mansinvosdiasuImnaiiassa

KASETSART
UNIVERSITY




=] I a & s, as
L?@ﬁLﬂﬁJﬂﬂ%‘ﬂ‘i:ﬁﬁﬁd%’N%“ﬁ‘mﬁ‘é‘ A999 56 Nﬁq'Jﬂﬂq@ﬂLﬂﬂﬂﬁﬂqﬂﬂ%

The Proceedings of the 56" Kasetsart University Annual Conference
ATl 3

A UANWIANERS (Subject: Education)
m*znLﬁiﬁﬁﬁ'\ﬂm%umn‘%msqﬁﬁq
(Subject: Economics and Business Administration)
WAZEINNYHEARATUASRIANAERNT

(Subject: Humanities and Social Sciences)

anlat (Organized by)

NWAINERLUNHATANEAS (Kasetsart University)

7981 {in cooperation with)
#ineuAnenssININ1egANANEI (Commission of Higher Education)
N9ENTWANIGNIS (Ministry of Education)
NFENTHNVATURSANNTI {Ministry of Agriculture and Cooperatives)
nezngainenAansuazinaluladl (Ministry of Science and Technology)
NSENSNENAINTEITHE A URSRILINAAN (Ministry of Natural Resource and Environment)
N9ENTNAING Lﬁmﬁﬁ‘lﬂgﬁmmxﬁaﬁu (Ministry of Digital Econcmy and Society)
AIUNIUAUENITNNFTIEWRITF {National Research Council of Thailand)

Lmaﬁﬂ’l‘ﬂfm"luﬂﬂ%ﬂuﬂﬁﬂﬂguﬂﬁﬁaéjﬂ {The Thailand Research Fund)

30 4Ng1AN - 2 qmnﬂﬁué 2561 (January 30 — February 2, 2018)

[SBN 978-616-278-434-7



A UNATHIANE m%smzu"‘imsqeﬁq {Subject: Economics and Business Administration}

n1AUgsTene (Oral Presentation)

1.

6.

7.

Ar.1E.1/01

AdA.1g.3/07

AA.LE.5/015

AF.18.8/017

Af.18.9/019

Af.U8.11/023

AM.18.13/031

Earnings Management and Seasoned Equity Offerings in an
Emerging Market Evidence from Thailand..........co.ooiiinni 283
By Polwat Lerskulawat
ﬁfﬁﬂ'ﬁﬁNﬂﬁiﬂwq?1nﬁu‘luﬂwﬁ‘x’maul@fﬁyfaEhﬂ’uﬁx’luﬁi’wé’mql,ﬁm ........ 293
Factors Affecting Behavior in Making Decision to Buy Batic Fabrics
in Phuket
Tne  1Trydim ladag
Customer Segmentation of Functional Food with Application of
Kano's Model: A Case Study of Riceberry Drink in Bangkok ............301
By Chayada Bhadrakom
The Effects of Banking Competition, Monetary Policy and Fiscal
Policy on Financial Market ACtivity ..o 310
By Thanarak Laosuthi
tadunelszanamanfussiadunndneniensfiianana
siansAmAUla LM uMInteai e durasfitina
THIRNGIAWHAIUAT. e 318
Demographic Factors and Organizational Factors influence the
Decision to Use Residential Construction Services of Consumers in
Bangkok
Tt 2ng veayu ua@iml InAnding
Tadeiinnasenissnduladeniussatusitenaasliniddanin. ... 327
Factors Effecting Consumer’s Buying Decision of Biodegradable
Packaging
Tnt  1enR wlafiges
nansdnziazas A nadilssnellne. 337
A Study of The E-Cigarette Market and lts Characteristics:
Thailand Case

Tt guri widu



Uzt ivdunsasaand afai 56 RN IEN asU S99

fladeffinananginssulunisinduladafinizludmiagfia

Factors Affecting Behavior in Making Decision to Buy Batic Fabrics in Phuket
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ABSTRACT

This research aims to 1) Study the relationship of personality facters and decision making
behavior of purchasing batic fabrics. 2} Study the relationships between cultural factors and the
decision making process of purchasing batic fabrics products. 3) To study the refationship between
marketing mix and the decision to buy batic fabrics products. The research found that Personality in
socializing with the number of clothes purchased was not significantly correlated at the .05 level.
Perscnality in love is beautiful being a conservative being a modern man there was a statistically
significant difference at .01 level. The cultural factors and the amount of cloth purchased were
significantly correlated at the .05 level. Marketing mix factor the product price, distribution channet and
the amount of fabric purchase were not significantly corretated at the .05 level. The promotion of

marketing with the amount of cloth purchase was at low levai at the .0% level of significance.

Key Words: Consumer Behavior, Purchase Decision, Marketing Mix, Relationship, Culture
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