai tourists with community activities matching up incentive travel
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Abstract

Experience designs was utilizing identity to community and impressing to tourists. The study aimed to
analyze communities’ activity to improve tourists’ experience matching up incentive travel pattern in Phuket. The
qualitative research method, the data was collected from 22 Thai tourists who travelling with incentive in four
Phuket communities; Phuket Old Town community, Ban Bang Rong community, Ban Ka Nan community, and Kho
Lon community. Moreover, the focus group and observation were instrument to collect the information. In addition,
the information was examined with descriptive analysis.

The results showed that there were various activities in the four communities to improve experience for
tourists. Moreover, each community could support tourists more than one activity. The results presented
completely activities in communities to increase tourists’ experience. The entrepreneur and academic could apply
the better.

Keywords: Experience, Activity, Incentive travel
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