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Consumer Behavior in the Decision to buy Batik Painting
With Marketing Mix Koh Siray Community Enterprise Joins the
Development Phuket Province

Bundit Vaivong', Lubna Niyorndecha ?

Abstract

The objectives of this research were to study the decision-making behavior
of purchasing Batik fabrics and to study marketing mix and decision-making
behavior to buy Batik fabric products.The results of this study found that
females buy more pieces than males which means that gender had an effect on
purchasing decision-making behavior with statistical significant at 0.05. Therefore,
having different incomes were effect on purchasing decision-making behavior
with statistical sienificant at 0.05. On the cther hand, having different careers
had no effect on purchasing decision-making behavior to buy a Batik product
with statistical significant at 0.05. The socializing personatity is not related to the
number of preducts purchased and is not significantly correlated at the .05 level.
Having a beautiful personality has a low relationship with the next purchasing
at statistically significant difference at 0.01. In addition, the factor of product
had the highest positive affect on purchasing decision-making behavior to buy a
modern Batik product at 3.57. Also, the factor of unigue product packaging and
price had the highest average result at 4.03. The factor of distribution channel
where selling near the community also had the highest average at 3.89. For the
markeling promotion which price reduction on special occasions according to the
tocal Phuket festivat had the highest average at 4.29,
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