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Factors influencing Thai tourists’ travelling intention to Japan
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Abstract

This study was aimed to investigate the antecedents of tourists’ revisited intention. A
survey among 400 Thai tourists traveling to Japan was conducted. Convenience sampling
technique was used to collect with questionnaire. Regression analysis was developed to

analyze the data. Results indicated safety, tourist attraction, valued, and facilities were found
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to have positive effects on tourists’ revisited intention. On the contrary, environment was not
significantly effects on tourists’ revisiting intention. Managerial implications to develop

strategies to be suitable with outbound tourists’ behavior.
Keywords: Outbound tourists, behavior, traveling intention
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Ussne U (AL) 518918 (A1)
Malaysia 1,745,641 34,583.69
Laos 1,575,233 23,001.22
Japan 1,019,231 41,688.03
China 598,191 19,394.85
Hong Kong 533,324 17,896.40
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Singapore 530,868 19,369.49
Korea 515,658 19,076.19

PUN: NSUNNSYIDWNY? (2562)
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Foyaiily 31U9U (400 AL) Soway
LW
618 169 42.3
AN 231 57.7
21
18-271 217 54.2
28 - 37 1 112 28.0
38-471 37 9.3
48 - 57 U 27 6.8
111N 57 7 1.7
#07UN N
Tan 275 68.8
AUTE 109 27.3
u 9 (wihe/mera/ueniueg) 16 3.9
SZAUNNSANY
Uszaudnw 17 4.3
AoeuAnw/Ua. 72 18.0
aulsyey/daa. 202 50.4
YSyans visegand 109 273
sreldiadedaifiou
15,000 - 30,000 un 315 78.8
30,001 - 45,000 U 51 12.8
#4131 45,000 UM 34 8.4
afldun
QRO TNGEANE T IT 90 22.4
mals 181 45.2
AIANAN 60 15.0
Ao 27 6.8
A1ARZIUDDN 20 5.0
NANZIUDDNIALNLNLD 19 4.8
NIARZIUAN 3 0.8
undansAunndaya’
Bumesiia 152 38
ew/and 91 22.75
SERITH ] 33 8.25
ng/Insvied 28 7
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29AUszNaUle N15IAS1EIAUSENBULTIdN51a AN Az YeIAuLUSUSIU (% of Variance)
EMI19 4.247 - 30.679 wazimA1sosarvednnuLlsUsiuasay (Cumulative % of variance) 9

a1115095U18ANUBUsILAzaLlASPaY 64.551 S18ALLDYARIRISINN 3

=] a 6 (3 a o
A1393 NFIATIZVIAUTENDULYIANTID

Initial Eigenvalues Extraction Sums of Squared Loadings
29AUsENAU % of Cumulative % of % of Cumulative % of
Total Total
Variance Variance Variance Variance
1 7.670 30.679 30.679 7.670 30.679 30.679
2 2.651 10.605 41.284 2.651 10.605 41.284
3 1.835 7.339 48.624 1.835 7.339 48.624
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ANS19N3 NFIATIZNDIPUTENDULTIANTID

Initial Eigenvalues Extraction Sums of Squared Loadings
29AUsENaU % of Cumulative % of % of Cumulative % of
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